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State of the nation’s economy: 
Up 

Paper — Output for week ended 
Oct. 6 was 101.6 percent of capacity, 
against 100.3 percent in previous 
week and 99.9 in the corresponding 
1950 period. Paperboard production, 
however, eased to 88 percent from 
90 a week ago and 100 last year. 

Om Driitinc—Figure for U. 8. 
and Canada soared to a new high 
for the week of Oct. 6 when 
2,993 rigs were active. This is 45 
more than in the preceding seven- 
day period. About 75 percent of 
the gain was registered in Okla- 
homa, West Texas, and New 
Mexico fields. 

Evectric CurreENt — With every 
area showing a gain, electric energy 
total was 
hours, or 9.9 percent ahead of like 
1950 week. Best boost was South 
Central states’ climb of 26.5 percent. 

Steet OperatTions—w. S. steel plant 
output last week was slated at 
102.1 percent of capacity. In pre- 
ceding period the level was 101.8, 
while a year earlier it was 102. 

*” * ~ 


Down 


CarLoapINGs—They slipped 0.6 per- 
cent under corresponding week a 
year ago and 0.7 percent below a 
week earlier. Most recent figure is 
858,750 cars, with grain loadings 
registering the highest increase— 
2,862 cars. 

Business Barometer — Weekly 
index of the New York Times 
dropped to 1658 for the week 
ended Oct. 6 from 166.2 at the 
close of the preceding week. For 
the similar week last year the 
figure was 161.2. 

Heavy Construction — Latest 
week’s awards aggregated $241,929,- 
000, or 13.4 percent lower than 
weekly average to date this year. 

* . * 


General 

FINAL QuaRTER’s TrapE— With a 
shot in the arm from holiday activ- 
ity, trade in the last quarter of this 
year should be 5 percent greater 
than for the October - December 
period of 1950, according to Henry 
H. Heiman, executive vice-president 
of the National Assn. of Credit 
Men. 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





181,487 
116,014 
Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 53. 


7,155,921,000 kilowatt- | 


Brookings Says 4,000,000 a Year Are Necessary . 











Car Output Vital Ev ke Whr 


| \W/ASHINGTON. 





|cated here last week. 


This production, it was said, is 
necessary to keep the nation’s 
economy on an even keel. 


Brookings is an independent re- 








Car Prices Noy. 5 


All Charges Pegged 
By New CPR 83 


By Mac Gordon 


Associate Editor 


————_ car dealers faced 


poster and invoice requirements 
under Ceiling Price Regulation 83 
—the new OPS code for retail 
prices of new cars. 

In charting ceiling prices and 
charges for poster display pur- 
poses, 
wait for the outcome of the tax 
increase bill in Congress. This 
measure may boost car excise 
amounts to 10 percent and, if en- 
acted, would scrap posters pre- 
pared with the existing 7 percent 
tax in mind. 

Announced and effectuated Oct. 
15, CPR 83 takes over as the new 
OPS regulation for franchised re- 
sellers of new cars. It superseded 
the new-car sections of Supple- 
mentary Regulation 5, although the 
used-car provisions of SR 5 re- 
mained in operation pending issu- 
ance of OPS’ revised used-car 
order. 

x * ” 
paral. changes wrought by 

CPR 83 are as follows: 

1. Every new-car dealer must ex- 
hibit a ceiling price - and - charge 
poster, no less than 1% by 2 feet in 
size. This poster must break down, 
by models, these components: (a) 
the “basic” ceiling price for every 
body style, meaning the wholesale 
price plus dealer discount; (b) 
transportation charge; (c) federal 
excise tax; (d) state and local 
taxes; (e) 
charge; (f) sum total price. 

2. Each dealer must post a copy 
of a special order due from OPS 
establishing the ceiling prices for 
extra equipment. OPS said it was 
endeavoring to meet the Nov. 5 
deadline with special orders for 
both the car products and equip- 
ment, but advised that dealers 
could go ahead with posters of pre- 
vailing ceilings in the absence of 
OPS announcements by the dead- 
line. 

8. Effective Nov. 5, special in- 














(Continued on Page 52, Col. 3) 


ners, sets a production minimum of | 
4,000,000 cars a year, it was indi- 


Dealers Must Post 


a Nov. 5 deadline last week for | 


dealers were advised to | 


delivery and handling} 


A Brookings | search organization of high stand-| report, which is now being printed 
Institution report, prepared at | "8. 
the request of U. S. defense plan- | 


Meantime, James K. Knudson, de- 
|fense transportation chief, told 


car production lines rolling. 
| * * * 


Ke Nupsor apparently was basing 
his remarks on the Brookings 


Elected by Kansas Dealers— 


| treasurer; R. D. McKay (Chrysler-Plymouth), 


| president; Roscoe Hambric, Topeka, secretary-manager; W. F. Hufstader, vice-president 
of General Motors, guest speaker, and John H. Butts (Buick), Wichita, past president. 


shippers meeting in Cleveland last | 
week that, even in an all-out war, | 
it would be necessary to keep new- | 





These officers (left to right) were chosen at the annual convention of the Kansas 
| Motor Car Dealers Assn. in Kansas City: Ralph Perry (Pontiac), Kansas City, vice-presi- 
| dent; Frank McDowell (Ford), Parsons, president; Willard Noller (Ford), Topeka, 





|at the Government Printing Office 
| and is expected to be released soon. 

“The passenger-carrying auto- 
mobile,” Knudson said, “is far 
more important in the present de- 
fense effort than it was during 
| World War II. 

“We can’t close automotive pro- 
duction lines as we did before to 





Wichita, Kansas NADA director and NADA 





| 
By Bob Gordon 
Associate Editor 


Wi greeters dealers, who've been | 
crooning the “slow-sales blues” | 
|for the past couple of months, are | 
| being joined by used-car dealers as | 
the seasonal slowdown strikes used- 
| vehicle sales. 
| There are a few bright spots in | 
| the used-car sales picture, but | 
| most areas report sales easing. | 
| Prices have been holding, but 
dealers are resigned to the fact | 
that the introduction of new mod- | 
els can only cause used-car prices 
to decline. 
AvTomotive News’ index of whole- 
| sale used-car prices shows that the 
overall average last week dropped 
just $6 to $932. For this time of 
year, that is a gentle decline. 
= ~ 7 
4 byw average has slipped only $1 
from the prevailing rate at the 
start of the month. In the first 
three weeks of October last year, 
the overall average plummeted $40. 
More significant, however, is the 
fact that used-car prices have been 
exceptionally steady since May of 
this year, but they are at last giv- 











51 Output Seen 1,332,000 Short of °50 


By Bernie Thomas 
Associate Editor 


RODUCTION of both cars and 
trucks in U. S. plants last week 
showed slight increases over the 
week before, but the deficit between 
1951 and 1950 vehicle production 
rose to 782,779 units, according to 
Automotive News’ estimates. 
Prospects were that the deficit 
would grow to 1,332,000 vehicles by 
year’s end, despite the likelihood 
that about 57,000 more trucks will 
be produced in 1951 than in 1950. 
This year’s final car output total is 








likely to be 1,389,000 short of last 
year’s record-breaking perform- 
ance of 6,658,510 cars. 

U. S. plants turned out an esti- 
mated 91,679 cars last week, as 


against 91,213 in the previous | ITH three weeks of October ac- Saturday and the Capehart and 
counted for, it still looked like |Herlong battles would have been 


| 413,000 cars will be built this month, |C#led off at the same time. 


week and 155,411 in the compar- 
able week of 1950. Truck output 
last week was 24,335, according to 
Automotive News’ tabulations, 
compared to 23,736 in the previ- 
ous week and 26,076 in the like 
week of 1950. 

Most auto observers last week) 
foresaw the probability that fourth- 
quarter car production will total no| 





more than a million units, instead | 
|of the 1,100,000 supposed to be built | 
|under government material restric- | 
| tions. 


® * * 


(Continued on Page 53, Col. 3) 
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Used-Car Sales Softening 
‘As New Models Near 


|mittee to permit floor action or by 


ing some indications of wavering. 
Much of this can be attributed 
to the season, of course. With 
new models slated for introduc- 
tion and the slower winter selling 
season not far off, it is only nor- 
(Continued on Page 48, Col. 1) 





Capehart-Herlong 
Due to Stand 
For Rest of Year 


By William Ullman 
Washington Correspondent 
ASHINGTON. — The Office of 
Price Stabilization last week 
was virtually resigned to doing 
business under the Capehart and 
Herlong amendments to the De-| 
fense Production Act, at least| 
through this year. 

As expected, the Maybank sub- 
stitute failed to get by the House 
Rules committee. It appeared 
that the amended economic con- 
trols legislation of July 31 will 
be the law of the land at least 
until Congress meets again next 
January. 

Theoretically, it was still possi- 
ble for Congress to adopt the 
revised Capehart provision and re- 
peal the Herlong amendment by 
persuading the House Rules com- 


unanimous consent. However, such 
action was considered unlikely. 

Had the tax bill gone through 
ast week as expected, Congress 
probably would have adjourned 


|may be an 


save steel, even in the advent of 
all-out war.” 

Knudson pointed out that indus- 
try is moving to the country and 
the passenger car is essential for 
employes to get to it. 

* _ - 

_ average car in use today,” 

Knudson said “is 7% years 
old, compared with 4% for those in 
use on Pearl Harbor day. There 
irreducible minimum 
where new cars must be pro- 
duced.” 

Senator Moody, Michigan Demo- 
crat whose office has become the 
clearing house for industry and la- 





Tire Prices Cut 2%-5% 
For Original Equipment 

AKRON. — Reflecting lower 
crude rubber costs, both car and 
truck tire prices for original 
equipment have been reduced 
2% to 5 percent, it was learned 
last week. No change is con- 
templated in replacement tire 
prices. 

The price cuts are 2% percent 
on sizes up to 8.25 by 20, and 
5 percent for larger sizes. 





bor protests over auto cutbacks, 
told the Detroit News last week 
that he had verified through Knud- 
son the fact that the Brookings 
report set 4,000,000 passenger cars 
each year as the minimum below 
which there can be no cuts without 
jeopardizing the economy. 

However, whether the industry 
will be able to build 1,000,000 cars 
in the first quarter of 1952 ap- 
pears to be in doubt. 

Manly Fleischmann, head of 
DPA and NPA, told congressional 
committees last week that the auto 
industry would get enough mate- 
rials to build 930,000 cars. But by 
dipping into present inventories 
and devising materials-saving proc- 
esses, the industry, he said, could 
stretch the allotment to make 1,006,- 
000 units. 

x * * 
O\N THE other hand, industry 
\’ spokesmen say that inventories 
will be depleted by January. They 
add that such material-savers as 
substitution of steel or aluminum 
(See BROOKINGS, Page 49, Col. 2) 








* * * 
Bt the upset House vote on the | 
tax bill served to remind that 


janything can happen in the lower | 
| chamber, 
will utilize every political trick to 
get “that terrible Capehart amend- | 


and the administration | 


(Continued on Page 45, Col. 1) 


Top Cars 
New-car registrations for 
eight months, plus seven states 
for September: 
1951 Pos. Make 1950 Pos. 
1—784,943 Chev. 956,176— 1 
2—634,089 Ford 798,406— 2 
3—409,130 Plym. 300,308— 4 
4—285,450 Buick 360,713— 3 
5—242,744 Pontiac  299,337— 5 
6—212,556 Dodge 179,475— 9 
7—199,085 Olds. 250,904— 6 
8—168,667 Mercury 217,732— 7 
9—143,325 Stude. 199,881— 8 
10—111,868 Chrysler 88,162—12 
1l— 93,687 Nash 129,125—10 
12— 78,459 DeSoto 66,306—13 
13— 72,556 Hudson 105,673—11 
14— 68,289 Cadillac 61,880—14 
15— 47,511 Packard 49,128—16 
16— 39,311 Kaiser 53,941—15 
17— 38,975 Henry J 
18— 18,919 Willys 24,385—17 
19— 18,004 Lincoln 23,391—18 
20— 3,974 Crosley 4,878—20 
21— 2,241 Austin 4,118—21 
22— 2,161 Ang.-Pref. 1,013—22 
23— Frazer 10,782—19 
Total All Makes 
3,686,500 4,191,503 
For further details see page 
42, today’s issue. 
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Strikers Flout U. S. Plea... 





I-H Is First 


to Feel 


Borg-Warner Tieup 


| EFYING a federal back-to-work 
request, the UAW-CIO pro- 
longed its strike against 10 Borg- 
Warner plants Thursday in expec- 
tation of early production curtail- 
ments at major car and truck as- 
sembly plants. : 

First customer to be pinched by 
the 10-day-old tieup was the Inter- 
national Harvester truck plant at 
Fort Wayne, Ind. Temporary re- 
opening of the Fort Wayne line 
was arranged by emergency ship- 
ments of Borg - Warner - supplied 
propeller shaft flanges from the 
I-H plant in Chatham, Ont. 

It was questionable whether the. - 
emergency plan of airplane and 
truck shipments could keep Fort 
Wayne operating much longer. 
Struck B-W plants also supply 
the I-H plant with pumps and 
clutches. 

The request for a strike termina- 
tion came from the Wage Stabili- 
zation Board, assigned the Borg- 
Warner dispute by President Tru- 
man. The WSB cited the B-W tie- 
up as a potential threat to defense | 
vehicle production. 

* > ad 


sult in cutbacks throughout the car 
and truck industries. 

UAW President Walter P. Reu- 
ther expressed the hope last week 
that curtailments at Big Three 
and independent - make plants 
would subject Borg-Warner to 
concerted pressure to yield on the 
master-contract issue which pro- 
voked the walkout Oct. 10. 


Neither Borg-Warner nor the 


UAW indicated any change in posi-| 


tion as the second week of the| 
walkout began. The two sides are 
at loggerheads over the union’s de-| 
mand for a national contract like 


those in operation at Chrysler, Ford 
}and General Motors. 


In steadfastly refusing this de- 
mand, Borg-Warner President Roy 
C. Ingersoll has pointed out that 
the corporation has no NLRB au- 
thority to replace its divisions as 
bargaining agents with UAW locals. 
The union has not mentioned the 
absence of NLRB authority in its 
statements on the controversy. 

* * * 
ORG-WARNER CORP. execu- 
tives have refused to confer 

with UAW leaders, also on the| 


Paris Stages 38th Show 





Motor Exposition at the Grand Palais, Paris— 


European auto buyers streamed into the Grand Palais as the 1951 Paris Motor 
Exposition was held with 98 automobile manufacturers showing their models at the 
annual affair. It was reported that 1,100 exhibitors were listed in the show, including 
custom body builders and 139 motorcycle and cycle builders—{Acme Photo) 


GM’s LeSabre, 
Vauxhall, Comete 
Star at Paris 


By George L. Glaser 


, . | ground that the NLRB has not pro-| Reantal € ee 
HILE spurning the WSB in the | vided for such negotiations. Gen-| ee ee 


Borg-Warner ssituation, the/.raj managers of the struck B-w|. PARIS.—The 38th Paris Automo- 
UAW acceded to board requests | givisions all have offered to discuss| bile Exhibition, held this year at 
for strike settlements at several | contract terms on a local level with|the Grand Palais and the Fair 


large aircraft factories. The threat | |Grounds, pointed out to observers 


of injunction proceedings forced that this is an era of an American- 


UAW leaders. 
Employes of two of the largest 


the union’s hand in the aircraft}B w plants refused to join their|inspired boom. 


shutdowns. 

Latest information on the “stay- 
ing power” of Borg-Warner cus- | 
tomers was that stockpiles were} 
adequate until the end of the) 
month. Continuation of the strike | 
for two more weeks will operate | 
to drain off these supplies and re-! 


Diplomacy in Joplin 

JOPLIN, Mo.—If you must be- 
come a traffic violator, come to 
Joplin. Here they make you an 
honorary member of the police de- 
partment and give you a guest 
ecard, if you are an out-of-town 
traffic violator. Being a member 
of the police department you are 
placed on your honor not to vio- 
late traffic rules again. 





UAW brethren in strike action and| 
ratified separate contracts. Con-| 
tinuing at work were the Warner | 
Gear and Warner Automotive Parts | 
plants in Indiana, responsible for | 
all new-car overdrives and the| 
Ford-Mercury autcematic transmis- | 
sions, as Weii as t= asmission gears 
and parts. 

Closed plants, however, ordi- 
narily furnish the Indiana fac- 
tories with parts, including torque 
converters. Among the _idled 
plants was Detroit Gear, vendor 
of Studebaker Automatic shifts. 
The industry’s radiator problem, 

caused by the copper shortage, was 
aggravated by the inclusion in the 
strike of Long Mfg. division, De- 
troit. Long is also a clutch and 
torque-converter feeder. 





Canada Outlook Darkens 


Hudson, Nash and Studebaker Are Closed 


Temporarily; 


TORONTO. — Canada’s stringent 
credit controls and high excise 
taxes have slashed car sales so 
severely that Hudson, Nash and 
Studebaker have closed their Ca- 
nadian plants temporarily, AuTomo- 
TIvE News learned last week. 

Nash President George W. Mason 
emphasized that the Nash action 
was temporary and that the com- 
pany has confidence in the long- 
term expanding market in the 
Dominion. Nash has increased parts 
and service activities in Canada. 

Workers at Studebaker’s plant 
in Hamilton (Ont.) were laid off 
at the end of last week with an 
announcement by the company 
that it hoped to have them all 
back to work about the beginning 
of December. 

The sales slowdown in Canada is 
viewed by some as a preview of 
what could happen in the U. S. if 
automobile taxes continue to be 
raised and credit restrictions are 
made any tighter. 

Canada’s auto market has been 
on the skids since last spring when 
the government upped auto excise 
taxes to 35 percent and instituted 
credit restrictions requiring a down 
payment of 50 percent with 12 
months to pay the balance. 

The prices and payment restric- 
tions proved to be more than the 
trade could bear and since they 
were issued, shutdowns, cutbacks, 
layoffs and shorter work weeks 
have been routine in most of Can- 
ada’s auto factories. 

Even low-priced British cars have 
been hard hit. Reports in Ottawa 
indicate that several thousand 
British cars have had to be re- 





Others Slow 


turned to England because of the 
declining market. 


Estimates on the number of Brit- 
ish vehicles returned to England 
ranged from a newspaper's report | 
of 3,500 to an automotive source's 
figure of 6,000 units. 

Dealers in Ottawa claim that | 
sales are so bad that new-car | 
shipments from Canadian and | 
U. S. makers will be refused— 
even for later date—because of 
(See CANADA, Page 45, Col. 3) 





To begin with, it was General 
Motors who stole the show with 
the “LeSabre.” Only those who 
appreciate new change, no matter 
how revolutionary, got the idea 
of what a sensation it created 
here. However, those who looked 
for many radical auto changes 
were disappointed. 

Also at the GM stands, the new 
British Vauxhalls drew a constant 
crowd and one could hear a lot of 
speculations about other units of 
GM taking on a _ similar look, 
especially some of the continental 
makes owned by this firm. 

Anther admired creation was the 
new “Comete” by Ford of France, 
styled by Pinin Farina. Another 
“Farinated” vehicle, a “Lancia 
hard-top coupe” was on Farina’s 
own stand at the show. 

American cars were well dis- 
played, but no 1952 models were 

‘Continued on Page 49, Col. 2) 





Warning 


Photographers who say they 
represent Continental Photo Serv- 
ice, 45 West 57th St.. New York 
City, have been falsely declaring 
they have been authorized by Au- 
tomotive News to take photos of 
auto dealerships and personnel in 
the New York area. 

As stated several times in the 
past, Automotive News does not 
authorize photo firms to act as 
its representative anywhere in 


| the United States. 





Panhard Rolltop— 


The French auto makers have their roll- 
top sedans, too. Note the similarity be- 
tween the Panhard above, on display at 
the Paris Auto Show, and the Nash Ram- 
bler convertible. 





Sales Slice Upped 
By 8-Cylinders 


Close In on Sixes 


In 8-Month Totals 


By Mac Gordon 
Associate Editor 
JGHT-CYLINDER cars have 
gained sales ground on six-cyl- 
inder makes in spite of the overall 
decline in new registrations from 
last year’s record-shattering pace. 

This trend is shown up in R. L. 
Polk & Co. data for eight months 
of new-car registrations, embracing 
the torrential 683,995 cars titled in 
August of last year as well as the 
424,422 recorded in this year’s Au- 
| gust. 
| The third quarter of 1950, with 
| its three 600,000-plus months, was 

so phenomenal sales-wise that all 

comparable showings for this 
year look numerically pale. 

But in the midst of the general 
retreat, eight-cylinder cars were 
;}more than holding their own slice 
of the pie and were, indeed, nar- 
rowing the margin enjoyed for 
years by the front-running sixes. 
Also on the upswing, both in per- 
|ecent and numbers, were the four- 
cylinder entries. 

* * * 


INAL returns reveal that 3,639,- 
341 new cars were registered 
from January through August of the 
current year. Of these, 54.2 percent 
were sixes, 44.4 percent eights and 
|1.4 percent fours. 
| For the same eight months last 
|year, 4,123,858 cars were listed. 
| Sixes comprised 56.3 percent, eights 
42.9 percent and fours 0.8 percent. 
Numerically, it is evident that 
the decrease from the 1950 rec- 
ords was concentrated much more 
in sixes than in eights. 
There were 1,971,798 sixes retailed 
in the period under consideration 
this year, against 2,322,082 for the 


(Continued on Page 12, Col. 1) 


Power ; Units Foreshadow 


Brake Reforms on °52s 


DETROIT. — Significant changes 
in automotive braking systems are 
in the evolutionary stage, accord- 
ing to auto industry officials here, 
and most of them will result from 
wider use of power brakes. 

While nothing official has been 
announced by car makers, it is 
believed power braking will be a 
feature on the 1952 models of 
several of the high-priced makes. 
At the present time only Chrys- 
ler division offers a power brake. 

Chrysler uses the Kelsey-Hayes 
|Wheel Co.’s “Vacdraulic” brake 
;units, which Kelsey-Hayes began 
|supplying to the company early in 
| 1946. The success of the units, Kel- 
| sey-Hayes claims, “has many man- 
ufacturers thinking in terms of 
power brakes for future models.” 

Bendix Products, South Bend, has 
indicated that some 1952 models 
will feature its ‘“Treadle-Vac” pow- 








Alabama Dealers Meet at Biloxi— 


A scene at the banquet of the recent annual convention of the Automobi'e Dealers Assn. of Alabama, at Biloxi, Miss. Just in 
front of the sign are shown association officials, guests and speakers, including Dr. Kenneth McFarland, General Motors consult- 
ant (third from left end), and Robert D. McKay, second from left end, NADA president. Dr. McFarland was the banquet speaker. 


At the second table of honor were seated 


the retiring directors of the association. 


ated by a treadle, similar to that 
of an accelerator. 

More widespread use of power 
braking combined with the increas- 
ing popularity of automatic trans- 
missions has some observers con- 
vinced that left-foot braking is the 
next logical step. 

With the left foot virtually use- 
less in clutchless cars, many be- 
lieve that moving the brake pedal 
to the left side or to a point mid- 
way between the normal posi- 
tions for the clutch and brake 
would bring about a reduction in 
reaction time between awareness 
of an emergency and application 
of the brakes. 

Jnder such an arrangement, it 
would be possible for drivers to ap- 
ply their brakes without being 
forced to lift their foot off the ac- 
celerator and move it to the brake. 

In addition, use of power brakes 
should bring about a decrease in 
brake pedal heights. Today’s nor- 
mal pedal height is six or seven 
|inches, but with power brakes this 
can be cut about in half. 
| This also helps to cut down on 
|reaction time whether the brakes 
jare applied with the left foot or 
|whether the right foot merely piv- 
}ots on the heel and swings over to 

|an adjacent brake pedal. 

In the Kelsey-Hayes power 
brake, the units are vacuum sus- 
pended and provide instantaneous 
action, the company claims. They 
utilize intake manifold vacuum to 
multiply braking power and re- 
| quire no reserve vacuum tank. 

Vacuum exists on both sides of a 
center diaphragm, the company ex- 
plained. When the brakes are ap- 

| plied, air centers on one side of the 
diaphragm and the greater atmos- 
pheric pressure throws the unit 
into operation. 
| There is complete hydraulic con- 
jtrol of the power brake unit dur- 
jing the entire braking operation, 
|Kelsey-Hayes said, adding that 
| valving and reaction ratios are con- 
|trolled hydraulically. 

By feeding fluid pressure in the 
|brake cylinder right back against 
the brake pedal mechanism, need- 
ed foot pressure is reduced by as 
much as two-thirds of that required 

(See POWER BRAKES, Page 48, Col. 4) 
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pe dealers tell me that the 
; reason this industry is taxed 
unjustly is because there has been 
little creative selling. We have been 
so busy selling new cars on the 
basis of one against another, and 
used cars on the basis of price, that 
we haven’t had the time nor taken 
the opportunity to sell the utility 
value or what the use of a car 
means to the owner. 

Dealers are glad that automo- 
bile manufacturers have joined to 
run a national campaign to sell the 
public on the benefits that come 
from the use of motor vehicles. 
This action is sure to build a deep- 
er appreciation as to the impor- 
tance of the automobile in the lives 
of people and the solid and wide- | 
spread impact it has on our econ- | 
omy. 

Once before, back in 1938, man- 
ufacturers joined in a cooperative 
campaign. They spent $1,250,000 
promoting National Used-Car Ex- 
change Week. As a result, it was 
estimated that 175,000 used cars | 
were sold. 

Throughout the entire history of 
this industry, the high percentage | 
of the sales activity was limited | 
to responsive selling wherein the | 
consumer voluntarily came into the | 
market rather than through any) 
effort on the part of the trade to| 
sell people the benefits the use of | 
the automobile bestows upon hu- | 


manity. | 
* = * 


Praises Newspapers 
T WAS the lack of understand-| 
ing of the difference between | 

creative and responsive selling that | 

resulted recently in an argument | 
with some newspaper classified ad- | 
vertising managers. 

I want to extend laurels to many | 
newspapers who have constantly 
and effectively used their own pro- 
motions to sell the intrinsic worth 
of both new and used cars. Count- 
less newspapers supported the 1938 
joint used-car campaign with such 
cooperation. Thus, they not only 
aided manufacturers, who are large 
users of space and who need to 
extend the used-car market so that 
dealers can sell more new cars, 
but they helped dealers, who also 
spend large sums of money in| 
newspapers to enable them to get | 
a more rapid turnover of used cars. | 

These newspaper campaigns on 

used cars have been of public 
benefit, because they have not 
only sold to that great body of 
people, who buy used cars on the 
satisfaction that comes from such 
a purchase, but have helped many 
other people in the lower income 
bracket to make up their minds 
to buy and thus enjoy, too, the 
priceless benefits that car owner- 
ship and use bring. 

It seems to me that fall is a par- 
ticularly good time to do some cre- 
ative used-car promotion. I am sure 
that newspapers will welcome such 
a suggestion. Upon any publisher 
falls the responsibility of building 
increased markets. Certainly ad- 
vertising, his product, has greater 





Sealers tell me 


By John 0. Munn 





vertisers if the acceptance and the 
appreciation of the value of used 
ears is better understood by the 
public. . 


* * + 


What Are Reasons? 
i THE fall used-car sales usually | 

drop, but it is at this very time| 
of the year that it is more advan-| 
tageous, from the buyer’s stand- 
point, to come into the market. 
What are the reasons for fall buy- 


ing from the standpoint of the cus-| | 
tomer? Well here are a few of them | 


that could be used both by news-| 
papers 
by dealers in individual ads: 

The greatest factor in deprecia- 
tion of a car is introduction of 
new models. 

Used cars bought now will de- 
preciate only half as rapidly as 
used cars bought in the spring. 

The customer and his family 
will enjoy safer driving and elim- 
inate expensive accidents due to 
the mechanical weaknesses of an 
older car. 

Freight and federal taxes are | 
not added to the price of a used 
car as they are on a new car. 

A used car bought now will 
give the customer a_ full 12 
month’s use before it is another 
year old. 

With a car bought now, the 
customer will have an automo- 
bile sure to run properly and 
economically on through the cold 
winter. 

If purchased now, by summer 
a used car will be largely paid 
for and the customer will have 
more money for vacation trips. 

All postwar used cars are mod- 
ern cars. Their finishes are last- 
ing. They provide greater com- 
fort and modern design. They 
look like new cars. 

To sell a used car, on the basis 
of individual transportation with 
the lowest cost per mile, is cre- 
ative. It not only interests people 
in the market but it is an aid in 


} 





ket. Advertising price, and price 
alone, makes a hard market and 


a suspicious market. 
* * * 


U. C. Selling Tool 


in general promotion and|_ 


Tennessee Dealers Elect Walker... 





Close Worker Contact Urged 


BILOXI, Miss.— Topnotch em- 
ploye cooperation may be secured 
only by employers maintaining a 
close personal contact with each} 
employe and sharing his problems, | 
Fred Smith, industrial vice-presi- 
dent, Wm. Powell Co., Cincinnati, 
told the Tennessee Automotive 


three-day parley was a question 
and answer forum during which 
dealers delved into income tax 
problems, title law administration 
and legislative affairs. 

The four authorities answering 
dealer queries were Judge Wirt 
Courtney, director, Tennessee motor 
vehicle division; William J. Mayer, 
Stokes Tax Controls; Tyree Harris 


Assn, at its annual convention here 
last week. 
An important feature of the 





— 
w~ 


Dealer Sheldon Receives Conn. Dealer Award— 


Kirk D. Sheidon, Ford dealer at Torrington, Conn., is shown receiving an award of 
honor from Connecticut Automotive Trades Assn. for his 15 years service as a member 
of the executive board, the last eight years of which he also served as secretary of 
the association. The presentation was made at the CATA Litchfield county regional 
meeting. Left to right, are CATA president, James R. Johnson, Sheldon, and CATA 


bringing more people into the mar-| 





LOUISVILLE. A nationwide 
drive against service establishments 
violating price control regulations 
was promised here by Edward P. 
Morgan, OPS national enforcement 
director. 

Speaking at an afternoon session 
of the Kentucky-Tennessee district 
Kiwanis Club convention here, Mor- 
gan said auto repair firms, laun- 





Chicago Dealer 
Agrees to NLRB 





HERE is urgent need in the 
used-car field, too, for descrip- 
tive literature on all makes and 
models. Every used-car salesman 
and used-car advertising man needs 
to have constantly at hand the sell- 
ing points used by the manufac- 
turer to sell a car when it was 
new. Only then can he explain the 
points of superiority of the various 
used cars now offered for sale. 
This needed selling tool could 
take the form of a combined cata- 
log to include all makes and mod- 
els from 1942 on. It should be avail- 
able for every dealer and sales- 
man, so that when he is selling 
any car he would have all the argu- 
ments that were presented by the 
manufacturer in favor of the model 
during the year it was produced. 
Such a book could be brief, con- 


ments with the complete specifica- 





chance for bringing return to ad- 
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tions. This could be the project of 
| the Automobile Manufacturers 
|Assn. or the National Automobile 
| Dealers’ Assn. 

Of course, all dealers know the 
selling points of the cars they 
handle. Perhaps they have a file 
of old catalogs. But, wouldn’t all 
dealers, most of all the independ- 
ent used-car dealers, welcome a 
catalog outlining the points of 
superiority of competitive makes 
which they have on the used-car 
lots? 
| Such product information is es- 
| sential, if we are going to sell value 
| instead of price. 


j 
| 
| 
| 





| 
Fire Razes Virden 

| VIRDEN, Iii. Fire believed 
|started by smoldering coal and gas 
|in a heating stove located near the 
|paint shop, completely destroyed 
|Virden Chevrolet Co. here. Dam- 
lage totaled $45,000, of which $25,- 
000 represented the building and 
|the remainder motor vehicles. 


taining just the major selling argu- | 


Order on Unions 


CHICAGO. — Inter-union squab- 
|bling over dealership personnel 
|came to light here last week when 
{the NLRB ordered Hauser Nash 
|Sales, Inc., to withhold recognition 
|from two AFL unions pending out- 
|come of a CIO’s union appeal for 
| bargaining rights. 

A three-member panel of the 
| NLRB said in Washington that the 
|Chicago dealership had agreed to 
|“cease and desist” from a number 
|of pro-AF'L practices. 
| Petitioning against the Hauser- 
| AFL connections was the CIO Re- 
| tail, Wholesale & Department Store 
'union. The AFL unions involved 
jare the Teamsters, representing 
car salesmen, and the Machinists, 
|acting for service employes. 
| The Hauser order was announced 
| by the NLRB just as Chicago un- 
|ions opened a full-fledged drive to 
enroll dealer salesmen. Evening 
work was a target of the sponsor- 
|ing AFL unions, which called sales- 
;men to mass meetings at 10 p. m. 
so as to dramatize the objective. 


Also reported by the board was 
lan election at Washington Motor 
|Co., Inc., Abingdon, Va., in which 
|the shop workers voted, 9 to 6, 
|against representation by Lodge 
| 176 of the Machinists. 


OPS Counte Curb 
\2 La. Dealers 


VILLE PLATTE, La. Federal 
court injunctions for alleged OPS 
| violations have been issued against 
two automobile dealers here. 

The defendants were Attaway 
|Motor Co. and Vidrine Motors. 
Under the injunctions, the two can- 








executive vice-president, Carl R. Lane, who made the presentation. 


OPS Vows Crackdown 
On Shop Violators 





not sell any autos until they notify | 


the OPS of what guidebook they 
|used to fix their price schedules. 


| 
| 





dries and radio and television serv- 
icing would be among those checked 
in the national probe. 

“We have refrained for a long 
time from taking strong action 
against those who are _ ignoring 
ceiling price regulations in order to 
give all businesses time to get 
acquainted with the law,” Morgan 
said, “but the time has come in 
many areas to apply sanctions 
against those who have failed to 
comply.” 

Chief complaint against service 
firms, according to Morgan, is the 
failure of many of them to file 
required reports on their prices, the 
initial step in complying with regu- 
lations. 

District OPS officials released fig- 
ures showing that only 34 percent 
of Kentucky’s car repair concerns 
have complied with the law. “Sanc- 
tions” mentioned by Morgan are 
injunction suits ordering compli- 
ance, 


Fire Hits Ky. Deal 


FRANKFORT, Ky.— Fire broke 
out in the Jenkins & Wynne Motor 
Co., bringing a loss estimated at 
$100,000. Tires, seat covers and 
other auto accessories were stored 
in the place. 





\III, attorney, and M. Robert Deo, 
NADA managing director. 
Monday morning's convention 
session was highlighted by an ad- 
dress from Sen. Estes Kefauver, 
Tennessee Democrat, in which he 
advocated a two-party system for 
|the southern states. Kefauver said 
|he has sponsored a bill under which 
the electoral vote would be split in 
|proportion to the popular vote. 
| “This would make it worth while 
for the Republican party to cam- 
paign in Tennessee and the Demo- 
crats in Maine,” he contended. 


“Dealers must get back to the 
fundamentals of selling and serv- 
icing cars and should keep close 
personal contact with persons 
buying automobiles,” J. Saxton 
Lloyd, first vice-president, NADA, 
told the delegates. 

John M. Walker, Covington, was 

elected president and Chester R. 
Pace, Clinton, secretary-treasurer. 


Regional vice-presidents elected 
include: Memphis—C. W. Bond, Ar- 
lington; Jackson—Fred Mitchie, 
Jackson: Nashville—O. W. Dressler, 
Nashville; Columbia—J. Iva Potts, 
Shelbyville; Chattanooga — Dick 
Jones jr., Chattanooga; Knoxville— 
Roy Cruze, Knoxville; Tri-Cities— 
A. A. Clark, Kingsport. David P. 
Whelchel, Nashville, remains execu- 
tive vice-president. 


The U. S. is the best place the 
world has ever seen, Dr. J. L. 
Brakefield, public relations direc- 
tor, Liberty National Life Insur- 
ance, Birmingham, Ala., told the 
association at a seafood jamboree. 
Host for the jamboree was Ford 
Motor. 

What effect developments in 
Washington are having and will 
have on the automotive industry 
was explained by M. Robert Deo, 
NADA managing director. He out- 
lined prospects for production 
under the present materials alloca- 
tions in discussing “The Washing- 
ton Picture.” 

Modern trends in_ installment 
sales financing were discussed by 
Alan G. Rude, sales vice-president, 
Universal C.I.T. Credit. 





J ordan. to Speak 


To Conn. Dealers 


HARTFORD, Conn.—Roy Jordan, 
director of OPS automobile divi- 
sion, Washington, will be a featured 
speaker at the Connecticut Auto- 
motive Trades Assn.’s 30th annual 
convention here Nov. 7 at Hotel 
Bond. 

A highlight of the parley will be 
a panel discussion on federal and 
state laws and regulations affecting 
the automobile retail and servicing 
industry. 

Other speaker’s include Robert 
Cass, ot NPA’s motor vehicle divi- 
sion; Keith Mann, assistant chair- 
man of the Wage Stabilization 
Board; Charles F. Kelley, Connecti- 
cut motor vehicle commissioner; 
John J. Egan, labor commissioner; 
William F. Connelly, tax commis- 
sioner; Charles F. Farrington, 
NADA legislative representative, 
and Ray Chamberlain, NADA con- 
|vention manager. 








On the House . 





All of the Big Three companies report that materials for replace- 


ment parts are coming along okay at present. Declare that, when 


their suppliers have any trouble, 


the potential in 


dealers have 
voluntarily ... 
Toledo associ 





Wembhoft 
its board of trustees: D. Nelson Banham, John O. Davis, R. A. Reese, 


Cup, which has been “lost” for 20 
Oct. 30. 





get the suppliers’ CMPs placed for them . 
going the rounds that Ernest G. Liebold, for many 
years Henry Ford’s secretary, is readying a book 
telling his side after getting pretty rough treatment 
in the Harry Bennett book... 

NADA reports that Kansas, Mississippi, Utah 
and the District of Columbia have reached their 
quotas in the annual NADA membership drive. 
Utah and D. of C. have also made 100 percent of 


D. B. Wearley, James Ward, Dav 
... Philadelphia dealers will compete for the 37-year-old President’s 


the auto makers move in and help 
.. Rumor 


their respective areas .. . Chicago 


notes that 60 percent of its new and used-car 


started to close on Sundays 


ation has named the following to 
e Rittenhouse and James Huebner 


years, in their annual golf tourney 


Pete WEMHOF?, Editor, 
Automotive News 
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AUTOMOTIVE 

. and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
€ ™ the dealer on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
L governments applied to the building and maintenance of highways. § 4. The 
€ r elimination of government and bureaucratic controls over this industry. 
w R 75. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEWS more of the better things of life than anywhere else in the world. 


We'll Have to Pay the Bill, 
So Let's Get the Goods __ 


“,. . we are going to pay for good roads whether we 
have them or not.” 





ENERAL MOTORS’ new short movie, ‘‘Let’s Get Out of 
the Muddle,” points up a fact that few highway users) 
realize: “If we don’t increase our expenditures to get the) 
roads we need, it will certainly prove a false economy, for 
congestion and accidents will drive our total highway trans- 
portation cost still higher.” 


But, the GM film emphasizes, ““more money alone 
won’t get these better roads. It must be spent wisely.” 


And this is where auto dealers—and all other interested 
persons—come into the picture. They must make certain 
that something is done quickly at the “grass-roots’’ level. 

* * * 


UTOMOTIVE NEWS feels confident that auto dealers— 
once aroused—will do their part, for we have noted a 
steady progress in dealers’ good-roads efforts during the) 
postwar years. AUTOMOTIVE News’ weekly Highways & 
Safety column has recorded this development for several 
years, and recently there has been a decided trend among 
dealers to take the lead in state and local safety movements. 





In a few states, however, there exists not even the 
framework for relieving traffic congestion or saving lives 
on the highways. 

In all localities, to be sure, there is great need for improve- 
ment which dealers, aided by auto manufacturers and allied 
industries, can help bring about. 

* * * 


Wé* BELIEVE General Motors is doing a great service to 
America by centering attention on our present road 
muddle and offering a definite program for relief. We feel 
certain that GM will not pause in its efforts—until the job 
has been completed. 
Goodyear and Ford also have recently embarked on 

a public-information advertising program designed to 

end the nation’s traffic mess. Fruehauf Trailer for sev- 

eral years has been plugging for the truck transportation 

industry’s needs. 

America’s No. 1 industry finally seems to have awakened 
to America’s No. 1 problem. That’s a good sign. 





OUR PLATFORM: |. Fair and equitable contracts between manufacturers 


| 





| justice and fair-dealing, 





Auto 
Forum 


“Roosevelt had 
of leaving the White House 
until voted out—or carried 
out.”—Jesse Jones, former sec- 
retary of commerce; in his 
memoirs. 


no intention 


+ ad 


“With the present pace of world 
events and the many complexities 
of the domestic as well as the 
foreign scene, any (political) 
platform written in 1952 will re- 
quire revision in 1954 if it is not 
to become altogether a dead 
letter.” — American Political 
Science Assn., addressed to both 
Democratic and Republican part- 
ies. 
ti + + * 

“My theory on the Ultimate 
Disposition of Mankind is that 
civilization will wind up in one 
huge traffic jam at 5 o’clock 
sOme evening, presumably in a 
cul-de-sac.” — Edwin A. Lahey, 
roving correspondent for the 
Knight newspapers. 

* * 7 

A “formula for failure,” ac- 
cording to Herbert Bayard 
Swope: “Try to please every- 
body.” 

* * * 

In an address before the IIli- 
nois Federation of Labor in 
Springfield, Ill., Michael Howlett, 
regional OPS director, was asked, 
in view of Michael V. DiSalle’s 
announced intentions of resign- 
ing, if he planned to follow suit. 
Said he: “I’m not quite ready,” 
then gave his formula for re- 


signing: 


“If you start talking to your- 
self, that’s not too bad. If you 
talk to yourself and then an- 
swer yourself, that’s still not 
too bad. But if you talk to your- 
self, answer yourself and then 
say ‘Huh?’—then it’s time to 
quit!” 

* ” . 

Defense Secretary Robert A. 
Lovett, in a statement on re- 
search and development of new 
weapons, warned: “There is no 
new, inexpensive or magic way 
to win wars in the near future.” 

* * + 


“A Swiss automobile worker 
must work two years to earn 
enough money to buy a car which 
he helps to produce, against six 
months for a Detroit automobile 
worker. European workers gen- 
erally could not afford to operate 
automobiles even if they got them 
free."—The U. S. Chamber of 
Commerce. 

* * * 

“I want it understood that I 
am not a hypocrite. I still hate 
all controls as much as I ever 
did. But in this time of crisis, 
many of our pet hates must be 
thrown out of the window.”— 
C. E. Wilson, director of De- 
fense Mobilization; before Gov- 
ernors’ Conference. 

* * x 

“Our country stands today as 
the leader of the free world in 
the continuing struggle for hu- 
man liberty and the dignity of 
the human soul... 

“I have become ever firmer in 
my belief that our people’s suc- 
cesses in peace and in war, and 
the steady growth of our ma- 
terial and_ spiritual strength, 
would not have been possible 
had not the founders of the 
nation bequeathed to their suc- 
cessors the qualities of vision, 
hope, faith, courage, sense of 
sound 
thinking, honest toil, and faith in 
God that had made them dare to 
raise the standard of liberty on 
this continent.” — Cordell Hull, 
former Secretary of State; on his 
80th birthday. 
































DRIVE CAREFULLY ! 


MILLIONTH : 


TOO MANY OF THESE BILLBOARDS 
COULD NOT BE ERECTED...... 


YOU ARE NOW APPROACHING 
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‘U. C. Dealer 


This is an open forum for the discu: 


letters but you may sign your name 
used, if you so request, 





readers, and your letters are welcomed. No attention is given to unsigned 


Address Editor, Automotive News, Detroit 26, Mich. 


Incensed .. .’ 


ssion of any subject of interest to our 


with the assurance that it will not be 








Protests Article 

What can be done? We know 
who and what is behind the article 
in October Coronet magazine, “Ten 
Ways to Save in Used Car Buying.” 
And it makes me boil. 

We have been conducting our 
business for the past 18 years, and 
have maintained a reputable name. 
But how can we fight a thing like 
this? 

Let’s do something. — CuHIckK 
JosepH, Check with Chick, Inc. 
(used cars), Paterson, N. J. 

* ok * 


Jordan Ad 


Orchids and laurel wreaths to 
Mr. Ewald on his marvelous sug- 
gestion. For those of us who are 
too young to recall the Jordan auto- 
mobile or the “Somewhere West of 
Laramie” ad, would AUTOMOTIVE 
News please publish the famous 
pen work of Ned Jordan? I think 
it would also bring back memories 
to the oldtimers, too. 

Being an advertising major at 
Boston University, I have heard a 
great deal about Jordan’s mastery 
in “Somewhere West of Laramie,” 
but I have never actually seen the 





ad itself.—Currorp H. Brown, 








10 Years Ago... 





The Big Story 


Auto production for January, 1942, was slashed to a total of 204,848 
cars for the month, it was announced by Leon Henderson, OPM’s 
automotive director. This sets the last six-months’ overall production 


curtailment at 36.3 percent . . . Canadian installment buying restric- 
tions were put into effect during the week at 50 percent down and 
one year to pay ... Studebaker Corp. has announced a government 


contract for $74,338,783 to produce Wright airplane engines. 


—From the files of Automotive News. 


Brown & Merrill (Chevrolet), Mar- 
blehead, Mass. 
* * * 

I want to tell you how much I 
enjoy Ned Jordan’s column. I never 
read anything else first. I have been 
somewhere in the automotive pic- 
ture since 1914 and in 1931 I owned 
a Jordan Playboy. His column in 
your Sept. 17 issue was a Symphony 

of Sibiliths. 

I have never seen that famous 
advertisement “Somewhere West of 
Laramie,” so for the benefit of all 
who like to remember, why don’t 
you republish it? I’ll bet all the old- 
timers would frame their copy and 
I know I would.—C. L. Wutert, 
president, Pacific Exchange Parts, 
Portland, Ore. 

Eprror’s Note: A _ reproduction 
of Jordan’s famous ad is on 
page 54 today. 

* 


Chalk for Doc 


Sometime ago we bought chalk 
from a company in Chicago which 
we used to mark signs on our cars, 
and also numbers at the auction. 
Someone took off with the last box 
we had, and we cannot find the 
name or address. 

It came six sticks to the box 
in different colors, and was more 
like a paste, it went on easy and 
the rain would not wash it off. 
Could you give us any help on the 
address of this company? — Doc 
Greiner, 714 Huron St., Toledo, O. 

* * * 


cl * 


Chrome Solution? 

Would appreciate being advised 
the address of the Plastiplate Co., 
whose photo (Chrome Solution?) 
appeared in your Sept. 24 issue.— 
ARNOLD P. Caprranl, president, Style- 
craft Specialties Co, Roseville, 
Mich. 

Epitor’s Note: Plastiplate Co., 
Inc., is located at South River, 








N. J. 
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The Other Home 
You Live In 


r e 7 . . . . 
he other home you live in is the car you ride and drive in. 








It gives you what no other home can ever give. 
It adds the magic and the mystery of power and speed of movement. 
It makes of every family a band of travelers and adventurers. 
..» Neighbors to their friends across the town, or across the continent. 
It creates beauty, because it makes visible the beauty of the land, 
P and of the sea. 
It teaches history, because it takes you where history was enacted. 
lt links up the whole nation, past and present, part by part. 


All of this, without SAFETY, would be nothing! 


5 


With driving safety, it is a true blessing—this other home you live in. 








THEIR SAFETY AND YOURS American families as they drive our roads and highways. 
For many years the United States Rubber Company has In today’s U.S. ROYAL MASTER tire, and in the U.S. 
given much of its strength and experience to this one great ROYAL LIFE-TUBE, driving safety (inner and outer) has 
subject, driving safety —seeking utmost protection for been brought. we believe, to the highest level yet achieved. 
& | fj fe 4 oe bs : § Fi s sf 2 ef) oo are . 
Wid Protection ¢ blowoul Protecttor 


Life Protection 


D R COMPANY 
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Standard Car Tags? 
GM’s Chayne Says Designers Are Tired 
Of Coping With Variations 
BOSTON. Charles A. Chayne, | going president of the association, | 
General Motors’ engineering vice- | told his colleagues that New York’s 


president, proposed to a conference 


of the American 
Assn. of Motor 
Vehicle Adminis- 


trators here that 
plates be stand- 
ardized through- 
out the nation. 

Chayne _ told 
the vehicle 
chiefs that 
automotive de- 
signers were 
getting tired of 
trying to work around plates that 
come in 34 different lengths and 

15 different heights. 

Chayne said there are also 12 
different bead edges in various 
plates and a number of variations 
in bolt hole positions. 

He suggested a standard tag of 
11 inches long and not more than 
six inches high, with uniform bead- 
ing and bolt holes in the same 
position. 





Cc. A, Chayne 


The conference elected Earl W. | 


Merritt, head of the Illinois auto- 
mobile department, to become new 
association president. 

Other new officers are: Don 
McClaughtery, Virginia commis- 
sioner of motor vehicles, first 
vice-president; C. H. Gunn, head 
of the Colorado division of motor 
vehicles, second vice-president, 
and Harold I. Gross, Maine sec- 
retary of state, secretary-treas- 
urer. 

H. Elmer Marsh, motor vehicle 
commissioner in Vermont and out- 


Texans to Hear 
Deo, Richards, 


Darlington 


HOUSTON.—The Texas Automo- 
bile Dealers Assn. has announced 
speakers for its 34th annual con- 
vention to be held here Nov. 2-6 
at the Shamrock hotel. 

Among these will be R. Robert 
Deo, managing director of the Na- 
tional Automobile Dealers Assn.; 
Karl M. Richards, director of field 
services for the Automobile Manu- 
facturers Assn., and M. R. Darling- 
ton, Inter-Industry Highway Safety 
Committee, who is being sponsored 
in part by the national dealers. 

Reporting on his successful year 
as head of the TADA will be Presi- 
dent C. P. Simpson. “Let’s Get Bet- 
ter Acquainted with Our Custom- 
ers” will be discussed by Felix 
Doran, Dallas dealer. 

Others will include Joseph F. 
Leopold, expert on taxation, and 
the Rev. W. H. Alexander, pastor 
of the First Christian church in 
Oklahoma City and one-time candi- 
date for U. S. senator. 


Knetzer Deadline Nov. I 

ST. LOUIS.—Robert L. Knetzer, 
bankrupt Edwardsville (Ill.) auto 
dealer, has until Nov. 1 to complete 
payment to his creditors, it was 





announced following his recent plea 
for more time in Federal District 
court in St. Louis. 


weight-use tax on trucks was a 
“pernicious levy” and urged that it 
be protested by other states. 
Marsh said New York’s tax was 
aimed directly at New England 


automobile license states which must use New York | wap Region 12 Meeting in Seattl 


highways to reach the rest of the 
| country. 

In his address, Marsh forecast 
that all states having driver- 
licensing laws will be giving com- 
plete examinations to applicants 
by the end of the year. 

As a group, the conference sin- 
|gled out highway congestion and 
|accidents as problems that must be 
dealt with as forcibly as aggression 
on military fronts. 














NADA Region 12 met in Seattle with dealers attending from Washington, Oregon, California, Nevada and Arizona. Left 
to right: C. R. Parkinson, president Oregon Automobile Dealers Assn.; Joseph E. Gandy, Seattle, NADA employer-employe 
| relations committee member; Lee Moran, first vice-president, Washington State Auto Dealers Assn.; L. E. Belcourt, Seattle Auto- 
| mobile Dealers Assn.; Russell W. Ewbank, editor, Western Edition of NADA Used-Car Guide Book; Warren W. Braley, first vice- 
| president, Oregon association; H. E. Majer, NADA director from Washington state; L. M. Kauffman, Washington state association 
president; Fred K. Eells, manager, Washington association; Hanford A. Crockard, Berkeley, Calif., NADA region 12 vice-president; 
M. Robert Deo, NADA managing director; Howard Anderson, Seattle dealer association; Henry G. Backstrom, second vice-president, 
Washington state association; Amos T. Crowl, manager, Northern California Motor Car Dealers Assn.; J. L. Shelburne, northern 
California association president; C. P. Stephens jr., first vice-president, Arizona Automobile Dealers Assn.; Clinton A. Steinhoff, 
| executive manager, and A. T. Strasburg, president, of the Arizona organization; Forest B. Lovelock, NADA director from Nevada; 


| Edward Fox jr., Oregon association manager, and Dan F. Hastings, NADA director from southern California. 





Prices Drive Off Customers in New Orleans .. . 





By Gordon Hebert 
Staff Correspondent 

NEW ORLEANS.—The new-car 
picture here is not a pretty one. It 
has boiled down as to which came 
first—the car shortage or the lack 
|of customers. 

The present situation just doesn’t 
make sense. A canvass of the deal- 
ers revealed that the few dealers 
with a fair, but very low normal 
inventory, are searching for cus- 
tomers, while the majority of deal- 
ers with little or no stock are los- 
ing business because they are un- 
able to sell the prospective buyers 
the model of their choice. 

One dealer who still has a few 
cars in stock at old OPS prices 
said: “People are just not buy- 
ing. You tell them about the in- 
crease in. prices and offer them 
a car at the old price and the 
answer is ‘I'll wait awhile and de- 
cide.’” 

A dealer in the low priced field, 
whose allotment was only 75 cars 
last month, said “business is tight 
and you have to dig for prospects 
and after you get them the major- 
ity just can’t meet the monthly 
high payments. Luckily we are not 
getting our regular allotment be- 
eause the cars would be coming 
out of our ears.” 

When one inquires “how is busi- 
ness?” the answer is “lousy.” 

In an attempt to arrive at the 
solution for the poor condition, one 
gets this answer: “You tell me, 





West Coast Motorama 


Set for Nov. 7-11 


DETROIT.—An automobile show, 
Motorama, portraying the history 
of the transportation industry, will 
be held at the Pan-American Audi- | 
torium in Los Angeles, Nov. 7-11, it | 
was announced last week by Trend, | 
Inc., publishers of Motor Trend, | 
Hot Rod and Cycle. 

General Motors, Hudson, Kaiser- 


exhibits in the show, it was an-| 
nounced by Harry Cushing, eastern 
director of Trend, and the Art Di- 
rectors Club of Detroit has pre- 
|pared an entry depicting the role 
\of advertising art in the develop- 
|ment of the auto industry. 








git ‘ . ae oe 





New Nash Rambler Deliveryman— 
Nash's new Rambler Deliveryman, a commercial utility vehicle, with a factory- 


delivered price of $1,737.70, is designed 
usage. It makes available the advantages 


for business, industrial, retailing and farm 
of Nash Rambler economy (up to 30 miles 


per gallon), performance and ease of handling in a unit designed and priced as a 
commercial car, the firm states. The Deliveryman. has an all-steel platform more than 
six feet long with tail-gate down, and offers more than 52 cubic feet of cargo space 


with tail-gate closed. Includes a radio and 


the Weather Eye conditioned air and heat- 


ing system in delivered price as standard equipment. 


|what makes it because I don’t 
know.” 

In the final analysis the blame 
is placed on the increased prices 
and most dealers feel that they 
ro being priced out of the mar- 

et. ~ 


ion that new models would be the 
only cure to stimulate business. He 
contends the majority of new-car 
prospects have been exhausted. He 
pointed out there are a great num- 
ber of customers who buy new cars 
yearly or every other year and he 
believes new models will bring 
these customers back. 

The dealers, as a whole, are mak- 
ing more profitable deals. All have 
discontinued over-allowances due 
to the shortage. 

The new-car dealers are not hav- 
ing any trouble in moving the used 
cars because they keep the salable 
merchandise and wholesale’ the 








LANSING. Future product de- 
velopment and the division’s par- 
ticipation in the national defense 
program will be outlined to 25 
Oldsmobile dealers from throughout 
the country when they meet Oct. 
24-25 here for the quarterly meet- 
ing of the Oldsmobile Dealer 
Council. 

J. F. Wolfram, general manager 
of Oldsmobile, said each of Olds- 
mobile’s 24 sales zones will be rep- 
resented at the meeting. 

Harold N. Metzel, Oldsmobile 
chief engineer, will describe Olds- 
mobile’s future product program to 








|the visiting dealers. T. C. Downey, | 


works manager, will discuss the | 


Frazer and Chrysler have entered | giyjsion’s defense production and| 


building program, including the} 
new 700,000 - square-foot building 
under construction for the fabrica- | 
tion of jet aircraft engine parts. | 
S. C. Starnaman, chief inspector, | 
will explain the Oldsmobile “quality | 
control” program. 

Leading the round table discus-| 
sion sessions will be Wolfram and | 
G. R. Jones, Oldsmobile general 
sales manager. Tours of the Olds- | 
mobile Kettering engine, final as- | 
sembly and forge plants will be} 
conducted for the visitors. There 
also will be a dinner at which 
Oldsmobile executives will be hosts 
in the Hotel Olds. 

Members of the dealer council | 
for this meeting are Wilfred A. | 
Smith, Dorchester, Mass.; Louis | 
Schwartz, New York City; Frank | 
H. Miller, Bethlehem, Pa.; Joseph | 
B. Paul, Washington; H. S. Nielson, | 
Buffalo; Joseph H. Miller, Hamil-| 
ton, O.; W. J. Michael, Cleveland; 
D. A. McIntyre, Detroit; Waldo M. 
Brown, Pittsburgh: John D. Black, 
Knoxville, Tenn.; H. A. Trevellyan, 
Lansing. 

D. W. Uzzle, Durham, N. C.; N. 
J. DeSanders, Dallas; Wiley L. 
Mossy, New Orleans; N. B. Wom- 
ble, Lubbock, Tex.; Sylvester J. 
Neu, Rock Island, Ill; Floyd E. 
Hughes jr., Council Bluffs, Ia.; 





Another dealer voiced the opin-| 


Dealer Council Convenes 


At Oldsmobile This Week 


Cars Scarce But So Are Buyers 


slow-movers. All dealers with the 
|exception of one has gotten back 
|in the used-car business. 
A dealer in the low-priced field 
retains the choice merchandise 
| for his used-car lot, but on the 
last day of each month he whole- 
sales his entire stock. 

Although used-car prices are 
firm, the business has been very 
spotty. Late model cars are still a 
|problem to move. 
| Service and parts business took 
ja slight dip from the previous 
month. The dealers are not alarmed 
about this end of the business be- 
cause it is still good. There is still 
a shortage of mechanics and the 
local association has this up for 
discussion. They are planning some 
means to meet the shortage. 

The past month saw another 
dealer going out of business, mak- 
ing the fifth since the end of the 
war. 





John Cunningham, Kansas City; C. 
N. Pendleton, Racine, Wis.; H. A. 
Billion, Sioux Falls, S. D.; W. C. 
Grebe, St. Louis; Rulon S. Wood, 
Ogden, Utah; W. A. Stillwell, Los 
Angeles; John L. Rector, Burlin- 
game, Calif.. and Earle F. Cran- 
ston, Boise, Ida. 








4. Pasadena Dealers 


Sponsor Courtesy Car 

PASADENA, Calif. — Four 
auto dealers on West Colorado 
street here are cooperatively 
sponsoring a courtesy car for 
their patrons. While their cars 
are being serviced, the custom- 
ers of the four dealerships are 
provided with transportation to 
and from the shopping areas. 

The cooperating dealers are 
Verne Orr Motors (Chrysler- 
Plymouth); Pasadena Hudson; 
Uptown Chevrolet Co.; and Wil- 
lard Karl Motors (DeSoto-Plym- 
outh). Louise Stone is the driver 
of the courtesy car. 


L-M’s Keller 
To Speak at 
NUCDA Parley 


TAMPA.—William A. Keller, na- 
tional used-car manager of Lin- 
coln-Mercury, will address dealers 
attending the Na- 
tional Used Car 
Dealers Assn.’'s 
fifth annual con- 
vention here. 

Speaking at the 
opening session 
on Nov. 27, Kel- 
ler’s subject will 
be “The Impor- 
tance of the Used 
Car.” Keller has 
been with Lin- 
coln-Mercury 
since November, 1949, and has been 
active in automotive circles since 
1931. 











Used-Car Bulletin from Detroit . . . 





Oct. 17 


(Buyers wary and prices of, Sold 
61 units out of 134 oierings.) 


BUICK—’47 Super 4-dr., $655; Special . 
4-dr., $570. 

CADILLAC—’46 (62) 4-dr., $960*. 

CHEVROLET — ‘51 SL Deluxe club 
coupe, $1,620; FL Deluxe 2-dr., $1,- 
520. '50 FL Deluxe 2-dr., $1,175. '48 
eo club coupe, $830. ‘47 FM 2-dr., 
740. 

CHRYSLER—'49 NY club coupe, $1,- 
560*; Windsor 4-dr., $1,345; Royal 
4-dr., $1,250. ‘46 Royal 4-dr., $605. 

DeSOTO—’'50 Deluxe 4-dr., $1,260. ‘47 
Custom club coupe, $610. 

DODGE—’47 Deluxe 4-dr., $685. 

FORD—'51 Custom (8) 4-dr., $1,690. 
"50 Deluxe (8) club coupe, $1,130. 
‘49 Custom (S) club coupe, $940; 
2-dr.. $950. 48 SD (8) 4-dr., $895; 
Deluxe (8) 2-dr., $750, $740. ‘47 SD 
(8) 2-dr., $910; conv., $780, $700: 
Deluxe (8) 2-dr.. $720, $685. °46 
Deluxe (8) 2-dr., $545, $530, $525. 
"42 SD (8) 2-dr., $195. 

HUDSON — '50 Super (6) club coupe, 
$1,150. ‘49 Commodore (6) 4-dr., 
$875. °'48 Commodore (8) club coupe, 
$840. 

KAISER—’51 Henry J (6) 2-dr., $925; 
(4) 2-dr., $850. "49 Deluxe 4-dr., 
$810. 

LINCOLN—’'49 4-dr., $980. 

MERCURY—'48 4-dr., $825. 


NASH—’50 Ambassador 4-dr., 
"48 (600) 4-dr., $675. 
dor 4-dr., $610. 

OLDSMOBILE—’'51 (88) 4-dr., $2.250*. 
"50 (88) 2-dr., $1,640*: 4-dr.. $1,560. 
‘48 (98) conv., $1,125%. °47 (78) 
2-dr.. $760. 

PLYMOUTH—’50 SD 4-dr., $1,300. '48 
SD 4-dr., $815. °46 SD 4-dr., $535. 
PONTIAC—’51 Chieftain (6) 4-dr., $1,- 
785. °50 (8) Catalina. $1,980*. °49 
Chieftain (8) 2-dr.. $1.230*. °47 SL 
(8) 2-dr., $765; Torredo (6) 4-dr., 

$660. °'42 (8) 4-dr. $355. 

STUDEBAKER ‘49 %-ton pickup, 
$600. 


$1,210. 
‘47 Ambassa- 








Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 43, 50, 51. 


Oct. 10 


(Bidding was off but clean cars 
are still bringing top money. Sold 
59 units out of 104 offerings.) 
BUICK—’50 Super conv., $1,685*. 
CADILLAC—’51 (62) 4-dr., $3,770*. 
CHEVROLET — '50 SL Deluxe club 

coupe, $1,440*. ‘49 SL Deluxe club 

coupe, $1,050; 4-dr., 
$1,050; FL Deluxe 2-dr., 

075; FL Special 4-dr., % 

2-dr., $865; 4-dr., $855. °47 

coupe, $720, $660; 2-dr., $725. 

FM 4-dr., $700; SM 2-dr., $510. ‘42 


4-dr., $235. °41 MD 4-dr., $335 
CHRYSLER -—- '50 Windsor 4-dr., $1,- 
520*. °49 NY club coupe, $1,400. 


DODGE—’49 Meadowbrook 4-dr., §$1,- 
130. ‘46 Deluxe 4-dr., $590. 

FORD—’51 Custom (8) conv., $1,810*. 
‘50 Crestliner, $1,570*. ‘49 Custom 
(8) 4-dr., $975; Custom (6) 2-dr., 
$965*. "48 Deluxe (8) 2-dr., $700. 
‘46 Deluxe (8) 4-dr., $450. 


FRAZER—’'49 4-dr., $855. 

HUDSON—’49 Super (6) 4-dr., $950. 

KAISER—’51 Henry J 2-dr., $1,000. '48 
4-dr., $490. 

LINCOLN—'49 club coupe, $1,150. 

MERCURY -- °50 2-dr., $1,410. ‘47 
4-dr., $710. °40 2-dr., $270. 

NASH—'49 (600) 2-dr., $975. '48 (600) 


4-dr., $750, $710, $685. 


OLDSMOBILE — ’49 (88) club coupe, 
$1,335*. "46 (76) 2-dr., $600. ‘41 
(8) 4-dr., $425. 

PLYMOUTH—’50 SD club coupe, $1,- 
215; Suburban, $1,410. ‘49 (taxi), 
$425. ‘48 SD 4-dr., $850. 

PONTIAC—’50 (8) 2-dr., $1,335*. '49 
Chieftain (8) 4-dr., $1,225*. °48 SL 


(8) 2-dr., $835. °47 (8) conv., $705; 
2-dr., $795*; 4-dr., $755. 

STUDEBAKER — '50 Champion 4-dr., 
$1,125. 
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92 Exhibits 


at London 


36th British Show Reveals Few Changes 


In Domestic 


ONDON.—(UTPS) Every year 

4the auto trade of 3ritain 
watches anxiously for the interna- 
tional motor show here to see what 
new models the manufacturers have 
evolved. 

This year’s is the 36th show, 
Open until Oct. 27, and there are 
520 stands, incorporating motor 
boat and caravan sections as well 
as auto displays. 

In the motor field there are 32 
U. K. manufacturers showing their | 
models, 10 from France, four from 
Italy and one from Germany, while 
the American and Canadian makes 
total 17—Buick, Cadillac, Chevrolet, | 

Chrysler, DeSoto, Dodge, Ford, | 
Hudson, Kaiser, Lincoln, i, Pel 
| 
| 
| 


Nash, Oldsmobile, Packard, Plym- 

outh, Pontiac and Studebaker. 
Most of the U. K. models are on 
similar lines to those of last year, | 
with minor improvements intro-| 
duced as a result of experience on 
the highway with the cars. For the | 
manufacturers the waiting list of | 
buyers is long, and many feel there 
is no need to turn out a new model. | 
= * a 


New Austin a Hit 


Lig nig doubt the big interest 
at the show centered on the 
new baby Austin—a 7 horsepower 
job designed for the family man 
with the modest income. Like the 
Austin 7 brought out in 1922, the 
aim will be to put out a car ata 
low price, with good power, and low 
running cost. 

Two of these models are on show 
in London, and the makers claim | 
the car has a cruising speed com-| 
parable to the Austin A40. It is a} 
complete break from the luxury | 

| 








Auto Scrap Haul 
Totals Nearly | 
44,000 Tons | 


DETROIT. — The automotive in- 
dustry’s scrap drive produced nearly 
10,000 tons of non-production scrap 
during September, the Automobile 
Manufacturers Assn. said last week. 

Total scrap recovered to date in 
the industry’s program amounts to 
98,300,000 pounds, or nearly 44,000 
gross tons, it was stated. 

Items ranging from huge 95-ton 
stamping presses to obsolete nuts 
and bolts have been turned up by 
motor vehicle companies in their 
search of all plants and facilities 
for dormant scrap, AMA noted. 

Beyond its own factories, the in- | 
dustry’s scrap program reaches out | 
to vendors’ plants and automobile | 
dealerships throughout the country. | 
One motor car firm already has| 
authorized vendors to scrap equip- | 
ment weighing over 2,000,000! 
pounds, the AMA said. 

” x . 


GM Contributes 
15.600 Tons 


DETROIT.—General Motors col- 

lected approximately 16,000,000 
pounds or more than 7,000 gross 
tons of non-production scrap metal 
in the past month in its continuing 
scrap drive, it was announced last 
week. 
: With 19,000,000 pounds collected 
in the previous month, GM’s total 
contribution to the scrap campaign 
requested by the National Produc- 
tion Authority is now more than| 
15,600 gross tons. All of this is in 
addition to GM’s production scrap | 
= is regularly returned to steel | 
mills. 


| 
Ford Shifts Three | 


In Southwest Sales| 


DEARBORN.—tTransfer of three | 
district sales managers in Ford di- 
visions Southwestern region is an- 
nounced by J. D. Ball, manager of 
product sales and service, effective | 
Nov. 1. 

C. I. Kenney, Oklahoma City, | 
moves to New Orleans; Claiborne | 
H. Weigand, New Orleans, to Hous- | 
ton, and Eric F. Williamson, Hous- | 
ton, to Oklahoma City. 

All three men are veteran Ford | 
sales executives, Ball said. Kenney | 
joined Ford at Minneapolis in 1913; | 
Weigand at New Orleans in 1936 
and Williamson at Houston in 1939. 











Car Models 


range. Austin says that gas and 
tire costs have gone up so much 
in the past few years that a cheap- 
er car is needed to meet competi- 
tion from overseas competitors. 
This latest model was camouflaged 
to undergo tests on U. K. highways 
so that it could be kept a secret 
until the opening of the show. 

The engine is a four-cylinder 
with overhead valves of 800 cubic 
centimeters. It is said the car 
will do over 50 miles to the gal- 
lon. The gearbox has four for- 
ward speeds and reverse, the 
second, third and top speeds be- 
ing fitted with synchromesh. 
Front suspension is of the wish- 
bone type with coil springs, being 
of special Austin design. 








the master cylinder, and 
ment brake pedal. 


Is used to replace foot 


stallation hours. 
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Midland Air Hy-Power, compact and completely 
self contained, can be located as a single device at 
any available place on the chassis without moving 


valve and power chamber clust- 

ter— also supplied in complete 

truck or tractor air brake kits 
saving from 5 to 7 valuable in- 















ee | 





| 
| 





| One of the largest single pieces of scrop uncovered in the current drive in General 
| Motors plants is this 95-ton hammer anvil from the Oldsmobile forge plant. The anvil 
| for a 15,000-pound steam drop hammer had to be replaced due to a cracked base. | 
| The huge piece of cast steel required a special crew to move it to the railroad siding, | 


where it was transferred to o heavy-duty flat car, of which there are only a dozen in | 
the U. S. jand northern New Jersey. 


"MIDLAND AIR HY-POWER 


STANDARD on 
Army Ordnance 


Eager Beaver a. 
6x6 Vehicles eal ‘ 










using the original equip- atmospheric conditions. 






control 









6660 Mt. Elliott Ave. 


Export Department: 38 Pearl Street, New You, N. Y. 


Abernethy to Aid 
Briggs at Packard 


DETROIT. Packard announces 


promotion of Roy Abernethy to 
| assistant 


general sales manager. 
Abernethy, 45, 
long associated 
with Packard, 
succeeds Clare E. 
Briggs, newly 
named general 
sales manager. 
For the last 1% 
years, Abernethy 
has been Pack- 
ard’s New York 
zone general 
manager in full 
charge of both 
wholesale and company-owned re- 
tail sales and service operations in 
lower New York state, Connecticut 





Roy Abernethy 






Air Over Hydraulic 
in its Simplest Form 


Midland Air Hy-Power is lightning fast, assuring greater 
efficiency, adds extra margin of safety and provides 
“passenger car” brake graduation and “pedal feel.” 
Selected and now being installed on thousands of Ord- 
nance 6x6 trucks as standard equipment, after long rigid 
tests by leading manufacturers. 

Midland Air Hy-Power combines into one unit, three 
long used and thoroughly proven units, all sealed against 


Midland Air Hy-Power embodies the same principle of 
design as Midland Vacuum Hy-Power now in its 7th year. 
Call your Midland Distributor for literature and prices. 


WD LAND 


STEEL PRODUCTS COMPANY 


. Detroit 11, Mich. 











Air and Vacuum 
POWER BRAKES 






/ World’s Largest Manufacturer of Air and 


AUTOMOBILE and TRUCK FRAMES 





Electro-Pneumatic 
DOOR CONTROLS 
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LIFE Retail Representative, John Marin, discusses details of the 
promotion with Hastings salesmen Buchanan, Lee, Kirkpatrick, 
and Garrett. As co-owner Bob Erskine puts it: “LIFE created 
enthusiasm among our employees.” 
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Hastings customers were forcefully reminded in the showroom 
of the many Chevrolet advertisements they had seen in LIFE. 
Don’t forget—62% of all persons in households buying cars within 
a one-year period are LIFE readers. 
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Here are the “‘traffic-stopping’’ LIFE windows Dan Hastings 





talks about. And there are lots of LIFE readers to stop. In the 
course of thirteen issues, 62,600,000 different Americans read LIFE. 


tratfic and gave us many new contacts,” 


says Dan Hastings, Hastings Chevrolet; Santa Monica, California. 


Dan Hastings, Director for Southern California, of the 
National Automobile Dealers’ Assoc., has a reputation 
for aggressive sales-promotion methods. 


Therefore, an “Advertised-in-LIFE” promotion was 
a natural at Hastings Chevrolet. For, LIFE promo- 
tions are helping dealers’ showroom-selling from coast 
to coast. 


Hastings Chevrolet devoted all their windows, the 
showroom, and the service department to their promo- 
tion. And attractive LIFE display-material really 


9 Rockefeller Plaza, New York 20, N. Y. 


brought results. 
As salesman L. B. Buchanan puts it: 


“Our LIFE-Chevrolet tie-in further reminded the pub- 
lic that the leaders advertise in LIFE and that LIFE 
helps sell the leaders.” 


“ 


Get on the bandwagon now, with an ‘“‘Advertised-in- 

LIFE” promotion in your dealership. You'll be saying 

what Hastings’ Sales Manager, E. L. Kirkpatrick said: 
“The LIFE promotion was really fine. We're looking 
forward to another one soon.” 


First in circulation 
First in readership 
First in advertising revenue 


First with dealers 
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Despite Numerical Decline Below °50 Records . . . 








Eights Gain Larger Sales Share 


(Continued from Page 2) 
eight months of last year 
of 350,284 

Subtracting this year’s sale of 
1,615,821 eights from last year’s 
1,768,976, however, leaves a differ- 
ence of only 153,155. Thus, of the 
484,517 fewer cars sold this year 
than last year in the January- 
August period, approximately seven 
out of each 10 lost registrations 
were in six-cylinder cars. 

i * o 


a drop 


oO the identical 
bases, four-cylinder sales rose 
from 32,800 in 1950 to 51,722 in 1951 

an increase of 18,922. 

Sales totals for August highlight- 
ed the advance of eight-cylinder 
cars even more strikingly. 

In August of last year, of 
course, the alltime sales record 
was established with registration 
of 683,995 cars. This sum broke 
down into 405,596 sixes, or 59.30 
percent; 271,506 eights, or 39.69 
percent, and 6,893 fours, or 1.01 
percent. 

In the August just reckoned up, 


- ~o 


eight-month | 


424,422 cars were titled, 
the six-cylinder share was 226,437, 
or 53.35 percent; eight-cylinder, 
191,506, or 45.12 percent, and four- 
cylinder, 6,479, or 1.53 percent. 

Although the overall registration 
totals fell below 1950 rates for both 
the August months and the eight- 
month periods, sales by price 
groups showed negligible percent- 
age changes. 

* * * 

OW-PRICED group sales ac- 
4 counted for 55.64 percent of the 
August, 1951, sales and 55.52 per- 
cent of the January-August regis- 
| trations this year. Comparable per- 
cents in this group last year were 
54.69 percent in the month and 55.95 
| percent in the eight-month period. 
| Members of the low-priced group 
|include Chevrolet, Crosley, Ford, 
|Henry J, Nash Rambler and Am- 
|bassador, Plymouth, Studebaker 
|Champion, Willys-Overland and all 
| foreign makes. 

Percentages of cars in the 

| lower-medium price class_ re- 
| mained at just above one-third 


p limew enn 
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“( 


144 said today: 


“I’m quitting bank- 
ing and getting me 
a fleet of REO GOLD 
COMET trucks. I 
always sa‘y, money 
talks—and it’s tell- 
ing me to buy REO.” 
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replace with Reo. 


Reo Gold Comet Power makes the 
difference. It’s the sensational NEW 
kind of truck engine that hauls up to 
1455 lbs. more payload per trip, faster 
at lower cost. No doubt about it, 
Reo Gold Comet Trucks pack the big- 


gest punch in trucking. 


of which | 








| showing 1.39 percent of the Au- 


"He Must Have Replaced 
Every Truck In His Fleet With a+: 


Your REO dealer can prove you'll put 
up to $1770.00 MORE per year in 
your own pocket for every truck you 


of the combined sums. The 1951 
shares were August, 34.22 percent, 
and eight months, 34.18 percent. 
Last year’s shares were August, 


34.60 percent, and eight months, 


34 percent. 

Lower-medium group cars are 
Buick Special, Chrysler sixes, De- 
Soto, Dodge, Hudson, Mercury, 
Nash Ambassador, Oldsmobile, Pon- 
tiac and Studebaker Commander. 

In the upper-medium price cate- 
gory, this year’s percentages were 


|8.75 for August and 9 for the eight 
| months. 
jing the months and 9.09 
| January-August period. 

+ * * 


Last year’s were 9.76 dur- 


L. POLK rates the following |~ 


* makes as upper-medium in| 
price: Buick Super and Roadmas- | 
ter, Cadillac 61 and 62, Chrysler | 
V-8’s, Frazer, Kaiser and Packard | 
200. 

Highest-priced cars exceeded 
the 1 percent mark this year, 


gust total and 1.30 percent of the 
eight-month aggregate. The sin- 








REO MOTORS, INC.* Lansing 20, Michigan 


REO BK cing 


EAGER BEAVER 


|MOTIVE NEWS contain 











| New S. D. Officers Chat with Parley Speakers— 


Shown at the recent convention of South Dakota Automobile Dealers Assn. in 
Mitchell are (left to right): Bernie Broderick, secretary-manager; Sioux Falls; Dr. Oscar 


in the |Litterer, program speaker, Minneapolis; A. S. Christenson, retiring president, Rapid 
| City; Leo Schirber, president, Mobridge; Dave Kelly, North Dakota, NADA director, 
and Paul McDonald, program speaker, Detroit. 





gle month’s percent last year was 
0.95 and the period’s, 0.96. 


Included in the high-priced 
bracket are Cadillac 60 Special, 75 
and 86, Lincoln and Packard 300 
and 400. 


The back pages of every issue of AUTO- 
the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








Gold Comet Engines 

are available,too, for 
replacement in your 

present trucks. 
= 


ck For The 
wus. Army- 


Avert Depression 
By Strong Policies, 
Wilson Urges 


| EAST LANSING, Mich. — The 
possibility of another big depres- 
sion hitting the country is unlikely, 
General Motors President Charles 
|E. Wilson believes. 

Wilson expressed this view last 
| week in an address he delivered on 
|“Fair Wages and Economic Stabil- 
ity” at Michigan State college. 
| “However,” he pointed out, “many 
people may be correct in forecast- 
ing one unless we develop a clearer 
|understanding of what is going on 
in the economic area and have the 
| courage to adopt sound policies.” 
| Wilson said that people believe 
| that in a free capitalistic economy, 
|there is no escaping booms and 
|depression in business and econ- 
| omy. 
| “They draw this conclusion from 
| ideas that the present high level 
|of business activity in the defense 
| program is synthetic and does not, 
| they say, constitute real prosperity 
for the nation as a whole,” he said. 
Wilson believes that if the busi- 
|ness cycle can be controlled a de- 
|pression could be avoided. 


WANT 
M-O-R-E 
BUSINESS? 


Customer Control will 
get you more business 
... steadily. 


HERE'S HOW: 


1. A personally typewritten letter from 
you to each and every owner every 
sixty days. Actually signed for you. 

2. Copy varies to each owner based 
on a study of his service record. 








3. A service promotion message from 
your service department every sixty 
days, in the most personal and dra- 
matic manner ever available to any 
dealer. 

. Re-win lost owners. 

. Obtain new customers. 

. No additional personnel is required. 


NO > 


. All handled for you at a fraction 
of the cost. 


Write today for details 


CUSTOMER CONTROL, Inc. 
Long Island City 1, New York 




















TABOR CADILLAC Says: 










“Two of them in 
constant use . . . well 
satisfied .. . we rec- 
ommend H&H Charg- 
er and Re-lonizer.”’ 


Tabor Cadillac Corp. 
Hartford, Conn. 












there is only E. 
H&H Charger | 
and Re-Jonizer ~.-- 


HGH Products Mfg. Co. 
308 N. Ave. 21, Los Angeles 31, Calif 
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Auto Planners ‘Turn 
Eyes to Aluminum 





J pry the next month or two, technical experts from 
most of the auto plants will go to Cleveland for a review 
of the aluminum situation. Among the subjects that will be 


discussed with technicians of 


the Aluminum Co. of America, 


in addition to available supplies, are newest methods for cast- 


ing, 
aluminum, developments in 
joining aluminum by means 
of brazing, aluminum radiators and 
many other questions. 

A team of technical experts from 
General Motors has already spent 
several days at the giant Alumi- 
num Co. of America works in 
Cleveland. Teams from Chrysler, 
Ford, International Harvester and 
other passenger car and truck pro- 
ducers are expected to follow at a 
later date. 

The metal aluminum probably 
has a more important place in 
the forward planning of the auto- 
mobile industry today than at 
any time since this remarkable 
metal was introduced. The copper 
shortage has focused attention on 
aluminum as the best potential 
replacement in the long run for 
many applications in which cop- 
per is now being used. 

There are, however, many other 
reasons for the current interest in 
aluminum. Probably the most im- 
portant single development is a 
new brazing technique which 
makes it possible to build a V-8 
engine, for example, in four or five 
sections. 

The sections can be cast without 
cores and joined in a brazing fur- 
nace. Liners of aluminum, steel or 
cast iron can also be brazed into 
place. This development has al- 
ready been proved in the labora- 








Fiber Filter Cloth 


Improves Plating 


NEW YORK. -— Increased effici- 
ency and economy have been 


forging and finishing?— 


tory. Engines are now under road 
test. 


\Large Savings Seen 
} /ITH the possibility that through 
the use of aluminum large 
weight and labor savings as well 
}as important reductions in the cost 
|of machining are possible, automo- 
bile engineers are naturally follow- 
ing this development with a great 
deal of interest. It may also be 
pointed out that aluminum cylinder 
heads can also be cast in sections 
and later assembled by brazing. 
The aluminum engine is not the 
only new process to come out of the 


attained in a large automobile com- | 


pany’s plating plant with the in- 
stallation of filter cloths of dynel, 
new textile fiber produced by Union 


Carbide and Carbon Corp., the firm 


announced here. 

The auto company uses the 
dynel fabric for diaphragms in 
large copper-plating tanks. The dia- 


phragms act as filters for the alka- | 
line plating solution. Filter cloth of | 
the new fiber, according to the auto | 


company, not only gives longer life, 
but cuts time and labor required 
in changing diaphragms, 
reducing operating overhead, Fab- 
ric used in the automotive installa- 
tion is supplied by Wellington Sears 
Co., Inc., and fabricated by John 
Wilson Co. 


Exhibit Slated 


Detroit Contractors to Hold 
Parley Oct. 30 - Nov. 1 
DETROIT.—William J. McBrian, 


vice-chairman of supply manage- 
ment for the Munitions Board, 


thereby | 


Washington, will be the principal | 
speaker at a luncheon which will | 
officially open the prime contractors | 


exhibit for subcontractors 
Oct. 30, it was announced. 


McBrian also is vice-president of | 


Caterpillar Tractor Co. 
The four-day exhibit is for the 


purpose of bringing together prime | 


contractors who have defense work 


to farm out and prospective sub- | 


contractors who seek to do the 
work. It will be held in the agricul- 
tural building on the Michigan state 
fair grounds. 

The military sponsors—the Army, 
Navy and Air Force—report that | 
most of the exhibit space in the} 
agricultural building already has | 
been reserved by prime contractors. 
They expect more than 100 exhibi- | 
tors to participate. 


Dueck Names Sheppard 

Jack Sheppard has been ap- 
pointed truck sales manager for 
Dueck Chevrolet-Oldsmobile, Ltd., | 
1305 W. Broadway, Vancouver. The 
firm has established a new truck 
market across the street from its | 
main establishment. | 


here | 


| 
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Bultool— 


Bultool live centers, though of rugged 
design for the heaviest rough turning, 
ore capable of producing a sustained 
chatter-free accuracy and heavy work will 
not disturb this accuracy, according to 
Bultool Sales Co., 9103 E. Jefferson Ave., 
Detroit 14. The firm states its new process 
of manufacture is consistently producing 
an accuracy of .0000-inch to .0002-inch 


| total runout. This, with the spring-loading 


feature, which assures that the tip ts 
always pressed forcibly against the work 
and the pre-loaded roller bearing head 
for absolute radial rigidity, makes Bulflex 
the pre-eminent live center for precision 
cylindrical grinding or turning, it adds. 
Many grinding operations can be done 
without dogs by simply utilizing the fric- 
tion force developed by the Bulflex spring- | 
loaded head, the manufacturer points out. 


Cleveland laboratories that is of in- 
terest to the automobile industry. 
The remarkable plaster technique 
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substantially 


difficult sections and 


improved, making it 
possible to pour thinner and more 
to hold the 
parts to closer tolerances 

This development has come 
about through studies of the cool- 
ing rates of different plaster 
mixes. In most applications, the 
plaster is used in conjunction 
with permanent molds, making it 
possible to produce structures 
that are better able to resist 
fatigue failure. 

There have also been significant 
improvements in the development 
of die castings. An example is the 
flywheel housing for a Nash. This 


was originally an iron casting 
weighing 15 pounds. 
By changing the part to an 


aluminum permanent mold casting, 
weight was reduced to 6 pounds. A 
switch from permanent mold to die 
casting made it possible to produce 
a satisfactory part weighing only 
5 pounds. 

These are only scattered exam- 
ples of some of the changes in 
automobile design that have 
cently been made possible through 
the use of aluminum. Further 
changes in automobile design that 








* - may result from wider use of 
that is being used to produce|aluminum will be discussed next 
Packard torque converters has been ' week. 
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Go Hypoid / 
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Squeeze on Oil 

Expected to Last 
Past First of Year 
WASHINGTON. Bruce K. 


Brown, deputy petroleum adminis- 
trator for defense, warned that the 


world’s petroleum supply outlook 
is “at least as grave” as was antici- 
pated in August, and will rema‘n 


the same until January. 

In a letter to S. L. Digby, Louisi- 
ana commissioner of conservation, 
he said: 

“We know now that, regardless 
of favorable developments in Brit- 
ish-Iranian negotiations, we should 
not expect normal supplies from 
Iran in any event until after the 
turn of the year.” 

The U. S. contribution toward the 

world shortages in the first quarter 
of next year hinges on what this 
|country is able to produce, refine 
jand store during the rest of the 
|year, he pointed out. 
He said present estimates call for 
|the U. S. to supply about 190,000 
|barrels daily of refined products, 
and 90,000 barrels daily of diverted 
crude imports. He added that this 
was 180,000 barrels per day less 
than the mid-August estimate. 





-oN TIMKEN-DETROIT 


Any good trucker 


. profits are made when his fleet 


is moving. A truck 


costs money — in lost ton-miles 
and maintenance expense. 


That’s why today you'll see more 
and more of America’s big trucks 
rolling on Timken-Detroit Axles 
with Hypoid Gearing! In both 
on-highway and off-highway 
operation, this dependable axle 


HYPOID 


are bigger. More teeth 


-- HEAVY-DUTY GEARING 


The offset Hypoid pinion is 
bigger and stronger. Bearings 


contact, reducing loading per 
unit of contact area. Torque- 


MEDIUM- AND HEAVY-DUTY 


knows that 


in the shop 


Detroit feature! 


AXLES 


gearing has proved itself under 
all types of load and road condi- 
tions. Its simple, rugged con- 
struction provides maximum 
performance—at a minimum of 
maintenance expense. 

If you build, buy or sell trucks, 
specify Timken-Detroit Axles 
and Brakes! You'll find Hypoid 
Gearing an important Timken- 








SEND FOR THIS INFORMATIVE ILLUSTRATED BOOKLET ON 
HYPOID GEARING TODAY! IT’S YOURS FOR THE ASKING! 


transmitting capacity is in- 
creased. Slower gear ratios are 
practical without loss of 
strength. 









TRADE MARK REGISTERED 


WORLD’S LARGEST MANUFACTURER OF AXLES FOR TRUCKS, BUSES AND TRAILERS 


PLANTS AT: Detroit and Jackson, Mich. e 
Ashtabula, Kenton and Newark, Ohio e 


Oshkosh, Wis. e@ 
New Castle, Pa. 


Utica, N. Y. 





@ a 
~- | TIMKEN 
A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
DETROIT 32, MICHIGAN 
\ vai Accented | Standard) J 
































Once it was 2,151 miles long— 
now it runs for 3,322,000 miles 


In the good old days, when Henry Ford was still tin- 
kering with his first cars, motoring was a risky and a 
random thing. But your first drive was unforgettable. 


, gauntlets, leather driv- 


You put on your cap, goggles 
ing coat and leggings; your nervous sweetheart donned 
her snug ankle-length duster, and wound around her 
head a fringed silk auto scarf, 90 inches long. The 
wicker picnic hamper was packed with cold chicken, 
sharp cheese and hard-boiled eggs. 


You set the throttle and the spark levers. You had 
to watch out or you would get a jolt that would knock 
your elbow loose. You cranked furiously and leaped over 
the door into the driver’s seat. The car was jumping as if 
it would fly apart. Then you pushed the gas lever up 
and up, and stepped on the “low” pedal. With a groan 
and a clank, you were off into adventure, flying along 
at 25 miles an hour. 


Where did you go on your first trip? Everybody 
went to the End of the Road. In those days there was 
an End of the Road. Outside the stone streets of the 
cities, the road soon died in choking dust or in deep 
ruts of thick chocolate mud. Great stretches of the 
nation were unreachable — and undeveloped. 


The automobile changed all that. Today the American 
Road has no end: the road that went nowhere now 
goes everywhere. One of every seven Americans has a job 
in the field of highway transportation; a million Ameri- 
cans make cars and parts; a million and a half service and 
sell cars. Three of every four families own an automo- 
bile; Ford alone has built more than 35,000,000 cars. 


The funny-looking little contraption on the delicate 
bicycle wheels became the source of the greatest indus- 
try in the world; it has changed all the world’s ways of 
living and thinking. 


Persons, things and places in the nation depend on 
auto wheels. The wheels roll on endlessly, always moving, 
always forward —and always lengthening the American 
Road. On that road, the nation is steadily traveling 
beyond the troubles of this century, constantly heading 
toward finer tomorrows. The American Road is paved 
with hope. The years ahead shine with the achieve- 
ments that are now only dreams — for tomorrow’s 
works will dwarf our own. 


At Ford Motor Company, we have faith in the 
American Road. We believe that America can keep 
traveling on it toward an even better life for all. We 
intend to keep contributing to the bright promise of 
that future. 


Ford Motor Company 


FORD « LINCOLN « MERCURY CARS 
FORD TRUCKS AND TRACTORS 


( MERRITT PARKWAY. NEAR NEW CANAAN, CONN. LAST YEAR AMERICANS TRAVELED MORE THAN 465 BILLION MILES IN THEIR OWN COUNTRY. 





NEAR EAST CORINTH, VERMONT: ONCE MANY TOWNS COULD. BE REACHED ONLY BY RAILROAD; NOW 50,000 TOWNS HAVE 





RS 


NO RAIL OUTLET. 
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light glance at a few of the 
topics which range from that 
simple question as to how much 
I really know about women to 





with | what I only pretend to know 

me | about automobiles, sales and ad- 
vertising. 

Ned Even old Socrates, who sat on 

that curb in Athens, giving advice 





to young men .. . directing that 
original quiz program .. . finally 
Jordan had to swallow that shot of hem- 
lock to keep the authorities off his | 
neck. He was teaching his audience | § 
too many things the administration 
thought the people shouldn’t know | 
at least, until after election. So, | , 
* * * you see, I cannot be absolutely | 2 
honest and outspoken, even though | Dealer Ronan Hosts 50 Philadelphians in Detroit— 
I was born that way. Gotta be | 
HENEVER I sit down at the kinda diplomatic, yuh know. 
typewriter to “pick and peck” | eee 








i n “ ee 











method, I often regret that I can-| . betwee » line P ste : . 
not answer all of the wonderful| 7 a wade Ghee tee Ping | at Dearborn. Group is shown here arriving at Willow Run airport. 


letters I get, with one magic sweep | i 
of the levboaed yuh, ioe, sort | the > aie peed Nag SF eee feel sorry for the guy who has! about how an automobile is de- 
of one letter to answer all letters. | =" imple enough. 7 just KNOW | never learned to laugh at himself.| signed and a vague impression of 


that the two greatest things in life : Pa 
But, they cover such a wide/are love (of the thing youre doing Whenever a woman gets really, the technique of precision work- 


gamut of subjects, about which my|or somebody who cheers you on) | @ngry because I leave a closet door) manship—but you can’t tell me 
old friends are curious, that I’m|and laughter. Without these we’d| open, I start to quote from that! nothin’ about why every human 
sure I'd be writing till Gabriel | go completely nuts and tear each|old classic, “The Lady and the| being wants to own the best one 
blows his horn that is, if he’s still| other to pieces with fang and claw.| Tiger.” Then we both burst into| he can afford to buy. I never 
in the union. | I love the business with which) laughter. | even tried to read a blueprint, 

However, I'll give you a spot- |I have long been associated and I I do have a rather hazy idea | but I could write endlessly about 





If there’s something new... or unique 
...or interesting in the automobile industry 


Walt Green reports it in the Chicago Daily News 













Automobile editor of the Chicago Daily News for the 
last three years, Green stays “on top” of auto news 
through frequent trips to the factories and constant 
contact with regional, zone and dealer groups. 

His weekly column is regarded in auto circles as 
authoritative, timely and easy to read. There is always 
a bit of human interest along with reports of engineering 
and styling and performances of America’s cars. 

Green’s reporting of things automotive has been 
hailed by some of the industry’s leaders as the best in 
the metropolitan press. Reader interest in his column 
and his special articles has increased steadily since he 
took over the automobile editorship. 

A contributing factor to the readability of Green’s 
reporting may be his intense interest in his theme and 
his knowledge of automobiles. A comment he made after 
coming away from the 1951 Chicago Automobile Show 
reflects this: 


" “Pd like to own one each of every car on display,” 
he said, 




















Walt Green 
Automobile Editor 













CHICAGO DAILY NEWS 


JOHN S. KNIGHT, Publisher 
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| Edward J. Ronan (center, in striped tie) president of the Philadelphia Automobile | 
Trade Assn., and of Ronan Motors (Dodge-Plymouth), Philadelphia, sponsored an| Women Taking Over 

P 4 <r . ; | unusual public relations gesture recently when he brought 50 prominent Philadelphians | UTTING it bluntl e smart 
this column by my _two-finger| Simple Enough |to Detroit for a tour of the Dodge and Plymouth plants and of the Greenfield Village | i, 


people and what makes them do 
things. 

“Why are you always talking 
about women and their influence?” 
. the next question boldly in- 


§ serted between the lines of my let- 


ters from correspondents. Well, in 
the old days when a crowd of us 
would pile into a drawing room on 
the Twentieth Century Limited in 
Chicago, enroute to the New York 
Show, Charles Daniel Frey, artist 
and advertising man extraordinary, 
| would yell: 

“Hey ... porter... bring us some 
Johnnie Walker, Black Label, and 
a flock of White Rock—we’re goin’ 
to talk about women, eventually, 
and we might as well get started.” 

* + = 


women are subtly, but rapidly, 


__|taking charge of the cockeyed 


-| world—and don’t kid yourself. Just 

jask that boy who was brought in 
| by the police of Far Rockaway the 
}other night, clothed in a blanket, 
lafter he had escaped from the 
|clutches of two brunets and a 
| blonde, identified as of the “weaker 
| sex.” 
| _ There aren’t many “tough ba- 
bies.” There’s just a shortage of 
| men in the population with 
| money enough to pay the check. 
| Ask your banker if you think 
it’s all physical. Women now con- 
| trol the most important invest- 
| ment money in America. 
| Call them Amazons, if you like, 
| but they are educating men awfully 
|fast, and all the psychiatrists on 
|Park Avenue to the contrary, they 
|do not run in any pattern. If you 
|want to get a sock in the puss... 
| Just say “All women are like that.” 
Every woman is as different as her 
fingerprints, and you can’t tell this 
grandpa nothin’ else. 

The next question usually refers 
to my method of writing. I avoid 
jlong words because I can’t spell 
|them and don’t really know what 
they mean. I listen to the radio 
in the morning when I’m in the 
bathtub. I heard a lady psychiatrist 
talking about love. This should be 
interesting, I thought. I’ve always 
|had a sneaking idea that psychia- 
|trists were making a business out 
|of warning people against things 
|that had frustrated their own illu- 
| sions, but this girl had stuff. 

She said she always left out 

the big, tough words like psy- 
chosis and psychoneurosis, but 
she hadn’t yet acquired the nerve 
to recommend a sign like “Men 
at Work” for young blooms to 
carry around with the warning 
—“Stop! Instinct working here.” 
Think of how many young mar- 
|riages might be interrupted by a 
| flicker of intelligent thought. She 
|did say that she always used the 
|word “get” instead of “procure” 
|when she was looking for a verb. 
| Nice discrimination, I thought. 
* * ® 
| Ever Since ‘X’ 
|"ROUBLE is, I s’pose, when 2 
person learns to write and stops 
|signing with the oid illiterate “X,” 
|he wants to put on a bit of ervdi- 
| tion. 
| We had a guy in the old Jordan 
|Co. who, when he began te make 
|a real salary, chose Woodrow Wil- 
| son as his scriptural model. While 
| Jordan, the low-brow president, 
|was beginning his letters with 
|\“Hyah Joe,” this gentleman was 
| Sonning off with, “My dear Mr. 
Hoopensocker: May [ not venture 
to call your attention ... blah... 
blah ... blah”... and signed with 
a signature wh.ch looked like a 
| combination of John Hancock, reel- 
ling around a lamp post trying to 
get the eminent Mr. Charles Carroll 
of Carrollton to go home to his 
family. 

| P.S. Ain’t education wonderful? 








N. H. Rescinds Curb 
On Lamp Replacements 


CONCORD, N. H.—(UTPS)—An 
order which would have required 
cracked automobile head lamps to 
be replaced with lights “of the same 
make and type” during the semi- 
annual October inspection period 
has been rescinded by State Vehicle 
Commissioner Frederick N. Clarke. 

The commissioner said the order 
was incorrect and should have 
stated that cracked lights must be 
replaced with lamps “of the same 
type.” It was reported that the New 
Hampshire Automobile Dealers’ 
Assn. had lodged a protest against 
the original order. 
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ADVANCE-DESIGN TRUCKS—FIRST IN DEMAND—VALUE—SALES! 


CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 
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NPA to Explain 
Materials Plan 


To Output Men 


CHICAGO. Representatives of 
the National Production Authority 
will explain the Controlled Mate- 
rials Plan to production executives 
at the American Management 
Assn.’s national production confer- 
ence here Nov. 8-9 at the Palmer 
House. 

Representing the 
John F. Skillman, director, techni- 
cal coordination division; Hardy 
M. Ray, chief, education branch, 
technical coordination division, and 
Peter H. Kaskell, office of general 
counsel. 

Other addresses at the conference 
will be “Operations Research,” by 
Dr. George E. Kimball, department 
of chemistry, Columbia university, 


“The Importance of Human Rela- | 


tions Research for Industrial Pro- 
ductivity,” by Dr. Robert L. Kahn, 
institute for social research, Uni- 
versity of Michigan, and 
plication of Predetermined Motion 
Time Measurement to Work Stand- 
ards,” by George Dlesk, industrial 
engineering manager, American 
Box Board Co., Grand Rapids, 
























NPA will be) 


“The Ap-| 
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Dealer Goode and Party Visit Olds— 


Eight members of the Goode Oldsmobile Co. organization, Portsmouth, Va., look 
over a miniature scale model of the Old:mobile forge plant during a visit to Lansing. 
Viewing the model are R. C. Sublett (left), parts manager; J. C. Holland, C. Haus, C. J. 
Waters, service manager; W. Goodwyn, general manager; C. B. Dakin, forge plant 
manager; T. Goode, owner; J. Sabatie and F. A. Fink. 


|Mich. Another feature will be a|subcontracts and their experience 


panel session on “How to Organize | in meeting the quality requirements 
for Defense Production,” at which | f — armed services. _ 

apc ‘ F e program was arrange y 
exe cutsves of several companies will Hoyt P. Steele, AMA vice-president 
explain how they organized to ob- in charge of the production divi- 
tain and fulfill defense orders and sion. 


HiPressure spring. 


in EVERY engine, you'll get 











for rebored, resleeved and 
| slightly worn engines. Spring-ends 


NORMAL PRESSURE SPRING 


cre plain. 
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—=Coming Events== 





Dealer Conventions 


Oct. 21-23 — Florida Automobile Dealers 
Assn. annual convention, Tampa Terrace 
otel, Tampa, Fla 

Dealers 


Oct. 21-23—Georgia Automobile 
Assn., General Oglethorpe hotel, Savan 
nah, Ga 

Oct. 29-30—Annual convention, Ohio Auto 
mobile Dealers Assn., Dayton Biltmore 
hotel. Dayton, O. 

Nov. 3-6—Texas Automotive Dealers Assn. 


Shamrock hotel, Houston. 
Nov, -4-5—Texas Used Car Dealers Assn. 
convention, Waco, Tex. 

Nov. 7— Connecticut Automotive Trade 
Assn Inc., annual convention, Hote 
Bond, Hartfor 4 


Nov. 14-15—Annual meeting of Oklahoma 
Automobile Dealers Assn., Skirvin hotel, 
Oklahoma City. 

Nov. 26-27—Arizona Automobile Dealer 
A n.—Reno Motor Car Dea er Assn. 
oint session, Las Vegas, Nev. 

Nov. 26-28 — Automotive Trade Assn. cf 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 


Dec. 3—Annua!l convention of Oregon 
Auto Dealers Assn., Multnomah hotel 
Portland. 

Dec. 6—Annua! convention, Utah Automo- 
bile Dealers Assn., Newhouse hotel, Sait 
Lake City. 

Dec. 7-8— Annual convention, Montana 


Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 
Dec. 14—Annual meeting of Portland 


Perfect Circle’s 2-in-1 chrome piston 
ring set assures positive oil control 


without shaving the cylinder walls on each stroke! Solid 
chrome plating, applied to BOTH top compression rings 
and the steel rails of the Oil Stopper, gives the 2-in-1 
Chrome Set more than twice the life of ordinary sets .. . 
yet does not scuff and score cylinder walls! 


What's more, the 2-in-1 Chrome Set is actually two sets 
in one— because two expander springs are included with 
every Chrome Oil Stopper, giving mechanics a choice of 
spring pressures for every installation. For rebored, re- 
sleeved and slightly worn engines, you’ll choose the 
Normal Pressure spring—for known oil pumpers, the 


maximum performance, 


with sustained power, whether cylinders are tapered 
or straight, round or out-of-round! See your Perfect Circle 
Representative, or write the Perfect Circle Corporation, 
Hagerstown 3, Indiana, for complete information. 


HiPRESSURE SPRING 
for bodly worn engines and 
known oil pumpers. Spring-ends 
cre notched, 


| 





Perfect 


PLATED WITH SO 


Circle 


The Standard of Comparison 


LID CHROME 





Auto Dealers Assn., Multnomah hote 
Portland, Ore. 
Jan. 27-30, 1952—NADA convention, Wa! 


dorf-Astoria hotel, New York City. 


Apr. 7-8, 1952 — 13th annual convention 
Missour Automobile Dealers Assn 
Muehlebach hotel, Kansas City. 

* * * 


Dealer Auto Shows 


Feb. 16-24, 1952—44th annual Chicago Auto 
Show, International Amphitheater, Ch 


cago, 

Feb. 22-Mar. |, 1952—Washinaton Auto 

Trade Assn., National Guard 
Armory Wash ngton D. Ros 

Feb. 29- Mar. 6, 1952 — Kansas City Auto 
Show, sponsored by Motor Car Dealers 
Assn. of Greater Kansas City, Municipal 
auditorium, Kansas City. 

March 29-Apr. 6, 1952—Seattle Auto show, 
sponsored by Seattle Automobile Deal- 
ers Assn., Field Artillery Armory, Seattle. 

* * * 


Aftermarket Shows 

Feb. 28-March 2, 1952—Pacific Automotive 
show, Pan Pacific auditorium, Los An- 
geles. 

March 20-23, 1952—l0th annual Southwest 
Automotive show, Sam Houston Colli- 
seum, Houston, Texas. 

* * * 


General 

Oct. 22-26—Annual convention, American 
Trucking Assn., Hotel Stevens, Chicago. 

Oct. 24— Annual meeting, Equipment & 
Tool Institute, Hotel Sheraton, Chicago. 

Oct. 24-31—Annual meeting, National Lu- 
bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 

Nov. 5-8—Annual meeting, American Pe 
troleum Institute, Chicago. 

Nov. 12-14—/8th annual convention, Amer- 
ican Finance Conference, Palmer House 
Chicago. 

Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 
hotel, Chicago. : 

Jan. 27-30, 1952—I!th annual convention 
Truck Trailer Mfg. Assn., Hotel Sham- 
rock, Houston. 


motive 


May 16-17, 1952 — Southeast Automotive 
Show conference, Asheville, N. C. 
x . * 
Engineering 


Oct. 29-31—Society of Automotive Engi 
neers. transportation meeting, Knicker 
bocker hotel, Chicago. 

Nov. 7-9—American Society of Body En 
gineers, 6th annual technical convention, 
Rackham Memorial building, Detroit. 





AAA to Discuss 
Road Congestion 


| At 49th Parley 


WASHINGTON. — Problems con- 
|fronting car owners as the result 
jot the postwar growth in highway 
[transportation will come up for 
consideration when more than 800 
motor club delegates from all parts 
‘of the country gather in Kansas 
'City tomorrow (Oct. 23) for the 
|49th annual meeting of the Amer- 
lican Automobile Assn. 
| Announcing plans for the meet- 
}ing, which runs through Thursday 
| (Oct. 25), Lou E. Holland, president 
|of the national body, pointed out 
that since 1945, the number of pas- 
|senger cars on America’s “already 
overcrowded and inadequate high- 
|ways” has increased 66 percent 
|lwhile the number of trucks and 
|buses has soared 93 percent. 

“These vehicles this year will run 
up the astronomical total of some 
486 billion vehicle-miles and the 
vast majority of this mileage will 
be on that comparatively small 
segment of our highway system 
where construction and moderni- 
zation programs have lagged most 
| seriously,” Holland said. 

“The result is a mounting rate of 
death, injury and property loss: 
traffic congested to the point of 
strangulation on major arteries in 
cities both large and small; demand 
for parking and terminal facilities 
far exceeding the available supply 
and a general picture of chaos and 
|confusion and vast economic wast- 
age. 

“The fact that the number of 
commercial vehicles has virtually 
doubled since 1945 presents one of 
the more alarming factors to be 
studied by AAA delegates. 

“Widespread violations of the 
laws against overloading threaten 
destruction of our highways faster 
than we can build or maintain 
| them. Recent proposal of the truck- 
ers to haul millions of pounds of 
explosive and other dangerous ma- 
terials over the public roads is an- 
|other cause of the most serious 
| concern.” 

Speakers at the meeting will in- 
|clude: Hansen Baldwin, military 
lanalyst of the New York Times; 
|Dr. Daniel L. Marsh, chancellor, 
|Boston university; Dr. Paul F. 
| Dougiass, president, American uni- 
| versity, and Bill Power, advertis- 
ing manager of Chevrolet. 
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You Get the 






. T Stewarts 

Atlantic» aug 19, 1949. It was 
marriage for the actor, until 
considered Hollywood's most eligt 
ble bachelor, Mrs. Stewart has | mode! fo 
# tremendoc# /two sons by a former marriage. | Marshall said + company 
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rand. Now “ 
¥. The Koreans, The presen 
rice, the engineers got | succeeding in 
sand and the culvert re-;% preserving 
mained untouched. | 
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ten. May 17 ‘AP:-—An eat 
divivion of Chinese Ped« ai 
fed American posijions «out 
of Chunchon tonight and 
mowed down by artillery 

The badies piled up bm 
Reds kepi on coming,” said 
tillery Capt. Gerald ¥. Thomp 
of Fort Seoit. Kan. “I nev 
heard of anything to equal it.” 

Planes dropping flares sp 
tecularly Hluminated the fro 
while 8-29 and B-26s. in elose 
support ef UN ground forces 
bembed tonight within 1000 yards 
of the shifting American. front 
line 

Planes hit the Chinese aiong 





























Charles Callahan of . Monticello. 
rt liaison officer. said, © 












it was 8 tremendous success. 
“The whole front was crawling , T 
with enemy tronps and even when # 
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Dealer Business Counsel 


Strict Pursuit of Established Procedures 
Urged for Credit System 


By J. B. Van Tassel 


| ECENTLY I have received many 

inquiries as to what accounts 
receivable should amount to. The 
method I used to 
determine what 
accounts receiv- 
able should 
amount to is as 
follows: 

Let us assume 
your total charge 
sales of service 
and stockroom la- 
bor and merchan- 
dise amounts to 
$10,000 for a pe- 
riod of one month 





J. B. Van Tassel 


or 30 days, now you cannot expect 
these customers to pay much be- 
fore the 10th of the following 
month on an open account basis, 
so your accounts receivable on this 
basis of charge sales should not 


on a normal 45-day supply basis. 

However, in order to hold ac- 
counts receivable in line you can- 
not check them on a total basis; 
they must be checked on an indi- 
vidual basis both before and after 
credit has been approved. 

These are no shortcuts to a good 
sound system of credit and collec- 
tion; only strict adherence to tried 
and proved procedures will assure 
a dealer of a minimum of losses 
and a minimum amount of frozen 
capital. 

The potential sales volume and 
profits in the average-sized deal- 
ership in our business will not 
justify the full-time employment 


lection manager. 


Consequently, someone in the 





"Now, This 1914 Model... .'— 


Albert Hill (left), general manager of J. W. Robinson Co. (Dodge), Lawrence, Mass., 
grins as Fred J. Lamborn, vice-president and general manager of Dodge, explains the 
| workings of Hill's 1914 car to W. C. Newberg, president of Dodge, and R. R. Morrison, | 
of an experienced credit and col- | Dodge works manager. Hill recently drove the ancient vintage car from Lawrence to | 
Detroit, a distance of 725 miles, in a little less than four days. 


eae on all credit and held accountable ception of this rule might be a/| 
dealer organization should be dele-| and 


RIGHT IN YOUR OWN BACK YARD... 


THE BLIZZARD. 


[alusr Ler Titus TWILLIGER, 
THE OFFICE PENNY PINCHER 
GET NEAR THOSE OLD- 
FASHIONED FOLDED TOWELS** 
AND THEN WATCH OUT FOR 


SKINFLINT WHO 

. MAKES US SIGN 
FOR PAPER 
CLIPS! 
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HE COULD CUT PAPER | COULP ONLY 
TOWEL COSTS 40%A_ SEE HIM: 


VY TOWELS LIKE 
WASHED UP \J RABBITS THROUGH 


AND THE 
FOR GOOD IF 


WEST MAN TOLD 
HIM YESTERDAY 

















Recognize the type? You'll find him everywhere. Wherever paper towel dispensers say, “Help yourself, 
there’s no limit to the use or abuse,” of this necessary washroom service! 


Paper towel costs can be reduced up to 40%. How? With WESTROLL Paper Towels and Dispensers. 


WESTROLL Dispensers are designed to feed just enough toweling — and no more! For a thorough 
hand drying job. Yet, WESTROLL towel service is never miserly. A choice of 3 feed-speeds fits 
WESTROLL service to any type of washroom traffic. 


9 


WESTROLL Paper Towels are soft, absorbent, ‘right’ in wet strength. And 33%3% more economical 
in regular use than interfold towels. Add to this initial saving, the extra 


uses found for ‘easy-to-pilfer’ towels; more frequent cabinet fillings; extra j 


janitorial work. That’s the real picture. As your WEST man can prove in a 
10-minute demonstration. 


WESTROLL Paper Towel Service is only one of many WEST products for the promotion of sanitation. PESTROLL 


Others include floor maintenance materials . . . 
cleaners .. 


. insecticides ... 


. soaps ... protective creams. West 


of Kotex Sanitary Napkins sold through vending machines. 


washroom service . . 


. disinfectants . . . deodorants 
is also the exclusive distributor 











42-16 West Street 
Long Island City 1, N. Y. 


START SAVING... 


the day you install WESTROLL Towels and Dispensers! 
How about a WESTROLL demonstration? 


Name —— nineties 
Company. ‘ ial eee taioeeiceesionans 
Address___ Sn ee oe eee 
ee 0 ee 


Dept. 40 


he would delegate one of his assis- 
tants to approve credit. 
| * x * 
I ERE are some factors to give 
consideration to when passing 

credit. Is prospect steadily em- 
ployed, and where (confirm), is he 
relatively stable with regard to 
home address, does he live in your 
collection area, is the car in his 
name, what is his paying record 
with the finance company? 

Never pass credit on any account 


f | 
| |that has not been thoroughly in- 


| vestigated and approved for credit; 
je not extend credit to customers 
whose accounts are past due, and 
before passing credit always be 
|}sure the account is in good stand- 
ing. 

Also be sure, when opening the 
account, to specify credit terms 
and limits and make it a part of 
your collection procedure to be 
sure that customers pay on the 
date specified and never extend 
credit in excess of the amounts 
of the limits established. 

Every effort should be made to 
|secure maximum protection at all 
|times, such as liens on cars, prop- 
erty, etc., especially where there is 
any doubt as to a customer’s ability 


responsible for the prompt case where a full-time, experienced | to pay his account 
amount to more than $15,000 to be gated full responsibility for passing collection of all accounts. The ex-| credit manager was employed and : 


When a customer doesn’t pay his 
bill, the dealer not only loses the 
customer, but he also loses the 
vrice he paid for the parts, plus 
the wages he paid the mechanic to 
perform the work and the amount 
of profit he made on the job. 

* * * 
Po example, let us assume the 
uncollectable account represents 
a $10 job at list, $9 at cost and a 
vrofit of $1. On this basis it would 
be necessary to sell ten $1 profit 
jobs to offset this loss. 


People who owe a dealer money 
|avoid the dealers’ place of business 
|and take their business elsewhere. 
When a dealer extends credit he is 
|a swell fellow; when he tries to 
collect, he makes enemies. Credit is 
a risk at the best. 

Any questions you may have 
concerning Dealer Business Man- 
agement will be gladly enswered 
by J. B. Van Tassel, care of 

AvTomoTive News. 


‘Columbus Maps 
Parking Program 


| COLUMBUS, O.—An off-street 
narking program involving contem- 
plated expenditures of $8,000,000 
~robably will get under way in 
Columbus before the end of the 
vear, the Columbus citv council 
was told by Councilman Walter A. 
Snider. 

Surveys and studies for the pro- 
gram being made by the New York 
engineering firm of Parsons, Brink- 
erhoff, Hall & McDonald are nearly 
completed, Snider said. They are 
being financed by $10,000 raised by 
local business houses. 

Suggested locations for the vari- 
ous parking facilities would not be 
made public, Snider said, until 
studies with respect to financing 
|had been completed. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


~ Another Dealer 
Brings ‘Em Back with 


Carlife. 
Guaranty 
thy 72 ve 


LADD MOTORS, INC. 
Dodge-Plymouth 


LEBANON, 
PENN. 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strethmoor 
Detroit 27, Mich. 
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Eee BELLS, WHISTLES and skywriting are all 
right for selling soda pop. But not automobiles. 


The family automobile is a major purchase—thought 
about, discussed and carefully considered. 


More cars are sold in the living room than in the 
show room. Most people have decided which new 
car they want before they start out to see what 
they can get for the old one. Car buying is reflec- 
tive buying. 


The men who built your fabulous automotive in- 
dustry knew all this. They taught the public to talk 
the language of the automotive engineer. You men 
are continuing the sound tradition of your prede- 
cessors. Today, the public talks understandingly 
about floating power, knee action, octane ratings, 
automatic transmissions, high compression engines. 


How did they learn of these things? By advertis- 
ing — brilliant advertising — powerful advertising — 
reason-why — explanatory advertising. 


Intelligent, informative, resultful automobile adver- 





Detroit... 


Collier: 


You can’t afford to miss Collier’s 


Side“ Fep! 


tising just naturally demands the atmosphere of a 
responsible, respected advertising medium. Collier’s 
provides the ideal atmosphere for automobile ad- 
vertising. 


The editorial content of Collier’s has always been 
built to appeal to people who think. 


Collier’s has been sparking mental processes for 
more than a half century. Good roads, repeal, pre- 
ventive automobile service, child labor, pure food, 
decency in public life and dozens of other crusades 
and educational programs were initiated by Collier’s. 


Year after year, Collier’s editorials and feature arti- 
cles stimulate activity that makes things happen. 
This Collier’s impact upon the thinking of America 
is why Collier’s has always been rated as one of 
the automotive industry’s most important adver- 
tising buys. 


Collier’s makes people think. Be sure that the mil- 
lions of thoughtful Collier’s readers think about 
your car. 
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{ Regular Monthly Section for those who make, sell and service 
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Truckin’ 


--- by Jack Weed 

















als customary in this industry of | 1455 population, and he immediately | 


What About Model 


Cleanup Time? 





Truck 


UILDERS of special truck bod- 
ies, especially those that go on 


special chassis such as the forward | 


control and school bus, are prac- 
tically out of business for about 
two months each year during model 


Body Problem 


having to dispose of these jobs atjers of note. They know that they 
a loss. |must have the good will of these 

In some instances there have been body builders, as in many cases 
sufficient changes in design of the | fleet buyers purchase the body that 


\chassis to make the new model Suits their business best, The 
obsolete in actual design as well as | Chassis is more or less incidental. 























 atlag Renan leer none] ial one ee it. | cleanup time. in year designation. Fleet operators, as well as in- ° 
them on their toes and out selling. | - What can be done to relieve At least one truck manufac- | dividual buyers, may have a 
Factory district managers do the| Hay, Toys, Nuts this situation was the subject of | turer makes it a practice to send | decided preference for one make 
same to keep dealers working to| }Y NOON four more bags had| many extra-curricular discussions | out new body prints to all body | of truck. However, it is also real- 
make quotas, and factory sales|**” come in, which he felt was/ during the recent National Truck | makers on his list, if they make | ized that in these days of high 
managers have to keep after their/worth a second letter announcing!) Body Manufacturer and Distribu- | 2"Y change in a model that neces- | wages and high delivery and 
regional and district managers.|the fact. In each letter he said the; tor Assn. convention at Atlantic | Sitates the body maker making | sales costs, some one type or 
This seems to be a standard prac-|bags were coming back and “O.K.| Gity, | @ change in his body to fit the | make of body will give such a 
tice in this highly competitive busi-|—let 'em come—but don’t You be} : | new job. These body mounting | lower operational cost that the 
ness of ours. | left holding the bag.” Makers of door-to-door mer-| prints are sent out—or are avail- | huyer will forgo his desire for a " 
When a factory man hits on a | eaters and their salesmen |°"#"dising bodies for the retailers| able—weeks before the new truck | certain make of chassis to get 
promotional stunt that really | ctarted to get the spirit of the |of bread, frozen food, milk, bakery,| model is announced. delivery on the type of body most 
clicks with his dealers and their | bag deal and bags came flocking |dry cleaning and others who sell | This protects the body builder| economical for his operation. 
salesmen and makes play out of | in, some with the bottoms torn | from wagons or who make frequent | from an even longer lag time from| Every factory contacted on the 
the work of trying to make | out or the sides ripped. Floyd |stop deliveries, were especially in-|the cleanup of the current model|question of chassis unavailability 
an ct mgt oy —" | Rice, Detroit dealer, said he | terested in finding a solution. — —_" eae are Pobrano at cleanup time is in sympathy with 
e can’t help : | wouldn’t send back the little bag | i ilability i | Without this advance information| body makers. Sales departments of 
Paul Larson, Detroit district man-| that had been sent him—it wasn’t Bing va prince sgnen diac ei —" |(and it was not too many years truck makers would like to cooper- 
ager for Ford, hit on one of those) pig enough to hold his quota, and | r yt > a ; th a | ago when truck factories refused to | ate with body makers to relieve the 
happy ideas recently when he got| this started dealers and salesmen |™0Dths of the year unless the in- give any outside builder any in-| situation if they could. 
a letter from one of his oe to thinking about what kind of a prweid is in A — critical | formation at all on new model! Certain obstacles, however, seem 
saying that the dealer had already! pag they could send back to the |S®0rtage, such as at the present.| changes), body builders would have be i sl 
sold his September new truck quota | «pos. |Fewer special chassis are being |to wait until they could get to see a teens tees eda oe ee 
and was happy because he didn't | And begs of all sorts ond deserip- | wilt in reduced production sched-|g new truck to find out what|puilder could draw during this 
want to be “holding the bag. ‘tions began to clutter Paul's office. | °* Bares Fosse angers to —_ in ce 3 time, even though the body builders 
eee | Parfet-Ladd, of Port Huron, Mich., | | Do to hain orm to the vehicle|would guarantee the sale of every 
Holding the Bag |sent a potato sack along with a UT as the normal model year | Makers changes. chassis put in the pool at their 
HIS gave Paul an idea and he | scroll which read: “Now you are nears an end the factories begin | i request. 
T sent out for a flock of regular| holding the bag! We have sold our | to get worried about vehicles in Ta manufacturers today real- | * * #* 
: he|September quota of trucks and | field being carried over into a new | ize the value of making in- 
manila = — me ge Bong (Continued on Page 27, Col. 1) ‘model year. They envision dealers| formation available to body build-| , LTHOUGH one truck manufac- 
had printed a_ letter a ° | “ Areca lt hese el SNS? PEAR 5 NAS A AO PRET DME SSPE = | 4% turer, who sells through both 
“Here you are boss—you hold the |dealers and factory retail stores, 4 
bag. We've already delivered our |does have a limited pool of special 
September new truck objective of _ |chassis at the factory, the setting 
ges esesSskaxsee Phage age ye we are [UP of an availability pool for the 
shooting the works to deliver ........ > |“Big Three” would have to be done 
lees ihesnsice number of new trucks be- ; | by groups of dealers, as all of their 
fore the end of September. |trucks are sold through dealers 
“Along with the bag he —_ :. — dace factories own no trucks in 
letter, stating that one dealer ha | the field. 
said he omg ~—, “4 ~ oe | If a group of dealers could be 
holding the bag an e “ = | united to set up an availability pool 
= of his dealers felt the wie 4 for a certain body maker, it would 
way. . be practically impossible for a body 
_ “Attached is the bag” he con- | j man, who guaranteed to deliver all 
tinued, “Mail it to us phen |pool trucks assigned to him, to sell 
you have reached your Sep — “4 them in the territories of the pool- 
new ar ag ail om ing dealers. 
ee ae oe mew y For instance, a pool might be 
This letter sian out Sept. 10. set up by Philadelphia dealers 
On Sept. 14 he got his first bag = ® — a en 
: t on e units a e time of sale 
back from a dealer in a town : | might be located in New York or 
Se , Baltimore. Factories would not 
at Pm, | look favorably on an operation 
I-H Expands = ' : ~—— “: See ee that allowed a Philadelphi 
eine : : : ; at phia dealer 
: y . : to sell vehicles in Baltimore, 
Testing Course International's Proving Ground in the Rugged West— where there were dealers of that 
ge ; , , : ke who did not participate i 
e Aerial view of International Harvester Co.'s Phoenix proving ground shows truck test tracks and network of access roads where | ma Di n 
Near Phoenix | International trucks are tested year-round. Proving ground facilities, lying within a 6% square mile area of rugged desert land | the pool arrangement. ; 
HOENIX, Ariz.—The motor|on the south slope of the Salt River mountains, are outlined in artist's drawing. At left is the 7%-mile paved test track around Ss... —_— the — oh while 
truck division of International | which Internationals of the test fleet roll in clockwise fashion. At lower left trucks are depicted on 1¥g-mile stretch of “dead per on a ee toe oe 
Harvester Co. announced that full-| ggy" Immediately inside this stretch is the ‘figure 8" test area. Approaching the north end of the loop, trucks are mounting a pores pA early aaah te Bd 
scale testing of trucks has begun | long 9 percent grade. Four-mile dirt test track is at right of picture, encompassing the company’s air strip. Building at lower | that the chassis are available, there 
here is al yates ar an | right is motor truck division headquarters and service shop. To its left lies the industrial power headquarters and shop. To the |is always the problem of replace- 
Seine et pares soir pro- | north of the motor truck building are a series of steep grades for special climbing tests with inclines from 20-60 percent. (See BODY BUILDING Page 26, Col. 5) 
gram. > 
The proving ground, comprising | T R A l B D l 
1 i f ed desert | ru i: oad oO d Good f or a r 
sd. get degesiclag leg a of the Cc e Ss e e e e Ss a 


Salt River mountains, features a 
new 8-foot, 74-mile paved test 
tract for trucks, believed to be 
the biggest paved loop of its kind. 


ACH year sees more and more|behind these events as have the 
| truck dealers manifesting an| Dodge dealers this year, this annual 
linterest in the district and state|event can be made not only one of 


|the drivers who are eligible is basic; union, or perhaps even from out- 
to building goodwill for the trucks | side the U. S. 

on the road. Every driver must| Also, instead of the competition 
have an accident free record for a/| being limited to over-road drivers. 


|Roadeo contests to determine the/| the best goodwill building programs 


Roads and test areas used for! state champions who will compete|the trucking industry could pro- 


motor truck proving were con-| 
struced by International's industrial | 
power division as a part of the 
division’s test program for Inter- 
national crawler tractors and con-| 


struction equipment which was | 
initiated at the proving ground) 
in 1947. 


* * * 
6 eee testing area, nine map miles | 
or 22 by road—south of Phoe- 
nix assures International of year-| 
around testing weather. Tempera- | 
tures at the proving ground cover | 
a 100-degree range, with 118 de-| 
grees as the recorded high. Ground | 
(Continued on Page 32, Col. 3) | 


for national honors. 

This year’s national meet opens 
today in Chicago and 109 champion 
truck drivers from 34 states are 
ready to go through the difficult 
tests that determine the _ top 
straight truck, tractor and single 
axle semi, and tractor and dual 
axle semi drivers of the nation. 

The truck Roadeos, held under 
the sponsorship of the American 
Trucking Assn. and state affili- 
ates, are worthwhile events for 
the dealers of the truck industry 
to help promote and sponsor. 


If more truck dealers would get 


mote, but would pay every dealer | 
and | 


|'who contributed his effort 
trucks. 
The truck Roadeo is one event 


to the common man the value of 
the truck to each citizen, as well 


| that these drivers get for over-road 
| hauling. 
The very basic qualifications of 


Truck Highlights 


ATA Convention....... .. Page 25 
Truck New Products...........Page 31 








that can be made to demonstrate | 


as the training in highway safety | 











| year before his entry is accepted. 
* * cs 


QGTARTED in 1937 to help promote 
“’ better driving skill for the over- 
| road haulers, the Roadeo has grown 
in importance and in the number of 
| state associations who send drivers 
to the national meet each year. 
Even as good as it is today, 
with adequate truck dealer coop- 
eration and promotion, this event 
can be made much more valuable, 
and of much greater national 
interest. 

Instead of having the class 
champions from 34 states compet- 
ing in the final, there could be 
champions from every state in the 





the competition could be widened 
|to include drivers of every type of 
| truck. 

| As an indication of what can be 
|done from a promotional stand- 
| Point by the dealers, the various 
;Dodge dealer groups are taking 
|pictures of their state champions 
jand putting them in their own 
| Showrooms and in the “coffee stop” 
|places along the main highways. 
| These posters are reported to cause 
aie interest among the drivers. 

* * * 
| WAN states hold district com- 
- petitions before the state final 
is run. For instance, California had 
(Continued on Page 26, Col, 2) 
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ATA Convention On 


Harvester Movie Opens 


{ctivities: 


Big Week of 


Roadeo Finals Set for Thursday 


CHICAGO. Activities during the 
innual convention of the American 
[rucking Assn. this year, with the 
exception of the actual business 
meetings, will be approximately as 
they were last year with the ex- 
eption that GMC division will take 
over the spot Tuesday night that 
has been filled by the Ford hos- 
pitality hour for the past few years. 


The convention opened _ today 
Oct. 22) and closes Oct. 26. 
Yesterday, International Har- 


vester held the premier showing 
of its new highway safety motion 
picture, “Day in Court’ with 
Judge Roger Alton Pfaff,” in the 
Studebaker theater. This show- 

ing followed the broadcast of 

ATA’s radio show, “The Ameri- 
can Forum of the Air,” over the 

NBC network. 

Today’s luncheon to the delegates 
attending the convention will be 
sponsored by International Har- 
vester with W. K. Perkins, truck 
sales manager, as toastmaster. En- 
tertainment will be provided by 
Wayne King, star of radio and tele- 
vision and his concert group. 

Tonight Firestone Tire & Rub- 
ber Co. gives its annual buffet sup- 
per and cocktail hour. This stu- 
pendous event, which has become 
one of the outstanding social events 
of the convention, was held for 
the first time in the same Hotel 
Stevens ballrooms when the ATA 
convention was held here last. 

The lunch tomorrow, Tuesday, 
Oct. 23, will be sponsored, as usual, 
by Goodyear Tire & Rubber Co., 
with prexy Eddie Thomas MCing 
and Paul Whiteman’s orchestra, 
Earl Wrightson, Maureen Cannon 
and Earl Wilde doing the enter- 
taining. 

In the evening GMC truck in- 
vites the delegates and _ their 
wives for cocktails and dancing 
beginning at 8:30 p. m., followed 
by featured entertainers and buf- 
fet supper. In addition to Tommy 
Dorsey there will be such well- 
known stars as Frances Irvin, 
Sonny Dunham, Bob London and 
Charlie Shavers. One of America’s 
great young comedians, Harvey 
Stone, will act as MC. Annamary 
Dickey, Metropolitan Opera sing- 
er, and star of “Carousel,” and 
Mary Ray, Naldi and Verna, in- 
ternationally known dancers, will 
be featured. 

Wednesday morning, Fruehauf 
holds its annual breakfast for the 
state association managers in the 
Tower room of the Stevens 

There will be no sponsored lunch- 
eon for Wednesday noon, but that 
night the roadeo champions will be 
entertained with a banquet by ATA 
at the Congress hotel. 

Lunches Thursday and Friday 
will be sponsored by the ATA it- 
self, and Thursday night is left 
open so that all attending the 
convention can take in the roadeo 
finals at the International Amphi- 
theater that evening. 

Friday night at 6:30 White Mo- 
tor Co. holds a cocktail party pre- 
ceding the annual banquet which 
starts at 7:30 p. m. and will wind 
up this year’s convention. 

Headquarters rooms will be 
maintained during the convention 
by Dodge, Ford, GMC, Harvester, 
Mack, Reo, White and other truck 
makers, as well as several engine 
and component builders. Dodge, 
in addition, will have a highway 
champions club room at the Con- 
gress hotel open to all roadeo 
champions, their wives and em- 
ployers. 

In addition, the ladies will be en- 
tertained by Harvester with a 
luncheon in the glass-floored grand 
ball room of the Knickerbocker 
hotel with Marshall Field & Co. 
putting on a fall style show. Prior 
to this luncheon buses will take 


the ladies on a tour of the Outer, 


Drive. 


Practice fields for roadeo driv- 
ers laid out to duplicate the offi- 
cial contest field are provided by 
Ford, Dodge and Harvester and 
have been in operation for those 
drivers who elected to practice on 
them for the past week. 

0. E. Chapman, Pacific Inter- 
mountain Express champion driv- 
er, who won with a Dodge last 


Don Me- 
program 


year, will appear on 
Niel’s Breakfast Club 
the morning of Oct. 22. Melvin L. 
Watkins, Michigan winner who 
drove a Dodge for Darling 
Freight Lines, is scheduled to 
appear on the Welcome Traveller 
radio program one day during 
the week, and the wives of the 
champion drivers are scheduled 
to appear on the “Ladies Fair” 
radio program some day during 
the week of the convention as 
well. 

Dodge also will entertain the 
champion drivers and their wives 
at luncheon at the Glass Hat in the 
Congress’ hotel, Monday noon, 
Oct. 22. 


Eiht Way -%0URE ON 


THE ROAD TO BETTER 
POWER BRAKING! 


There's no need to be puzzled about the question of efficient 
power braking for any commercial vehicle. Where the 
preference is for a hydraulic systern, Hydrovac, with over 
two and a half million installations, has proven itself the 
undisputed leader in its field. And for vehicles where air 
actuated brakes are the choice, the new Bendix Air-Pak 
air-hydraulic power braking unit is foremost in its field. 


Air-Pak, similar in design and principle to the Hydrovac, 
changes air pressure into hydraulic pressure by means of 
two direct connected pistons, thus combining all the well 
proven advantages of hydraulic brake action with an air 


brake system. 


Products of twenty-five years of practical braking experi- 
ence, these outstanding power braking systems offer 
faster, more positive and better controlled braking. And in 
both the vacuum and the air actuated units, brakes can be 
applied instantly by foot power alone—a safety factor of 
tremendous importance. Remember, regardless of size of 
vehicle or whether your preference is for vacuum or air 
actuated brakes, for the industry's finest power braking 
systems—specify Bendix* Hydrovac* or Bendix Air-Pak. 





Hydrovac 
vacuum-hydraulic 
power brake unit 


PRODUCTS 
DIVISION 


BENDIX: 





-SOUTH BEND 


Export Seles: Bendix International Division, 72 F itth 
Ave., New York 11, N.Y. ¢ Canadien Seles: Bendix- 
Eclipse of Conede, Lid., Windser, Onteric, Canade 





Truck Roadeo at Fort Wayne— 

Dealers in Fort Wayne, Ind., set up a truck display in connection with the district 
Roadeo trials this year. Truck models most used by over-road haulers were grouped 
around two sides of the contest grounds. Dodge dealers presented a truck running in 
circles to demonstrate the short turning radius. Dealers’ participation in the district and 
state events this year was reported greater than ever before. 


PREG. U.S. PAT. OFF. 
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we “se 
‘First Load Fine 
. w . 
Levied at Chicago 
CHICAGO.—-A truck owner and 
his driver pleaded guilty to over- 


loading a vehicle by 10,400 pounds 
and were fined $1,040 and $15 costs 


by County Judge Edmund K. 
Jarecki. 

The men, first to be convicted in 
Cook county under a new law 


which imposes stiff fines for over- 
loading were Toney Ventura, driv- 
er, and Dominic Amici. 


$1,000,000 Freight Terminal 

NEW YORK.—The vast new mil- 
lion-dollar New York freight termi- 
nal and executive offices of Branch 
Motor Express Co. was officially 
dedicated with an _ industry-wide 
open house reception. Over 1,500 
guests took part in the ceremonies. 


Bendix 
VA aky 
Division 





— 
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‘Called Good Bet for Dealers .. . 





‘Continued from Page 24) 
15 such contests this year before 
the state finalists were determined. 

This leads to another thing that 
dealer groups could do to back the 

Roadeo contests. 
driver wins a contest or not, he 
could be given a lapel button or a 
| diploma in recognition of his work. 
After all, he has an accident-frec 
year of driving behind him. 

L. F. VanNortwick, Dodge sales 
manager, has taken the first step 
along this line. He sends a per- 
sonal letter to the winner of each 
state contest congratulating him 
on his accomplishments, and, re- 
gardless of what kind of truck he 
drove, invites the driver and his 
wife to be Dodge guests at the 
Highway Championship Club- 
room. This room is maintained by 
Dodge during the national con- 
test. 

In this year’s contest, it was re- 
ported that 54 winners in the state 
contests drove Dodge trucks, 24 
drove International Harvesters, 12 
drove Fords, three drove Whites, 





Roadeo Practice— 
Dodge dealers of Chicago set up a 
roadeo practice course near Soldiers Field 


for state champions to work on while they 
waited for the ATA national event this 
week. Henry J. Washington (left), Chicago 
regional manager, and Irving Essermen, a 
Chicago Dodge dealer, check in a truck 
for use by the contestants. 





Whether the} 


Goodwill in Truck Road 
three drove Reos, and one each|E. W. MacDaniels (1.H.C.), R. B. 
|drove a Chevrolet and a _ Dia-| Strickland (Dodge). 
|mond T. eS Georgia—Chas. G. Cole jr. 
- ; | (1.H.C.), J. H. Boyd (Dodge), H. T. 
oe is a list of the| Langley (I.H.C.). | 
winners by states, and in each} 


Idaho—Leonard Franklin 


case, the names are listed in order: (Dodge), John K. Hiaschi (LH.C.), | 


| first, straight truck driver; second, 
|single-axle semi driver, and third, | 
|tandem-axle semi driver. Names are | 
followed by the make of truck they 


Raymond A. Murphy (Dodge). 

Illinois — Robert Smith (Dodge), 
Kenneth Maricle (1.H.C.), Alex 
Adamski (White). 


drove. 
Alabama—Melvin Speegle | Indiana ~— William K. Wright 
(Dodge), John Bates (Dodge), (1.H.C.), Walter R. Cline (Dodge), 


Robert B. Henderson (Ford). 
| Iowa—Jack Boley (Dodge), Tony 
|Bauer (Dodge), Don Lyall (1.H.C.). 
| Kansas—Fred Boetjer (Dodge), 
(Dodge) | Wesley Peters (Dodge), Frank P. 
odge’, | Stark (Dodge). 
Kentucky—W. Martin Skaggs 
(Dodge), William B. Morgan 
(Dodge), Norman Hulker (Dodge). 
Louisiana—No roadeo held. 
Maine—Russell C, King (Dodge), 
|no contest, Ellsworth Webb, 
| (LEC). 
Maryland—John Heckel (I.H.C.), 


Early Bass (Dodge). 

Arizona—No roadeo held. 

Arkansas—No roadeo held. 

California—Charles McCord 
(Dodge), Guern Royster 
Arthur Shinn (Dodge). 

Colorado—S, W. Garrett (1.H.C.), 
John Petras (1.H.C.), Ralph McDill 
(1.H.C.). 

Connecticut—Louis Donatelli 
(Dodge), Stanley Dubberke (Ford), 
Earl Predom (White). 

Delaware—No roadeo held. 

Florida — A. E. Harris (Dodge), 











The one appeal that doesn’t 


change when models do 


AYBE one year it’s a car’s transmis- 

sion that makes the headlines. The 
next, it’s a new-design engine. Another 
time, styling steals the show. But what 
makes up most prospects’ minds every year 
is the value they get for their dollars. Espe- 
cially the value that’s built into the moving 
parts—the “‘vital zone’. 


So when you buy “vital zone” parts for 
your car, be sure they’ll give top value. This 
simple guide to value may help you do it: 


Vole « quality+service+public acceptance 
price 





Obviously, a big advantage above the 
line will give you more value than a small 
one below the line. Since no other bearing 
can match the uniform high quality, ex- 
tensive service, and overwhelming public 
acceptance you get with Timken® bear- 
ings, Timken bearings are your best value! 
The Timken Roller Bearing Company, 
Canton 6, Ohio. 


1952 








How TIMKEN® bearings give you value where it counts most... in the “vital zone”: 





5,850 SIZES. You may not need a 714%” OD 
Timken bearing, or one smaller than your finger. 
But the world’s greatest range of tapered roller 
bearing sizes is evidence of the engineering leader- 
ship that means more value in the Timken bear- 


ings you buy. gears. 


its TIMKEN for VALUE |: 


TAPERED ROLLER BEARINGS 





PREFERRED FOR PINIONS. Timken bearings are 6 

on the pinion—toughest bearing application 
in a car—by all but two car makers. And they’re 4 
also giving top value at other “vital zone’’ points 
... in wheels, transmissions, differentials, steering 





ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


QUALITY 
. Design leadership 
. Steel made in our own mill 
Precision manufacture 
Rigid quality control 
. More than 50 years’ experience 


SERVICE 
. Unequalled engineering service 


. Unequalled research and devel- 
opment facilities for your use 


8. Installation service in the field 
9. Widest range of sizes 
10. Most dependable source of supply 


aor wow 


PUBLIC ACCEPTANCE 
First choice throughout industry 
12. Best-known name in bearings 
13. Widespread advertising 











1 | 
NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL ® AND THRUST —@)— LOADS OR ANY COMBINATION 7 


William Heiser (Dodge), Jesse Al- 
| bright (Dodge). 
Massachusetts 
|(Ford), Guy Mercandante 
Edward F. Eaton (Dodge). ; 
Michigan—Marino Gaggini 
|Dodge), Jack Waite (Chevrolet), 
|Melvin L. Watkins (Dodge). 
| Minnesota—Carl Moyer (Dodge), 
Al Pomahatch (Dodge), Alvah 
Crawford (Ford). 
| Mississippi—Adam Stewart 
'(Ford), Kelly Harris (1.H.C.), Roy 
|Shumaker (I.H.C.), 
Missouri—William Brunner 
| (1.H.C.), Hoge Steinert (Dodge), 
|Ben Winterberger (Dodge). 
| Montana — William F. McDonald 


A. V. Macedo 
(Reo), 


(I.H.C.), James Suddath (1.H.C.), 
no contest. 
Nebraska — Cecil 


Shepherd 
(Dodge), Joseph Fleming (1.H.C.), 
Arthur Jackson (1.H.C.). 

Nevada—No roadeo held. 

New Hampshire —Clarence J. 
Nolin (1.H.C.), Granville Granger 
(Dodge), no contest. 

New Jersey—No roadeo held. 

New Mexico— George M. Bena- 


vides (Dodge), George Wallace 
(Dodge), Richard R. Orozco 
(Dodge). 


New York—No roadeo held. 

North Carolina—James E. Tucker 
(Ford), Charles Riley (Ford), Lyle 
Hudson (Ford). 

North Dakota — Al 
(Dodge), no contest, 
nolds (Ford). 

Ohio—Wayland H. Peters (Reo), 
|Hubert Kennedy (I.H.C.), Kenneth 
| Cartwright (Reo). 

Oklahoma—No roadeo held. 
| Oregon—Kenneth A. Folck 
|(Dodge), Erwin Seibel (I.H.C.), 
|Charles Andregg (Dodge). 
Pennsylvania—No roadeo held. 
| 


Perrius 
Doug Rey- 





Rhode Island—No roadeo held. 

South Carolina—No roadeo held. 

South Dakota—No roadeo held. 

Tennessee—Renfro Shoulders 
(Dodge), Don Tinker (Dodge), Eu- 
gene R. Roache (White). 

Texas—No roadeo held. 

Utah—A. Don Clampitt (Dodge), 
Albert S. Parkin (Ford), Jack 
Murillo (Diamond-T). 

Vermont—Allyn C. Kennedy 
(Dodge), Linwood Law (Dodge), no 
contest. 

Virginia—Robert P, Latham 
(Ford), Vernon R. McDowell 
(Dodge), Harry P. Trice (Dodge). 

Washington—W alter Decker 
(Dodge), J. Clark Gilbert (Dodge), 
Frank Koreis (Dodge). 

West Virginia—Cecil A. Bowman 
(Ford), Gerald Eddy (Dodge), Ellis 
C. Alexander (Dodge). 

Wisconsin — Kenneth Henderson 
(Dodge), Melvin Kruger (Dodge), 
|Ervin Sokup (1.H.C.). 


| Wyoming—No roadeo held. 


. ° 
Body Building 
(Continued from Page 24) 
ment because of accidents and fires. 
The increased delivery load cannot 
be anticipated. 
* * * 

| | red men point out a condition 

tnat existed a year ago on 
school bus chassis as a case in 
point. Then, an unforeseen demand 
became evident after school bus 
chassis production commitments 
had been made. As a result of un- 
availability, the industry was some 
800 or more buses short of filling 
the demands of various school dis- 
tricts. The body men could have 
made the bodies but the chassis 
were not available, nor could they 
be made in time to meet the re- 
quirements of buyers. 

Nor would present laws allow 
such sales to be made tax free and 
this would result in double taxation 
to the buying operator, which it is 
doubtful he would stand still for. 

Model designation doesn’t mean 
much to the fleet buyer of highly 
special units, claim the body men. 
They pay much more for the body 
than they do for the chassis itself 
and they put them in their fleet 
until they are worn out anyway. 
The buyer is mainly interested in 
the chassis being new, carrying the 
maker’s warranty and the ability 
to get them when they need them, 
regardless of the factory and body 
builders’ problems. 

Some method should be found to 
relieve this cleanup period situa- 
tion, everyone concerned in the 
industry agrees. Whatever method 
can be worked out should accom- 
plish two things, however, that will 
not upset current trade practices. 

Dealer’s profits in his trading 
area should be protected, and at 
the same time the dealer’s obliga- 
tion to sell these special units in 
his territory should not be upset. 
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Truckin’... 


by Jack Weed 








(Continued from Page 


,ave reached our objective. But we 
ire not calling it quits. We need 
ome F3’s.” 

Each bag was acknowledged in a 
laily letter as it came in, and then 
the deluge came—feed bags, fertil- 
izer bags, bags of nuts, a bag filled 
with hay; another filled with toy 
trucks, each one wrapped in a 
separate bag and all enclosed in a 
bag about six feet high and three 
to four feet in circumference. 

* a * 


’ 
And a R. I. Red | 
a> OHIO dealer sent in a bag of | 
‘% chestnuts, another of hazel- 
nuts, a train of toy trucks fastened 
together, a bag full of “Crusade for | 





24) 


|lsion also has a testing layout on} 


the same grounds, and got in a lot 
of good work in doing the actual | 
dirt moving for this major enter-| 
prise, especially in the long fills 
that make gradual grades out of 
terrain that seemingly stands on 
end. 


* 

At 70 MPH | 
Lf eld has room to do} 

things at the new test spot. | 
For instance, I rode the new “west- | 
ern” diesel at any speed the driver | 
wished to go, in comfort. 
something I didn’t 


* + 
| 
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Library on Wheels by Chevrolet— 


The Methodist Publishing House, Nashville, Tenn., has equipped this Chevrolet truck 
with a special body to transport a 1,300-volume library and church supplies to small 
communities in the South. The Circuit Rider, as the truck is called, is operated by 


Lloyd H. Snyder jr., a member of the sales director's staff. It is estimated that the unit | 


will travel 20,000 miles a year, and will make one-day stops in southern small towns. 


That's | “no-man’s” | 
do the last|American” Perkins, Bill Reese, Bill | 
time they held a shin-dig like this | Schumacher, truck side’s boss man; | 


land, 


including 


“All- 


Freedom” trucks, but the one that lat the Ft. Wayne (Ind.) engineer- | H. E. Gottberg, who bosses putting 
really took the cake was a bag full|ing center. Then they put me in a|’em together; Mike Peckels; a flock 
managers and regional 


of old shoes with the soles worn|cab, sans trailer, and whipped me|°f branch 


around that half-mile track at 70) ™M@nagers 
Houston 


out and a poem that told of the 
footwork it took to make the quota. | 
On the last day of the “contest” | 
came a box from Al Steiner, De- | 
troit, with a Rhode Island Red 
rooster and a bunch of eggs all 
labeled with the model numbers 
of the trucks his gang had sold. | 
The inference is obvious. 
The bag-busting deal was spon-| 
taneous. Everybody wanted to get 
into the act. Paul’s “girl Friday” 
took over the daily letters when 
Paul was away for a couple of 
days. Even the “scrub woman” left 
a little bag with the following 
verse on his desk the last night: 
“A confession I shall make. I sold 
no trucks of the Ford make. I will 
clean up all the bags inspected, so 
please do not have me rejected.” 
Maybe some of you are wonder-| 
ing why I am filling so much space | 
with this one “needle” deal. Well, | 
I'll tell you. 





* x + } 

Fun Out of Work | 
I CONSIDER promotion like this 
as being of the most healthy | 
type. Dealers didn’t have to buy! 
anything to get in. There was no} 
penalty if they didn’t get in. The) 
deal tickled their sense of humor | 
and provided inspiration they could | 
pass on to their salesmen. | 
But best of all, it made fun out | 
of work. 


Any inspirational deal that can | 
be made fun to do—that injects | 
kidding into the deal from both) 
sides and is taken in that spirit—| 
is always a good deal, for my| 
money—and is needed more and) 
more in this industry of ours. 

How much better it is to get the 
results you are looking for in a 
deal like this—which will last for 
months in the minds of those who| 
put both work and thinking into} 
their participation—than to swing | 
the big stick and have dealers or| 
salesmen, or both, mutter under | 
their breath if they are afraid to} 
talk out loud. 


| 
Deals like this make espirit de| 
corps in an organization. | 


Let’s have more of them, say I. | 
* * * 


Harvester’s Test Spot 


NTERNATIONAL HARVESTER 

Co., in my humble _ opinion, 
should get a grand salaam from | 
every citizen of the state of Ari-| 
zona for making a part of the) 
state—which up to now has grown | 
nothing more important than Gila} 
Monsters and _ side-winding rat-| 
tlers—produce something of unes- | 
timable worth to one of the most | 
important of America’s great indus- | 
tries, the trucking industry. 

South of Phoenix, across a bridge | 
of mountains and in a setting of | 
mesquite and cactus, steep hills 
and clouds of alkali dust, Har-| 
vester has spent a whole lot of good | 
dough to develop an all-year-round | 
testing ground for trucks that) 
eventually will be one of the best | 
in the country, I believe. 

They have everything here to | 
work with, heat (it was 103 de- 
grees in the shade of the test 
shed one afternoon recently when 
I was at the new proving ground 
as Harvester’s guest), dust, 
grades up to 60 percent, paved 
and dirt roads, wallows and flat 
spots and in the mountains, but 
a few miles away, they can test 
in below-zero temperatures. The 
only thing they don’t have nat- 
urally is water—they have to 
pump that from nearly 600 feet 
down. 

Harvester’s industrial power divi- 


i 





miles per hour, and I haven't got-| 


ten over it yet. I still have a} 


|“creek” in my neck from trying to} 
|see how high the rear axle bounced.| ¢piends of mine in on it. I care- 

A flock of Harvester brass host-| fully plucked 
ed us around the place down in| “jumping cactus” with its fish- | 


all). 


and, of 


course, 


Sam 


| hooked spines and carried it into 
the bus, telling every one I was 
going to plant it in Housten’s 
seat. From the way he kept fac- 
ing me from then on, I really be- 
lieve he thought I'd do it. 


| The Chamber of Commerce host- 


(sunstroke liability and/eq our party at the Kiva club and 


I had Sammy genuinely wor- 
ried for a while and Ill let you 









one of those 


“Ask Your T 







Many Large BAKERY Fleets are 
Engineered by MONTPELIER 


You Make More Sales, Bigger 
Profits — when you Give Them 
What They Need and Want.... 
Delivery Vehicles Engineered and 
Built to Their Specific Needs. 














The MONTPELIER “URBAN” 


is a 


ural" for Laundries and Bakeries. 


the “Thunderbird” for that evening 
| went out of his way to make things 
| pleasant for us, although I noticed 
| that the “one-armed bandits” didn’t 
pay off any better on top of the 
Westward Ho than in any other 





Sell More Trucks .. Make Bigger Profits .. by Featuring 


Montpelier FF 


YOU HANDLE THE COMPLETE DEAL—WITH ABUNDANT HELP 


ruck Deale 


SPECIALIZED 
IVERY VEHICLES 
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| joint I have been in. Their’s worked 


for the “house,” too. 
* * * 


s | Trib’s Boost 


| TALLY BATES, genial Chicago 
Tribune rep in this “heart of 
industry,” suggests that any- 
interested in seeing what a 


the 
| one 


S|grand job a metropolitan newspa- 


|per can do for the truck industry 


; | shouldn't miss getting the Trib of 


| Monday, Oct. 22. 
| He claims the Trib has gone all 
|}out for trucks in this issue, which 
comes out on the opening day of 
the ATA convention. 
* * * 


‘Supermarket Closed’ 
= speaking about promotion, 
the trailer makers seem to be 
doing a mighty good job of fight- 
ing the rail propaganda on the 
basis that appeals to the “common 
man” and to the boss of the aver- 
age family. 

In a recent advertisement by 
Trailmobile, the front-page of a 
fictitious newspaper is reproduced 
with the heading: “Trucks 
Banned from Highways” in bold- 
face type across the top. 

The illustration shows a mother 
with her son on the way to a 
supermarket with the _ caption: 





(See TRUCKIN’ Page 30, Col. 1) 
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Says MONTPELIER Advertising in Leading 
BAKERY, DAIRY and LAUNDRY Publica- 
tions and in Direct Mail Programs. 


“AND WE DO MEAN YOU” 


YOU, the Truck Dealer, handle the complete deal—with 
the full cooperation of MONTPELIER Sales, Engineering and 
Manufacturing Specialist-—whether it be for one vehicle 


or a large fleet. 









WANT TO SELL DAIRY FLEETS? 


JERSEY 
DAIRY 








MONTPELIER Will Heip You. 


Here's How MONTPELIER Helps You— 


1. You tell us the nature of your customer's business, 
the weight and size of commodity to be delivered, what 
specific features he needs and wants. 


2. Tell us the Make and Model of Chassis to be used. 
3. MONTPELIER will submit paren and quotations to 


YOU—our recommendations 


ased upon almost twenty- 


five years of experience in building delivery vehicles 
specially designed for maximum delivery efficiency, 


minimum cost. 


4. Simple, isn't it? It will help you make More Plus-Profit 
Sales. MONTPELIER is especially interested in helping you 
get MORE FLEET BUSINESS—both Local and National. 


WRITE, PHONE OR WIRE FOR COMPLETE DETAILS 


THE MONTPELIER MANUFACTURING CO., MONTPELIER, OHIO 


SPECIALIZED MOTOR VEHICLES 











Now Nash has a Car 
19 out of 20 Car Buye 


THE BROADEST MARKET COVERAGE OF ANY CAR- MAI 
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The Sportsman’s Dream Car — Twin 
Beds at no extra cost in the STATESMAN SUPER 
2-door sedan. Huge luggage space, rugged 
Airflyte Construction 


Custom it’s called and custom it is—the 
A. MBASSADOR CUSTOM 2-door sedan, with every 
luxury of any other fine car, plus many Nash 


exclusives to add to your pleasure. 





For payload or playload— it's the 
RAMBLER SUBURBAN, the All-Purpose Sedan 


with 614-foot platform—double-duty beauty 





b) 


esrmme 
. —— * 





The big, luxurious family car that delivers 
more than 25 miles a gallon at average high- 
way speed—STATESMAN CusToM 4-door sedan. 


a ~, eee, “a x 
Ss MTT ET Hn e 
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For the man who wants action when 
he steps on the throttle, here’s the AMBASSADOR 
Custom CLuB Coupe. (NASCAR stock car 


| lin f) 14 > h 
rec d-noider 102.40 m.p.N.) 





A distinctive two-tone, All-Purpose 
the RAMBLER GREENBRIER 
W ide ce of harmonizing b 


ody color com 


for work or play. 
J 











One of the widest choices of colors 
ind fabrics—21! different color combinations 
are offered in Nash Custom models like this 
STATESMAN CustoM Club Coupe. 





Jetfire —America’s most efficient valve-in- 
ne g- ine veraged 25.92 miles a gallon In 
Mobilg Economy Run. AMBASSADOR 


Super 4-door sedan with overdrive. 





The Nash-Healey — the world’s most 
modern sports car. A classic beauty that com 
bines the style and features of European coach 


tilding with smooth Jetfire power. 





es 
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The biggest valve in family car STATI it's two-cars-in-one — the RAMBLER STA- 
MAN SUPER 4-door sedan. Most room of any TION WAGON. Instantly converts from a fine 
car at anywhere near its modest price family sedan toa heavy-hauling, willing worker 











Every luxury anyone could want. Hydra- The most modern of America’s fine cars Newest, smartest and lowest-priced Cus- 
Matic Drive available on this STATESMAN Cus- the AMBASSADOR CuSsTOM 4-door sedan— tom Hardtop—the RAMBLER COUNTRY CLUB. 
rOM 2-door sedan and most Nash model: priced a good thousand dollars less than any $300 of custom accessories at no extra cost. 


other car that compares with it. 








The world’s first all-weather, safety con- Rambler Deliveryman. Ready now—the America's finest performance at the 
vertible, the RAMBLER CONVERTIBLE SEDAN. most rugged, economical commercial car, with lowest price of any of America’s finest cars— 
First of the Ramblers that scored an 


1 all-time welded unit Airflyte Construction that stay in the AMBASSADOR SUPER 2-door sedan. 


| record smash success new and rattleproof years longer. 














Vo in the price-brackets where the biggest business is done, Nash 
offers the broadest and most continuous coverage of any car-maker! 


Another reason why Nash dealers continue to roll up a post-war 
sales gain many times greater than the average for the industry! 


eens 


And every one of these fine cars—from the lowest-price Rambler to 
the distinguished Ambassador—is Airflyte-built for longer life and 
greater value, and powered to give more miles to the gallon. 


That’s why you see more and more Nash Airflytes in the hands of 
more and more important people in every community—why the 
future for Nash dealers keeps looking up!—Up!—UP! 











| GREAT CARS SINCE 1902 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 














Truckin’ . . 


By Jack Weed 








(Continued from Page 27) 


“Hey Mom. The Supermarket’s 
Closed.” Copy goes on to say that 
the familiar supermarket would be 
just one of the casualties we would | 
suffer through lack of truck serv- 
ice. 


* + 
| 


* 
Not in Silence 
ES ALLMAN, of The Allman Co., | 
4 advertising agents for Fruehauf | 
Trailer, spoke before the Nebraska | 


} 
| 


Safety Awards 
Presented to 236 


Trucking Units 


The National 


jning with the righthand dual off 


part of our national life and few} 
people realize it . . . For instance, 
many a time when I drive from 
Mankato to Minneapolis, I notice | 
semi-trailers on our narrow pave-| 
ments between the two cities run-| 


the pavement because the pave-| 
ment is too narrow, with the result | 
that the inside righthand dual 
takes all the weight of the load 


l« 





WASHINGTON. 
Council of Private Motor Truck 
Owners has announced the winners 
of the 1951 safe driving awards to 
truck operators who have exhibited 
outstanding achievement in high- 
| way safety and accident prevention 
}on the highways. 
| The council presented the awards 
|to 236 fleet operating units of 12 


Motor Carriers Assn. recently and|#nd wears the tire out prematurely. | companies for exceptionally fine 








brought out one point that I feel 
should be emphasized for the entire 
truck industry, makers and dealers, 
as well as users. 

In his talk, he said: “I have 
been warned by many that an 
outspoken course, even if it be 
solely of truth, will bring down 
upon my head ruthless retaliation 
—that efforts will be made to 
destroy public faith in the in- 
tegrity of my views—not by force 
of just argument but by applica- 
tion of the false methods of 
propaganda. I am told in effect 
I must follow blindly the leader 
—keep silent—or take bitter con- 
Sequences. I had thought Abra- 
ham Lincoln had pinned down for 
all time this ugly code when he 
declared: ‘To sin by silence when 
they should protest, makes cow- 
ards of men.’ 

“In this fight by competitive in- 
terests and some politicians to 
hamstring truck operation, every | 
dealer, every truck salesman and | 
every truck maker employe should | 


make his voice heard.” 
* « * | 











Narrow Roads 


—— MILLER, president of | 
Miller Motors, Chrysler dealer | 
in Mankato, Minn. (who, incident- | 
ally, is not a truck dealer, but an| 
alert good citizen) points out: “I’ve | 
had some rough treatment from | 
truck operators, but I still think | 
trucks are very important as a 


Horan Reelected | 
President at 31st | 
MTAC Parley 


HARTFORD.—The Motor Trans- | 
port Assn. of Connecticut reelected | 
Harold J. Horan, Waterbury, pres- | 
ident of the association at its 31st | 
annual convention recently. More 
than 800 motor carriers and truck-| 
ing industry associates gathered 
here. 

Peter Mortensen, Weathersfield, | 
and Charles V. Roth, Bridgeport, 
were named vice-presidents; John | 
F. Maerz, Hartford, secretary, and 
Edmond B. Doyle, Hartford, treas- | 
urer. 

The association keynoted the con- 
vention with a campaign in behalf | 
of truck drivers to “share the| 
road.” 

John N. Bauman, vice-president 
of the White Motor Co., told the 
members during the principle ad- 
dress that highways are wearing | 
out because they are not modern- | 
ized or properly maintained, and | 
not because of truck travel on them. | 

Other speakers at the day-long | 
convention were G. Albert Hill, | 
state highway commissioner, who | 
spoke on the state’s plan to relocate | 
U. S. Route 1, and Charles F. Kelly, | 
motor vehicles commissioner, who | 
discussed New York’s ton-mileage | 
tax law. | 











Montana Studies 


Load Rate Hike | 


HELENA, Mont. — Applications 
for 6 percent increases in railroad | 
and motor carrier intrastate freight | 
rates were taken under advisement 
by the Montana state railroad com- 
mission following hearings. 

The boost for motor carriers was | 
asked by the Pacific inland tariff | 
bureau, which said it was necessi- | 
tated bv rising operating costs. The | 
proposal was opposed by represen- | 
tatives of Billings firms and the 
commercial division of the Mon-| 
tana chamber of commerce. 

C. M. Wall, of Helena, vice-presi- | 
dent of the chamber, said “anv fur- | 
ther increase in freight rates will | 
be detrimental to the carriers.” He | 
warned that many firms will be} 
forced to operate their own lines or | 
get out of business “because they | 
will not be able to pay higher mo- | 
tor freight rates.” | 


“Then one of the most danger- 
ous things that happens to a 
highway occurs, because this out- 
side dual picks up enough of the 
dirt from the shoulder and wears 
the shoulder down anywhere from 
three to six inches, with the re- 
sult that, if a car or truck slips 
off the pavement with its front 
right wheel and attempts to get 
back on the pavement again, he 
has to go through one of the most 
dangerous acts of driving.” 

If Herman and his employes pro- 
test this condition to both his 
county and state highway commis- 


Dodge Mail Service in Cleveland— 


Cleveland's mail delivery takes on a new look as the Post Office acquired its first 


inspection before they start the day's run. 
gets his fellow dealers also to pro- 
test, I'll bet something good for his 


And I'll bet that Herman will do 
his part in starting this ball rolling. 
Why let the rails and weak poli- 
ticians get away with damming the 
truck while the cause of many 
serious accidents and road failures, 





blamed on trucks, goes along year 


state and county will come out of it. | 





new mail trucks in over a decade. Here the new Dodge trucks are lined up for 


Twin States Mfg. 
FAIR BLUFF, N. C.—Twin States 


Mfg. Co., Inc., Fair Bluff, N. C., 
has been chartered by the secre- 


|tary of state to manufacture truck 


bodies and other articles. Author- 
ized capital stock 


is $1,200, sub- | 
scribed by Mary A. Meares and | 
Lucille L. Craven and Jack Meares, 


ee on the roads during 1950. 


“Gold Seal” certificates were pre- 
sented to 75 groups for having no 
accidents charged to them during 
|the year. Seven different com- 
|panies were included among the 
| prize winners. 

Awards for a 40 percent of more 
|reduction in accident frequency 
| rate from the preceding year—“Red 
|Seal” awards—were given to 80 
|groups, including nine companies, 
|the announcement continued. 

The winners were publically an- 
|/nounced to all members of the 
NCPMTO in a special bulletin is- 





sions often and loud enough, and'after year without correction? 


MOBILE 


mseha 


NG GROUND 





| of Mullins, S. C. 


|sued by the organization. 








LeSabre 


« «- General Motors’ laboratory on wheels pretests 
light-metal features for the car of the future 





What you see is a rocket-sleek experimental car... 
revolutionary in its design. But “Le Sabre” is more than 
that. It’s a sort of mobile proving ground .. . the 

practical GM way of testing scores of new ideas 
years ahead of production. 














REAR FENDERS AND SKIRTS are formed 
from aluminum alloy panels, heat-treated and 
aged in a manner similar to that used on the 
hood. Much of Le Sabre’s strikingly beautiful 
grille work, decorative panels and general trim 
also were fabricated from Alcoa Aluminum. 


As engine power increases, the 10-to-1 compression 


ratio of Le Sabre’s aluminum V-8 supercharged engine 
will have helped to pioneer the way. As car 
weight is reduced, for greater efficiency, Le Sabre’s 
body—of smoothly-formed Alcoa Aluminum Sheet 
and Alcoa Magnesium Castings—will have 
tested light weight, proved it practical. 
Thus General Motors creates a laboratory on wheels. 
And Alcoa men work shoulder to shoulder with GM 
engineers, to perfect the processes of forming, 
fabricating, assembling and finishing that bridge 
the gaps from experiment to mass production. 
Doesn't this development suggest a larger role for 
light metals in your product? Military needs limit the 
metal we can supply now. But we can help you 





imagineer with aluminum and magnesium for future 
design improvements. Call your nearby Alcoa sales 


office. Or write ALUMINUM COMPANY OF AMERICA, 
1842K Gulf Building, Pittsburgh 19, Pennsylvania. 


ALCOA: 
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Truck New Products 


A second printing of a brake |———_ __| Kipton Industries Produce 
service guide prepared by American . ; me 

Brakeblok division of American 
|Brake Shoe Co., 4600 Merritt Ave., 
Detroit 9, is available to repair 
shops and service stations, the com- 
pany has announced. 


Felt Products Offering 


Booklet on Gaskets 

| A 16-page gasketing book, “How | 
ito Gasket Right to Win Praise Win- | 
ning Jobs,” is being offered free by | aS 
Felt Products Mfg. Co., 1508 Carroll 

Ave., Chicago. ’& 
| The booklet is illustrated and 


STEPS IN BUTANE-PROPANE CONVERSION—Another step in the use of LP-gas as | COVErS such subjects as: head Te-| TRUCK MUDGUARD—Franklin Industries, 
fuel in the bus transportation field has been made with the approval of Algas car- |moval and cleaning, preparing bolts | po, Box 44, Acton, Ind., has enaeunesd | 
buretion conversion equipment for use on Twin Coach buses. Notification of the |and studs, placing gaskets on cyl | this permanent splash guard for trucks, 
approval of its equipment was received by Robert E. Barnes, manager of the Car- | inder blocks, replacing and tighten- jcalled the Franklin metal safety splash 
buretion division of American Liquid Gas Corp., Los Angeles, from A. G. Hilf,|img heads and time and money | gyard. The company said that the sec- 
production vice-rresident for Fageol Products Co. of Kent, O. Fageol Co. is a subsidiary ‘eure hints. | tions of the guard overlap, and that each 
of the Twin Coach. Tests, conducted in both factory and field, proved conclusively the ates ci ea ie er ‘ ; es is formed so that when assembled, 
advantages of LP-gas fuel for bus operation and indicate that use of Butane-Propane | Wondering how new-car and truck produc- | they become a louvered guard. The sec- 
fuel offers bus operators many advantages not available from gasoline or diesel, the TIVE NEWS ives ae tat dae igaes Gate |tions are held together by double thick 
company says. week throughout the year. | fabric straps, the company said. 























New-Type Screw Driver 
Kipton Industries, Norwalk, O., 

| has announced production of a new 

|line of Palm-Grip Ratchet screw 
SI | drivers. The tool, which has a 
=| |three-position standard “%-inch 
i ratchet, can be used on jobs 
jnot accessible to other types of 
#.|tools and lessens the possibility of 
}screw burring, the manufacturer 
| claims. 
| * + o 
| 
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TAKE A LOOK AHEAD WITH THESE LE SABRE FEATURES! 












GIANT 12-VOLT ELECTRIC PLANT powers the 
score of motors that serve Le Sabre’s driver at a 
finger touch. Top, seat, concealed headlights, venti- 
lation, deck lids, doors and built-in hydraulic jacks 
are among the motor-powered accessories it carries. 
Yet the car's total weight is less than many stand- 
ard models of today... 








FOR BRAKE HOSES—Vari-Products Co., 
24590 S. Prairie Ave., Chicago 16, is offer- 
ing a device to hold up air or vacuum 
brake hoses on tractor-trailer combinations, 
called Hose-Tenna. A metal column is at- 
tached to a crossbar behind the tractor 
cab and connection hoses are placed on 
it to keep them away from marring the 
cab or scuffing the hoses. The company 
said that Hose-Tenna is flexible, and will 
bend with the hose strains any way except 
toward the cab. | 





* 











Auto-Lite Issues Chart 
On Spark Plug Usage 


A special spark plug specification 
chart, designed for fleet and farm 
implement dealer use has been an- 
nounced by Electric Auto-Lite Co., 
Toledo. 

H. R. Butts, sales manager, said 
the chart covers trucks, buses, trac- 
tors, combines, farm machinery, 
garden tractors and power mowers, 
and lists the proper plug types and 
gap-setting. 








WEIGHT IS SAVED in the engine by cylinder blocks, 
crankcase, cylinder heads and pistons of Alcoa 
Aluminum, as well as many other parts. Transmission 
case is an Alcoa Magnesium Casting. Burning high- 
octane gas and alcohol, the engine develops over 
300 brake horsepower. Even the radiator core is 
Alcoa Aluminum. 
















SNOW THROWER—Maxim Silencer Co., 
Hartford, Conn., has developed this snow 
thrower, which, the company said, is 
somewhat similar to the larger, highway 
and road rotary equipment. The principal 
use of the Snow Thrower is on driveways, 
sidewalks, loading areas and other places 
where big equipment is impractical, the 
company added. 

* 
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| Normandy Chemical Claims 





LE SABRE’S FLEET BODY uses Alcoa light metals from 


nose to tail. One-piece hood and front fender unit was Product Melts Ice 

made possible by 90” wide sheet rolled by Alcoa's | Normandy Chemical Corp., Mus- 

D t mill. Inner door panels and rear decks are |kegon, Mich. has announced a 
es oe coe e P |chemically treated wood-flake com- 

Alcoa Magnesium Castings; outer door panels are made | pound. 

of*easily-formed Alcoa Aluminum Sheet. | The product, Saif Ice Master, has 


just enough solvent for wood flakes 
to imbed themselves in ice or 
packed snow, giving a slip and 
|skid-proof surface, according to the 
company. An advantage claimed by 
the manufacturers is that wood 
| fibers absorb solution from the ice 
jas rapidly as it is formed; then, as 
water evaporates from the flakes, 
it melts the ice. 








, fasten KLUMINUM 
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Newest Model of Kenworth's 'Bruck'— 
The combination passenger and freight carrying bus and truck, dubbed the “Bruck, 
is in production at Kenworth Motor Truck Corp.'s factory in Seattle. This model was 


74%-Mile Track Opened in 
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Arizona... 








IH Expands Testing Program 


(Continued from Page 2 
temperatures up to 165 
have been recorded. 

Besides the big paved test track, 
the proving ground contains a 
rough four-mile dirt test track, 11 
miles of access roads, and a num- 
ber of special test areas. These 
‘nclude a course for the “figure 8” 
test and a series of steep grades, 
ranging from 20 to 60 percent, for 


"ee grees 


itesting off-highway trucks. 


recently delivered to the Great Northern Railway Co. and is now in service on the | 


route between Whitefish and Kalispell in the Flathead valley of western Montana. The 
unit carries passengers, baggage, mail, 
subsequent movement by rail. The rear section is for freight. It provides space for 21 
passengers and has a freight body 24 feet long. Its gross vehicle weight rating is 
44,000 pounds, and the vehicle is powered by a Hall-Scott horizontal 220-horsepower 
engine. The transmission is a 10-speed Fuller. Timken axles are used, the front axle 
having a capacity of 12,000 pounds and the rear a capacity of 32,000 pounds. Pas- 
sengers are seated in American Parlor car seats with blue super needlepoint covering. 
The passenger compartment is lined with metal and perforated Fybr-tech and decorated 
in three shades of blue in the style of the Great Northern Empire Builder. The pas- 
senger compartment flooring is linoleum. Ventilation and heat are provided in both 
the passenger and freight compartments. On the interior of the freight compartment, 
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newspapers and express having a prior or | 


An air cleaner test has been 


"| established in an area whose sand 


and dust are reputedly “the most 
abrasive in the U. S.” There is 
also a 5,900-foot strip of “dead 
flat” 40-foot paving on the test 


| loop for cooling, braking, and ac- 


celeration tests. A combined 
water and mud bath for seal tests 
is projected. 

Testing program shops and head- 
quarters are maintained on 
proving ground. The motor truck 
division maintains a testing staff of 
approximately 50 — including ‘engi- 


neers, test drivers, service men, and 


the | 


clerks the test results 


flowing. 


to keep 


. 8 . 
pews w at the motor truck 

service shop include a machine 
shop and engine reconditioning 
area, a chassis dynamometer, an 
engine dynamometer, and two hy- 
draulic lifts, one of which will ac- 
commodate three-axle vehicles. At 
the north end of the building is a 


60,000 - pound - capacity scale for 
checking vehicle weights. 
The International truck test 


fleet numbers generally between 
25 and 30, although the count 
varies according to requirements 
from the company’s engineering 
headquarters at Fort Wayne. 
Trucks of the proving ground fleet 
are employed in both production 
quality and experimental testing. 
One group of trucks, drawn at 
random from production lines, en-| 
gages in endurance tests, keeping | 
a continuous check on production | 
quality. Engineering test programs 
are many and varied, and include 


“DOUBLE PROFIT”’ 
44 ON DUMP TRUCK SALES 


Sure .. . it’s easy as ABC to make money with Galion. 


And day after day aggressive truck dealers the country over are capitalizing on that fact. 
These truck dealers know that Galion’s great ABC combination is a dependable money- 
maker for them .. . and they count heavily on Galion’s powerful fulcrumatic lift ACTION, 
perfect operating BALANCE and top quality CONSTRUCTION for long economical hydraulic 
hoist and allsteel dump body performance ... and for its chassis saving qualities too 


when selling dump bodies. 


Yes, indeed . . . Galion’s great ABC combination can also be a great money-maker for 
you. Ask your Galion distributor for details. He will be glad to help you make more 


dump truck sales. 


—Q- 


MAKES A WHALE OF A DIFFERENCE THE ‘'WEIGH’’ IT LIFTS 
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GALION = 


Bovy Company 
GALION, OHIO 


© Proved quolity : 


exclusive Aion 


perfect operating 








All 
trucks 


testing of competitive makes 
tests are conducted with 
loaded to capacity. 

Minimum elevation of the prov- 
ing ground is 1,200 feet. Its highest 
point is 2,000 feet. High altitude 
and cold weather tests are run off 
in the 10,000-foot mountain ranges 
a few hours’ drive to the north. 
wINCE the paved test track 
\ opened for initial operation, the 
fleet has been averaging 34,000 
miles a week. In all, since Interna- 


tional began its truck testing in 
Arizona in Feb., 1948, more than 
5,000,000 test miles have _ been 
driven. 


International’s truck-testing pro- 
gram now totals more than three 
|million miles annually. The proving 
ground’s paved test track loops ir- 
regularly in a five-square-mile area. 
It, along with the rest of the prov- 
ing ground, is fenced and closed to 
the public. The truck test fleet 
rolls around this course in clock- 
wise fashion, 24 hours a day. 

International engineers laid out 
the alignment and profile grade 
for this track and put in all the 
fills—an operation requiring the 
handling of 875,000 cubic yards of 
caliche and rock. 

The test pavement’s design in- 
tends it to bear a load weight of 
22,000 pounds per axle, as compared 
with approximately 18,000 in many 
|states, and to afford speeds up to 
90 miles per hour. 

* * 


« 


PART of the interest of the 
road builders lies in the man- 
ner in which the fill material was 
handled. Ordinarily this material is 
wet down, then compacted. The In- 
ternational test track fill of caliche 
and rock was put in dry. Scrapers 
working on its surface supplied 
pneumatic compaction. 
Before the pavement went down 
the contractor put crushed four- 
inch rock in a six-inch layer over 


the fill, then wet it and com- 
pacted it. A compaction averag- 
ing out to 94 percent was 


achieved, where 85 to 90 percent 
compaction is considered good. 

A feature of the paved test track 
is a long 9 percent grade, known 
on the proving ground as “The 
Nine.” This grade, which required 
132,000 cubic yards of fill to be 
| brought as high as 78 feet from 
|ground level, requires test drivers 
|of the larger trucks to run through 
|their entire gear ranges every time 
| around. 

International maintains a 3,500- 
|foot air strip on the proving 
ground. 


‘Tex. Trade Group 
‘Honored by ATAE 


CHICAGO.—Texas Motor Trans- 
portation Assn. received an award 
of merit of the American Trade 
Assn. Executives at the ATAE an- 
|nual meeting at the Edgewater 
Beach hotel here. 

The award was presented to 
James E. Taylor, executive director 
of the transportation association, 
by Wesley Hurdenbergh, president 
of the American Meat Institute and 
|a past president of ATAE. Charles 
|Sawyer, secretary of commerce, 
headed a jury which selected the 
award winners in the fifteenth year 
of this competition among the 1,100 
members of the trade association 
group. 

The citation read in part: 

The association overcame 
strong opposition by its effective 
use of a public relations program 
to bring the legal load limit for 
trucks in Texas more nearly into 
line with the limit prevailing in 
| other nearby states.” 


j ee 


Willys Hosts Metal Men 


TOLEDO.—A group of 17 for- 
eign metal scientists from Japan, 
Germany, Italy, Norway, Austria, 
Denmark, Switzerland and France 
toured the metal department and 
metallurgical laboratories of 
Willys-Overland Motors here re- 
cently. They are in this country to 
attend the World Metallurgical 
Congress in Detroit. 


“ 





AUTOMOTIVE NEWS is ‘ reading 


and sell 


must”’ 


every week for the men who make 
| the world’s cars 
' 


and trucks. 
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| Dealer Doings 





Harry Redwine (Ford), Fayette- 
Ga., has been elected to the 
vard of directors of the newly- 
ganized Fayetteville Kiwanis 
ib 


lle 


(-roup in Eastern Texas 
Takes on New Name 

Gregg County Automobile Deal- 
ers Assn. in Texas has changed its 


plaza. The thousands of shoppers 
who daily drive into the new plaza 
must pass the L. B. Smith dealer- 
ship, which is located on the front 
of the property. 


* * 

Maxson Sponsors ND Games 
Maxson Cadillac-Pontiac Cor p. 

Buffalo, is sponsoring radio broad- 

casts of the complete Notre Dame 

football schedule this season, over 


|Station WBEN, Buffalo. 


name to East Texas Automobile 
Dealers Assn., it has been an-} 
nounced. 


New Officers elected for the group 
are: Hiram Harris, president; W. R. 
Yazell, first vice-president; M. B. 
Laney, second vice-president, and 
Travis Beavers, secretary-treasurer. 
All will serve as directors, along 
with Mays Hale, B. F. Dean, W. H. 
3iesel, Earl Herrin and W. J. Kis- 
sick. 


* " 


Mueller Buys Building 


Henry Mueller, head of Mueller 
Motor Co. (Ford), Waterloo, Wis., 
who purchased his business in 1949, 
has purchased the building in which 
the dealership is located. 

* * * 


Niblock Holds Contest 

Niblock Nash Sales, Inc., 518-22 
W. Indiana Ave., Elkhart, Ind., 
sponsored a prize contest to in- 
crease sales interest. The contes- 
tant had to be over 21 years of age 
and had to bring his or her entry to 
the dealership for registration. The 


rt " 


Buffalo Dealers Named 


Chester J. Brost and George Os- 


| tendorf, Buffalo automobile dealers, 


have been appointed chairman and 
vice-chairman, respectively, of the 


|North-City Line committee of the 


Main Street Assn. 
the coming year. 
* 


of Buffalo for 


Nassau County Dealers Play 
Golf for Charity’s Benefit 


The Nassau County (N. Y.) Auto- 
mobile Dealers Assn. has turned 
over all proceeds of a golf tourna- 
ment (about $7,000) to the Cerebral 
Palsy Fund. Larry Gavie, Ford 
dealer, was chairman of the affair. 


Johnny Hayes, Oldsmobile dealer, | 


|was co-chairman. 


* * * 


|Hudson Franchises Dropped 


contest was to complete the sen- | 


tence in 25 additional words or less, 
“I like the New Nash Rambler be- 
cause 


cd * a 


Smith Puts Shopping Center 
Around Buffalo Dealership 


By 3 Milwaukee Dealers 


Three dealers in Milwaukee have 
discontinued their franchises for 
Hudson cars, it was announced. 

They are A.F.L. Motors, 1920 W. 


North Ave.; Bader Motor Co., 3822|been awarded the Chrysler Corp. | 


W. National Ave., and Constant, 
Inc., Highway 100. 
* * 


* 


Doctor Likes Dodges 


There’s nothing like a satisfied 


| customer. George Koepsell, Dodge 


Luther B. Smith, head of L. B.| 
Smith Ford, at 1212 Abbott Rd.,| 


Buffalo, has opened the new L. B. 


Smith Shopping Plaza, largest of | 


its type in western New York. 


Twenty stores are grouped around | 
a 1,500-car parking lot in the new! 


dealer in Alhambra, Calif., be- 
lieves he has one of the most 
satisfied ones in southern Cali- 
fornia in the person of Dr. Wil- 
liam Worster, who recently took 
delivery of his 27th Dodge and 
31st Chrysler product in the last 
37 years. Dr. Worster has pur- 


SELL 
Complete Coverage 


SELL 


Armor-Flex 
ole) eV 


Don't go “half-way” with your customers when selling 
floor mats. Sell ‘em a mat that gives complete floor cov- 
erage! Sell ‘em a mat that has a thick felt backing for 
insulation—a mat that reaches into all four corners and 


fits snugly. 


Now is the time to go “all out” and really do a Fall 
selling job. There is a complete line of Armor-Fiex Mats 
for all make and model cars—plus popular trucks. They're 





individually packed in corrugated boxes, with complete 


replacement data printed on each carton. Easy to stock 
—easy to sell! Get started now! 


oar 


LARGE 
DEALER 
DISCOUNTS FOR 

GREATER PROFITS 





Studebaker 


Minneapolis Studebaker dealers entered this float in the city’s colorful aquatennial 
which drew thousands of visitors to the Minnesota metropolis. Adding the feminine 


touch to the display was Sue Shepard:on. 


chased all 27 Dodges in Alham- 


bra, and bought the second 
Dodge delivered in that city. 
* + + 


MacDonald Heads Charity 
J. C. MacDonald, president and 
general manager of Canadian Mo- 
tors, Ltd., Brandon, Manitoba, is 
leading the Community Chest drive 
in that area of Canada. 
* * * 


$100,000 Fire 
Long Beach (Calif.) Buick Co., 
one of the largest Buick dealer- 
| ships in southern California, suf- 
| fered a $100,000 fire. The fire 
started in the service shop. 
* * 


Jensen’s Awarded .Medal 


Jensen’s Inc., West Hartford, 
{Conn. (Chrysler- Plymouth), has 


|Medal of Merit. Richard C. Allen, 
| district manager of Chrysler, made 
ithe presentation to Kristian Jensen, 
| president of the dealership. 


| Independent Shops Feted 
|By Ford in Denver 


Some 500 independent garage 
owners and service station opera- 
|tors in Denver attended a reception 
at the Ford district headquarters. 
| Highlighting the affair was the pre- 
|sentation of a gold watch to Frank 


MANUFACTURING CORP. 


1761 LONDON ROAD 


CLEVELAND 12, OHIO 


R. Rice for 35 years of continuous 


service with the firm. | 


Bill Reno, Bill Reno, Inc., served 
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sales contest sponsored by Hudson 
Motor Car Co. The awards were 
presented to Dacus by W. J. Som- 
mers, Hudson district manager. 

4 * * 


Friedman Ups Two 
Friedman Motor Co. (Chrysler- 
Plymouth), Des Moines, has an- 
nounced the promotion of two men. 
Mel Zappia, formerly new-car sales 
manager, has been promoted to 
sales manager. Forrest Hunter was 
made used-car manager. 
* * * 
Dealer in the Making 
Mr. and Mrs. Bill Kirk, of Bill 
Kirk Motors (Chrysler-Plym- 
outh), Sanford, Fla., have a new 
nine-pound baby boy whom they 
have named for John L. Garrity, 
president of United Motors, Inc. 
(Chrysler-Plymouth), Tampa, Fla. 
The Kirk’s have another son, 
Buddy, 7. 


* 


* * 


Smith Heads Fund Drive 


as master of ceremonies. Other ae a ee has been ap- 
Ford dealerships assisting with the | Pon eS aca og of the automo- 
party were Aurora Motor Sales,|“Ve division of the United Fund 
|Inc., Harry Groussman, Inc., Hover |C2™paign in Philadelphia. A. G. 
|Motors, Inc., O’Meara Motor Co., Eckenhoff was appointed vice- 
|Stovall Motor Co., Marsh-Wimbush,|°P@ifman. 


Inc., and Walker Brothers Motor 
|Co., of Lakewood. 
* * + 
|13 Indianapolis Dealers 


Form Own Group 


Five new-car dealers and eight 
used-car dealers on Virginia Ave., 
Indianapolis, have organized the | 
Virginia Avenue Automobile 
Dealers Assn. and elected Ken- 
| neth W. Carr, president of K. W. 
Carr Motor Co. (Chrysler), chair- 
man of the new group. 

Other officers include Al Muel- 
| ler, Mueller Motor Sales, 602 Vir- 
| ginia Ave., co-chairman; Charles 
| J. Kruse, president of Kruse 
| Motors, Inc. (Studebaker), 873 
Virginia Ave., secretary, and Al 
Freund, of Avenue Sales, Inc., 
743 Virginia Ave., treasurer. 

} x * of 

Fire Guts Hallowell 

| A fire in the paint and repair | 
|shop of J. W. Hallowell & Sons, | 
|Federalsburg (Md.) auto dealer- 
ship, caused $70,000 damage. A} 
spark set afire 2,000 gallons of | 
paint and completely burned the| 
75 by 100 foot building. 

* * 


* 


Best for Woble 


Spinning of cotton from the 
highest-priced bale in the world 
has begun, and the fabric will be 
made into drapes for a Lubbock 
(Tex.) auto dealer. Bob Woble 
bought the bale for $1,850 at an 
auction, and has given it to the 
textile department of Texas Tech 
to be spun into drapes and other 
material for decorating his es- 
tablishment. 

* 


Five Make Fund Quotas 


Antrim Motors, Inec., Huffman 
Motor Co., Larry Dow Pontiac, Ful- 
ton Motor Co., Inc., and Fulton 
White Truck Co. in Roanoke, Va., 
have made the 
1952 united community and defense 
fund campaigns by fulfilling or ex- 
ceeding their quotas. 

+ x 


Fader Motor Burglarized 
Burglars broke into the Fader 
Motor Co. office at 42 W. Main St., 
Newark, Del., and took $600 in casn 
and several thousands in checks 
after drilling open a safe. 
* * + 


Welch Donates Truck 


Welch Motor Co., Raymond- 
ville, Tex., has donated a Chev- 
rolet pickup truck to the Future 
Farmers of America chapter at 
Raymondville high school. In a 
special ceremony, Earl Welch 
presented the keys from the 
truck to L. O. Robbins, member 


of the school board. 
* 


* * 


Dodge Dealers Meet 

Dodge dealers of eastern Wash- 
ington and northern Idaho held an 
all-day meeting at Spokane in re- 
sponse to a call by Richard Riegel, 
president of Riegel Brothers, Inc. 
(Dodge-Plymouth). Some 200 deal- 
ers attended a meeting conducted 
by D. T. Stanston, Dodge sales su- 
pervisor. Plans were reviewed for 
the 1952 model year. 
7 7 - 


Dacus Wins Watch, Cash 

Ben Dacus, sales manager of 
Hart Hudson Co., Pine Bluff, Ark., 
has been awarded a wrist watch 
and $250 for winning a national 


honor roll of the; 


Ordway Retires as Chief 
Of Boston Hudson Deal 


Fred A. Ordway, who started as 
a dealer with the first Hudson 


| car in 1909, has retired as presi- 


dent of Henley-Kimball Co., New 
England’s largest Hudson dealer- 
ship, Boston. 

New president of the company 
will be Alexander M. Orr, form- 
erly vice-president. Gordon T. 
Floyd will continue as treasurer. 
Both men have been associated 
with the company for more than 
30 years. 

Henley-Kimball Co. will con- 
tinue to operate its branches in 
Worcester, Mass., and Portland 
and Bangor, Me., from which it 
also distributes White trucks. 


* * * 


Horgan Honored 
Appointment of Ralph T. Horgan 
as honorary deputy commissioner 
in New York City’s department of 
commerce was announced by Com- 
missioner of Commerce Walter T. 
Shirley. Horgan is president of 
Ralph Horgan, Inc., chairman of 
ithe New York District Ford Deal- 
/ers Assn. and secrteary-treasurer 
|of the Automobile Merchants Assn. 
|of New York. 
* 


Bandits Grab $2,000 
Two men held up I. L. Sollie, 


service manager for Reliable 
Chevrolet Motor Co. _ station, 
Meridian, Miss., and fled with 


about $2,000 from the company’s 
cash register. 
ca 


Rutrough Motors, Inc. 


Joseph S. Walton, former presi- 
dent of Roanoke Lincoln-Mercury 
Sales Corp., Roanoke, Va., has been 
named vice-president and general 
manager of Rutrough Motors, Inc., 
Roanoke. Walton started in the 


automobile business in 1912. 
* * * 


* * 


Leeson Heads Chest Drive 


C. W. Leeson, president of Lee- 
son Motors, Ltd., has been made 
president of the Community 
Chest campaign in Stratford, Ont. 

* % * 
Hanceock-Buick Cites Growth 
In 11 Years at Columbia, S. C. 

From a small, one-story building 
on Columbia, S. C.’s Main street in 
1940, to a king-sized, five-building 
plant covering more than 30,000 
square feet with ground area cov- 
ering an additional 110,000 square 
feet, has been the growth of Han- 
cock-Buick in 11 years behind the 
efforts of Edward Hancock and 
his son, Edward jr. 

The elder Hancock, associated 
with Buick since 1917, is now owner 
of the largest Buick firm in South 
Carolina. Each of the firm’s five 
buildings has its own parking lot. 
Hardee Parler is sales manager; 


J. T. Easterling heads used-car 
sales, and Jim Crowder is service 
manager. 


* * * 


Two N. Y. Dealers Honored 

Krueger Motor Scles Corp. and 
Lammerts, Inc., two Niagara 
Falls, N. Y., dealerships, were 
honored for their safety records 
at a dinner meeting in Buffalo 
sponsored by the New York state 

| insurance fund. 
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Lets shed some light on the 





Bi Sunday picture we speak of is the family at home, relaxed and 
reading the Sunday paper—a scene that is repeated in millions of 
homes throughout the country, a reading habit of major significance 
to national advertisers. 


Let’s examine, under the lights, this reading habit—with particular 
reference to the three giant-circulation magazines that accompany 
the Sunday papers of America! 


There’s Metro and This Week, both beautifully printed in gra- 
vure—and there’s American Weekly, printed in letterpress. Metro is 
individually edited by each of its associated newspapers; the “other 
two” are centrally edited, for the country as a whole. 


Because Metro is edited in each city where it is published, each 
edition contains many home-grown pictures and articles—pictures 
and articles that give Metro a local impact that the “other two” can’t 
give. People read Metro thoroughly because in it they see the things 
that are nearest their homes and hearts. 


Mighty METRO is a part of more Sunday scenes than is 
\ either of the “other two”—by far! For Metro has the world’s 


largest magazine circulation! 


METRO. . .... .. =. . « « Over 14,000,000 


(The world’s largest circulation) 


THIS WEEK 
AMERICAN WEEKLY . 


Over 10,000,000 
Over 9,500,000 


Figures based on latest A.B.C. reports. 


SUNDAY PICTURE! 


Mighty METRO reaches more homes in the Nation’s im- 

\, portant retail areas. Metro gives you 50%-100% coverage 

in each of its publishing cities (see list below) , as well as in 

more than 500 other cities with more than 10,000 population! And 
Metro, alone of the “big three’, gives you saturation circulation in 


America’s greatest retail areas. 


picture. Every postwar study of Sunday newspapers has 
shown that Mighty METRO tops the “other two” in reader- 
ship of both editorial and advertising—with both men and women! 


hk Mighty METRO is better read by the people in the Sunday 


“. Mighty METRO accompanies the Number One paper in 

\ city after city, the papers you invariably choose on one- 

‘ paper lists. These are the papers in which people habitually 
shop. Metro, unlike the “other two”, contains local retail ads—ads 
which have to pay off fast and do/ Readers of Metro are actually 
looking for ads—and, among those looking, are the retailers them- 


selves, your customers! 


Are you taking advantage of the mass circulation, the intensive 
circulation, the sustained high readership that only Metro can give 
you? Make Mighty METRO your Sunday Basic Buy, for no other 
magazine can bring your advertising story to so many people at so 


low a cost! 


Advertising and Sales Executives: Call in your Metro representative 
today and ask to see “Your Bridge to Sales”, a full-color, sound-film 


presentation. 





Mighty Metro—with the world’s largest magazine audience—is an advertising medium composed of 28 Sunday Magazine Sections, 
each of which is individually owned, edited and distributed by a leading American newspaper. These newspapers are: 


ATLANTA Journal-Constitution 
BALTIMORE Sun 

BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHICAGO Tribune 
CINCINNATI Enquirer 
CLEVELAND Plain Dealer 


DES MOINES Register 

DETROIT News and /or Free Press 
HOUSTON Chronicle 
INDIANAPOLIS Star 

LOS ANGELES Times 
MILWAUKEE Journal 


METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Metro Magazines and Metro Comics ... NEW YORK: MUrray Hill 7-5200 - 
DETROIT: TRinity 2-2090 - SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0578 


MINNEAPOLIS Tribune 

NEW ORLEANS Times-Picayune & States 
NEW YORK News 

PHILADELPHIA Inquirer 

PITTSBURGH Press 

PROVIDENCE Journal 


ST. LOUIS Globe-Democrat 
and or Post-Dispatch 
ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


CHICAGO: Whitehall 4-2280 





' 
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e METRO 
Sunday 


ASIC BUY 


NS 


OVER 14 MILLION CIRCULATION! 
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GM Lists Needs 
In Guidebook 
For Suppliers 


DETROIT.-General Motors is 
distributing to present and prospec- 
tive supplier firms its new booklet 
“Selling to GM,” designed to fur- 





ther improve liaison between GM 
and the vast number of smaller 
companies which either are now 


doing business with GM or are po- | 
tential suppliers. 

The foreword of the book points | 
out that production is a team job, | 
with prime and subcontractors par- | 
ticipating. It further points out 
that it is doubly important to have | 
good production teams when an | 
increasing share of production is| 
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for defense. Hope is expressed that At Mack's New Building in N. J.— 


the booklet will help suppliers find | 


E. D. Bransome, president of Mack Trucks, lays cornerstone of the service parts 


new outlets for their products and | division building in Bridgewater township, N. J. Looking on are G. C. Grantham, 


services. 
To aid suppliers, the booklet con- | 


| Mack's director of parts supply and control; George F. Smith, President of Johnson & 
Johnson and member of the board of directors of the Regional Plan Assn. and vice- 


tains a directory of the 39 GM) chairman of the New Jersey Turnpike Authority; Presley L. Lancaster jr., deputy 
manufacturing divisions, with a de-| director of the industrial dispersion task force of the National Security Resource. 
tailed listing of the civilian and de-| Board; Brig.-Gen. William L. Barriger, Chief of Staff, First Army, and James A. Garri- 


fense products made by each. 


SEEN...% 


an open-vision Pittsburgh Store Front 


son, deputy assistant administrator of the Federal Civil Defense Administration. 






2, 1951 











Lawsuits Affecting Dealers... 





Court Decisions 


By L. T. Parker 


Attorney at Law 


CCORDING to a recent higher 
court a sheriff may be person- 
ally liable in damages if he unlaw- 
fully levies and takes possession of 
an automobile. 


} 


For example, in Foster v. Howell, 
220 Pac. (2d) 717, it was shown that 
one Howell purchased an automo- 
bile from George Kelly who owed 
money to a finance company. How- 
ell held the certificate of title in his 
own name, and also the certificate 
of license bore the same license 
number as was on the car. Howell 
paid the sales tax to the city and 
county and then loaned the car to 
Kelly. 

The finance company secured 
a judgment against Kelly and 
then directed the sheriff of the 
county to levy upon and take 
possession of the automobile 
which was in possession of Kelly. 
The sheriff found Kelly in pos- 
session of the automobile. He 





presents your merchandise fast, clearly...persuasively 


N open-vision Pittsburgh Store Front 
A helps keep your place of business busy. 
It has an attraction that makes the passer-by 
stop, look . .. and come in to buy. The pull- 
ing power of an attractive front is especially 
important today when competition in retail 
selling is so keen .. . shoppers more critical. 








Store Fronts 
and Interiors 
by Pittsburgh 
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PITTSB 


Take advantage of the magnetism of an 
open-vision Pittsburgh Store Front to build 
customer confidence in your showroom . . 
boost your sales volume. And don’t overlook 
the importance of an attractive interior when 
you remodel. Do a complete job for the big- 
gest returns in better business. 


packed w 


Meanwhile, why not send for a copy of 
our modernization booklet, “How To Give 


Your Store The Look That Sells”? It’s 


ith photographs of actual Pitts- 


burgh installations and descriptions of ver- 
satile Pittsburgh Products. And it’s yours 
without obligation. Just return the coupon. 


The more you show the more you sell. And this | pee 
eye-catching showroom in Los Angeles, Calif., Pittsburgh Plate Glass Company 
is like a giant jewel box, presenting its prod- | 2290-1 Grant Building, Pittsburgh 19, Pa. | 
ucts clearly and pleasingly. The modern design | Without obligation on my part, please send me a FREE | 

ss i : | copy of your modernization booklet, “How To Give Your j| 
utilizes huge areas of Pittsburgh Polished Plate Store The Look That Sells.” 
Glass with division bars, sills and sash of | Nat | 

eA ne OP AE Aer nee eee ee ne eee 

sturdy, lustrous Pittco Premier Store Front Metal. | | 
And a Pittsburgh Doorway accents the invito- REEONR ss cau ass Pa ae ne TERE ASO AS OR aba s bERRe EST es 
tion of the open-vision front. Architect: Lewis CPs cetaaeedeteaserannceseavese See eee 
Wilson, Los Angeles, California. RR ae eee re pe ee re ne en ee = 


GLASS - 


PAINTS - 


URGH PLATE ee 2 ee 


COMPANY 





made no objection to the seizure, 
and volunteered to drive the car 
to a garag> for storage under the 
direction of the sheriff. 

Later Kelly sued the finance com- 
pany and the sheriff for $7,000 for 
loss of the car and loss of profits 
from the use thereof. In holding in 
favor of Kelly the court said: 

“The automobile could have been 
loaned or hired to the vendor 
(Kelly) without rendering it sub- 
ject to levy. It would be a harsh 
and unreasonable construction of 
the statute to say that the automo- 
bile must be kept completely away 
from and out of the hands of the 


vendor.” 
* + * 


Maine Sales Tax Upheld 

By Supreme Court 
AUGUSTA, Me.—Constitutionali- 

ty of Maine’s new two percent sales 





tax was upheld by the state su- 
|preme court in an opinion which 
| rejected an attempt to force a ref- 
;}erendum vote on the levy. 

| A referendum was sought by 10 
| petitioners in mandamus proceed- 
|ings against Secretary of State 
|Harold I. Goss. The petitioners 
asked the court to force Goss to 
accept referendum petitions bear- 
jing more than 32,000 names of 
| voters. Passed as emergency meas- 
|}ure not subject to referendum, the 
|sales tax is expected to produce 
| $10,000,000 in annual revenue. 


FTC Chairman 
‘To Speak at 
MEWA Parley 


CHICAGO.—The Motor & Equip- 
ment Wholesalers Assn. will hold 
its national business conference 
here Dec. 3-5, it was announced. 

James M. Mead, former U. S. 
Senator from New York and now 
chairman of the Federal Trade 
Commission, will be the principal 
speaker at the meeting. He will 
talk on “preservation of wholesal- 
ing from abusive competition.” 

Mead previously was with the 
Senate special committee. 

Another speaker at the confer- 
ence will be Ed Wimmer, vice- 
president of the National Federa- 
tion of Independent Business. 

Nationally known as a “crusader” 
for small and independent business, 
Mead will speak on the “slaughter 
of independent enterprise by mono- 
polistic concentrations of economic 
| power.” 


Hyatt to Build 
$1,500,000 Annex 

CLARK, N. J.—Contract has 
been awarded for a $1,500,000 addi- 
tion to the Hyatt Roller Bearing 
division of General Motors Corp. 
here, it was announced. 

The annex, which will more than 
dcuble the company’s plant, will be 
a one-story building, 450 feet by 720 
| feet. It will be made of steel and 
reinforced concrete, and is expected 


to be completed in about a year and 
a half. 


Lemons on Mercury 

Prohibited by Court 

_ BLUEFIELD, W. Va.—An_in- 
junction was granted by Judge D. 
M. Easley in circuit court in favor 
of Bluefield Lincoln-Mercury Sales, 
Inc., against Harry H. Kirby, of 
Columbus, O., restraining Kirby 
from decorating a Mercury sedan 
with lemons or other decorations, 
and by inference or otherwise from 
reflecting detrimentally or dis- 
paraging or defaming the plaintiff. 

Bond of $500 was required to 
make the injunction effective. Blue- 
field Lincoln-Mercury Sales ac- 
cused Kirby of slandering, libeling 
and disparaging its trade, business 
and products by exhibiting and 
causing to be exhibited in Septem- 
ber, 1951, a 1951 Mercury sedan 
with a symbol of a lemon painted 
on its sides, rear, top and front, to- 
gether with the statement, “This 
car purchased from Bluefield Lin- 
coln-Mercury.” 

Kirby is restrained from display- 
ing the symbol of lemons on the 
car in public, semi-public or in pri- 
vate. 
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Merchandising 


Memos to Dealers 





By Bob Finlay 








AMES 
J ager of New 
Dover Sales and Service (Willys- 


R. WARNER, sales 


Philadelphia 


man- 
(O.) 


Crosley), reports that his firm is 
having considerable success in used- 
car advertising with a catalog style. 
The firm uses a two-column dis- 
play ad on the classified pages. 

He says that an ad of this type 
usually results in the sale of at 
least a third of the cars advertised 
in a seventy-two-hour period. 

The ads have a_ two-column 
opening on some idea of interest 
or value. As an example, one ad 
started with this head: “All That 
Glitters Is Not...” 

Then the copy said: 

“A used car cannot be judged by 
appearance alone, nor even by the 
figures on the speedometer. That’s 
why we make it our business to 
find out just what’s under the hood 
and down underneath the floor- 
boards—and to tell you about it 
full and frankly. 

“You know exactly what you’re 
getting when you buy a used car 
in our establishment.” 

Then, in one-column readable 
type (larger than the usual classi- 


fied type) is a complete description | 
of the car, along with price, down} 


payment and monthly payments. 
This is helpful, Warner says, be- 
cause many customers come in to 
see a particular car primarily be- 
cause they know in advance that 
the price, down payment and 
monthly payments are within their 
family budget. 
* * x 
What Have You? 
( ‘YOMPETITION 
4 business is so keen now in Ot- 
tawa, Canada, that dealers are 
advertising that they will accept 
anything in trade, including dia- 
monds, furniture, wheat, corn, oats, 
horses, cattle. wood, etc. 
* * 


* 


Truck Puller 
TOCKSTILL Motor Co. (GMC) 


in Picayune, Miss., pictured a 
confused truck driver trying to fix 


his truck, in an advertisement ap- 
pearing in the Picayune _ Item, 
which was headed: “Whadda Ya 


Mean ‘Little Things?’” 

“Drop the wrench, buddy! We 
can catch the little things that 
go wrong before they develop into 
major breakdowns—if you bring 
your equipment to us for service 
at regular intervals. 

“We take care of countless truck 
troubles for wise haulers who count 
on us to keep their present carriers 
running smoothly. Our mechanics 
know all makes—it’s second nature 
with them to watch for and correct 
the ‘ping’ in an engine, or a steer- 
ing shimmy... 

* * & 
Contest 

N UNUSUAL contest was held 

by Jess Bunch (Dodge), Atchi- 
son, Kans., on his used-car lot. 

A driverless Dodge truck trav- 
eled in a circle from 9 a. m. to 
7 p. m., and the question was 
asked: How many miles will a 
Dodge fluid- drive truck travel in 


y| NAME PLATES 


ye" PRECISION CAST... 
ELIMINATING ALL DIE COSTS 
Quontities as low os 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
opproval. Heovily plated. 
Write for details. 


oe. ae AL FA 
PRECISION CAS 
29th & McKean Sts. 
_ Phila. 45, Pa., Dept. A 





in the used-car | 


a circle without a driver from 9 
a. m. to 7 p. m.? 

Prizes awarded to persons giv- 
ing the exact or nearest amount of 
mileage on the speedometer at the 
conclusion of the demonstration 
were: First prize, $25 bond; second 
prize, custom seat covers; third, 
fourth, fifth, one year’s free lubri- 
cation; sixth, gallon Prestone; sev- 
enth, eighth, oil change; ninth, 
tenth, free lubrication. 

* * * 
Orchid 
LEETH Motors, Syracuse, N. Y., 


encouraged scores of Syracuse 
area residents to test-drive the new 


Kaiser or Henry J with a novel) 


orchid promotion. 
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A two-orchid corsage was given 
to each adult test-driving the new 
cars. 


* * * 


Better Used Cars 


|b ge pear poese gh! of buying higher 
priced used cars instead of low- 
er priced new cars was played up 
by Valley Cadillac-Pontiac in a re- 
cent used-car promotion launched 
with a large newspaper ad. 

Said copy: “Perhaps your accom- 
plishments entitle you to a better 
car, and your income is ample to 
justify the expenditure. 

“But you are undecided—should 
you purchase a low-priced new 
car—or invest the same dollars in 
a higher priced model that has 
had a previous owner. We would 
like to record a few simple facts 
for your consideration: 

“1. First: Relatively few people 
who purchase high-priced cars 
drive far enough in a life time to 
wear their cars out. 

“2. It is an established fact that 


of proportion to the average num- 
ber of miles driven. 

“3. Surely dollar for dollar in- 
vestment in this type of proven, 
high-grade transportation is as- 
sured. In fact, there are few more 
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| Baltimore Olds Dealers See Plant— 


| Officials of two Baltimore Oldsmobile 
recently and talked with executives. 
H. L. Hosford, vice-president and general 


dealerships visited the plant in Lansing 


Shown are T. C. Downey (left), works manager; 


manager of City Oldsmobile; F. G. Ensor, 


general manager of Anderson Oldsmobile; G. R. Jones, Oldsmobile general sales 
manager; A. D. Anderson, president of City Oldsmobile, and R. E. Aldred, Washington 


| zone manager. 


Forty employes and guests of the two dealerships made the trip by 


plane to Lansing. They toured the Kettering engine, final assembly and forge plants 
the first year’s depreciation is out! ong were guests of the company at luncheon. 





sensible purchases a man can 
make. 
“4. And, finally, we have success- 


fully sold hundreds of high-grade 


|ears in this category to persons in 
this area who have had many miles 
of trouble-free lowest cost transpor- 
tation. Why not investigate today? tg 





there iso HERMAN BODY 






ALL BODIES AVAILABLE IN VARIOUS SIZES WITH 
INTERIOR EQUIPMENT TO SUIT ANY BUSINESS 


HERMAN’S unique production methods provide custom designing 
on a production basis. Options that cover the complete field are 
available on all bodies for all types of customers—the Butcher, the 


Baker, the Candlestick 


AND THEY ARE DESIGNED FOR YOUR CHASSIS... 
Tried and proved by countless thousands of enthusiastic users over 
the years, HERMAN bodies have earned top national recognition and 
acceptance. HERMAN makes your selling job much easier. 






The HERMAN “FORWARD CONTROL” 


“room to spare 
Herman builds many special 
bodies — b 
mobiles, display rooms, hatchery bod- 


Trim, modern, with 
interior.” 
interiors 


for these 


ies, lunchwagons, etc. 





Designed for Your Customers’ Specific Needs! | 


Maker... 


ook- 


The HERMAN “WHOLESALE” 

for Refrigerated 
Store Delivery 

Complete with all equipment 


necessary to maintain 


tinuous 40° product temper- 
store delivery of 
« meats... 


ature for 
dairy products . 
etc. No engineering 
with customer. 





HERMAN BODY CO. 


SAINT LOUIS 10, MISSOURI 


a con- 


specifications, and 


to do 


FRANKLIN 5300. 


For complete literature, 
de- 
tailed information write, 
wire or phone collect— 





road, 









SHORTAGES ? 
REDUCED QUALITY? 
NOT HERE 
We're Looking for Business 








The HERMAN “WALK-IN” 


for Retail Delivery 


The easiest in and out body on the 


Interior walls are straight from 


front to back and top to bottom. 





HERMAN REFRIGERATED RETAIL MILK 


Maintains a product temperature of 40°. 
No engineering to do with the customer 


package. 


hours a day. 


package. 


@ "NIGHTLOADER” 


Maintains a continuous product temperature 
Especially designed for dairies who want 
to LOAD TODAY FOR TOMORROW. 
No engineering to do with the customer. 


DELIVERY BODIES 


Drive-On-The-Road Refrigeration 
@"COLDAIRE” sett REFRIGERATED. 


Available as a 


Plug-In Refrigeration for 
OVERNIGHT LOADING. 


of 40° 24 


Available 


as a 
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AUTOMOTIVE WASHINGTON 








Makers Warned to File 


For Scarce Metals 





By William Ullman 


Washington Correspondent 


| gohig- the tightening steel, copper and aluminum situa- 
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ence bill authorizing $7,483,400,000 
for his Mutual Security Program. 
The President originally had asked 
for $8.5 billion. 
Before signing the bill, the 
President asked for an appropria- 
| tion which exceeds the authoriza- 
tion by $44,000,000 on the grounds 
that the additional money is 
necessary to keep the Economic 
Cooperation Administration func- 
tioning until it goes out of busi- 
ness in June. 


alt > : . | 
Provision is made in the authori- 


zation bill for a director whose 
primary job will be to develop and 


tion, DPA-NPA Administrator Manly Fleischmann as- coordinate all phases of foreign 
serted last week that some manufacturers had not filed their economic and military aid. 


requirements under CMP for the first quarter of 1952. Unless 


they move promptly, he* 


added, they are going to be|to construct 55,000 of the 60,000 tons 
|involved in Arkansas in addition to | 
its present facilities located in that|Telford Taylor, 


out of luck—meaning materi- 
als that they probably will | 


need. Copper remains the biggest 
problem in the nation’s production 
picture as mobilization officials at- 
tempt to allocate scarce materials 
under a program that calls for 
sharply-increasing military produe- 
tion in the coming months. 

The copper situation is serious 
because of production lost during 
recent strikes and the overall 
world shortage. Government offi- 
cials say the situation will remain 
critical for a long time. | 

The aluminum shortage is serious 

also, but this is} 
expected to be} 
remedied to some | 
extent when new | 
plants being con- | 
structed begin op- | 
eration. The cur- | 
rent situation in| 
aluminum is the | 
result of a power | 
shortage which) 
Government offi-| 

a cials estimated) 
———— emt the sation} 
about 5,800,000 pounds of the metal. | 

The NPA chief says no decision 
has been made on handling short- 
ages of these two metals so far as | 
civilian production is concerned. | 
Some mobilization officials still are | 
hopeful that the inadequate sup- 
plies of the basic metals will be) 
spread in such a manner as to pre- | 
vent widespread shutdowns of | 
factories. 

Concerning structural steel, | 
Fleischmann says he doesn’t expect | 
any improvement in the supply pic- | 
ture during the first quarter of next | 
year. Furthermore, he adds that | 
somehow additional steel will have | 
to be made available for the expan- | 
sion of steel production. 

* + x | 


Fluorspar Expansion | 


pyres production of acid) 
grade fluorspar, a mineral vital | 
in the production of aluminum and 
aviation gasoline, will be increased 
by 100,000 tons during the next five 
years under an agreement reached 
last week by the Defense Materials 
Procurement Agency and Ozark- 
Mahoning Mining Co. of Tulsa, 
Okla. 

Jess Larson, DMPA administra- 
tor, said the fluorspar will come 
principally from the company’s 
mine at Northgate, Jackson county, 
Colo. 

The agreement calls for the 
company to undertake a $1,400,000 
expansion program which will in- 
clude mine development and con- 
struction of milling plant facili- 
ties at the site of the mine. 

The new facilities, expected to go 
into production between Mav and 
September of next year, will have 
an average capacity of 20,000 tons | 
of acid grade fluorspar concentrates 
a year. The agreement will be 
terminated when 100,000 tons of the 
concentrates have been delivered 
to the government, or five years 
after production starts, whichever 


occurs first. 
* * ot 


Reynolds Contract 

ENERAL Services Administra- 

tion said last week that it had 

issued a letter of intent to Rey- 
nolds Metals Co. for the construc- 
tion of additional production facili- 
ties for primary aluminum in the 
amount of 60,000 tons a year. 

Reynolds is proceeding to 
finance this expansion by the use 
of private capital with GSA offer- 
ing @ procurement contract and 
guarantee of such loans as might 
be required. This is the identical 
financing device under which ex- 
pansion heretofore has been ac- 
complished. 

The Reynolds company through | 


its spokesman indicated their plan | 














state. 


* * 


For Small Business 
\YHE Senate Banking Committee 
has served notice on Brig.-Gen. 
appointed as ad- 


|ministrator of the Small Defense 


The letter of intent also carried a Plants Administration, that vigor- 


provision for the 
additional alumina facilities to the 


construction of US action is expected to provide 


small business with defense con- 


extent of 1,000 tons of alumina per | tracts. 


day capacity. 
co * oe 
Mutual Security 


RESIDENT Truman last week 


signed a House-Senate confer-|scarce materials are channeled to! 


Gen. Taylor appeared before 
the committee when it considered 
confirmation of his nomination. 

Committeemen said they expected 
a strong effort to see that sufficient 

















Old Timers in Woodward (Okla.) Rodeo Parade— 


Auto dealers in Woodward, Okla., furnished these old cars for the parade in 
connection with 21st annual rodeo in that city. The license tag on the Ford is the first 
One issued by Oklahoma after it became a state in 1907, Glen Luthi, secretary of the 


Woodward Automobile Assn., states. 





small business to prevent the clos- 
ing of thousands of concerns. 
om oa J 

Capital Shuffle 

OHN T. KOEHLER, former as- 

sistant secretary of the Navy, has 
been named by President Truman 
as chairman of the new Renegotia- 
tion Board, which was set up by a 
law passed by Congress several 
months ago. 

Eugene F. McCarthy, of Buffalo, 


is the new director of the NPA's 
general components division. 

Jack Gorrie, of Seattle, former 
acting chairman of the National 
Security Resources Board, has 
been named chairman. 

Osgood V. Tracy, of Syracuse, 
N. Y., has been appointed deputy 
director of NPA’s chemical division. 
He is on leave from Esso Standard 
oil. 


A million isa 


NY truck driver or truck builder will agree: a million is a 
lot of miles to get from a truck engine. 


But when engine after engine, without being wet-nursed or 
babied, hauls that long and longer—you’ve got more than just 
an ideal “test run” to go by. 


Work’s been done, tonnage moved and money made. 





Yet GMC’s new ‘“‘Million-Miler’’ power plant is no Johnny- 
come-lately to trucking — howsoever great its latest accolade. 


For even before this revolutionary Diesel was installed in 
GMC’s medium and heavy-duty trucks and tractors, plenty of 
assurance was to be had that its performance would more than 


live up to its name. 


Example—one of many —a trucking company in the Southwest 
reported that each of its eight original GMC Diesels purchased 
in 1938 traveled approximately 1,000,000 miles. 


All this before the latest version of GMC’s two-cycle Diesel 


power plant was announced. 


— kind of performance and this kind of look-ahead 


engineering accounts for many things. 


Things that have made GMC Diesel trucks the most popular 
in the land—today outselling every other Diesel on the market 


by a wide margin. 





Things that have made GMC trucks—both gasoline and Diesel, 
from 4 to 20 tons—the fastest-growing line of trucks in the 


nation. 


And you can look for more of the same—for a long, long time 





to come. 


GMC Truck & Coach Division of General Motors 
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Auto Market Page F a 





- Denver Eyes U. C. Spurt 


By Ira R. Alexander 


Staff Correspondent 


New and used-car dealers in Den- 
ver are agreed that increased excise 
taxes expected the first of next 
month, together with the gradual 
reduction in new-car output, are 
bound to stimulate used-car sales 
before too long. 

E. Jack Beatty, of Weaver- 
Beatty Motor Co. (Oldsmobile), 
regional director for the NADA, 
is of the opinion that “as a whole, 
both the new and used-car busi- 
ness is running along better than 
expected.” 

He pointed out that several fac- 
tors recently have tended to slow 

down sales of new cars. These in- 
cluded the price rises early this 


month, the World Series and Den-} 


ver’s first taste of “live” network 
television, each tending to take 
potential customers’ minds off car 
buying. 

He said further: “But we had 





quite a run the last day of Septem- 


ber, before the price increase. 
Toward the latter part of this 
month we may have another up- 


ward trend before the impending 
excise tax increase goes into effect.” 

“We find that sales of used cars 
are faster and that as yet there 
is little increase in used-car prices,” 
said David F. Finnegan, regional 
vice-president of the National Used 


Car Dealers Assn. “Wholesale 
prices, as a matter of fact, have 
moved more quickly than retail, 


which means that it is a good time 
to buy. 

“Dealers are trying to accumu- 
late more cars in many instances 
because they fear that the trend 
will be sharply upward later. Sep- 
tember has been the best used- 
car month of this year, generally, 
and we have the same report 
from other parts of the country. 
There’s no special rush on any 
category and demand is moving 


in about normal channels.” 

According to Tom Braden, sec- 
retary of the Denver Automobile 
Dealers Assn., dealers sold 1,204 
new cars in September as com- 
pared with 1,621 cars during the 
same month last year 
of 417 units. 

Denver dealers also sold 163 new 
trucks during September as against 
238 during the same month of 1950. 
During the first nine months of 
this year local dealers sold 11,844 
new cars and 1,979 new trucks, 
against 14,740 new cars and 2,123 
new trucks in the same 1950 period. 

* * x 


Miami 

The slump in Miami's building 
industry has hit both new and 
used-car dealers hard. Since con- 
struction activities constitute the 
major part of Miami’s industry, 
curtailment there is hurting the 
area’s economy. 

Miami’s 200 used-car dealers are 


vlo# of miles 





a decrease | 








While the Car Is Being Serviced— 


Customers at the Frank G. Elliott, Inc. (Dodge-Plymouth), service garage at Bedford, 
O., may fish, feed the ducks, or just relax in comfort while the family car is being 
made ready for the road. While she fishes, a customer tells Nick DeLuca (right), serv- 
ice manager, what she wants done to the car. The pond is stocked with 600 fish, and 
18 ducks and geese swim about on the spring-fed waters. 


feeling the pinch more than the | tive market for used cars. New-car 
30 or more new-car dealers, be- | business continues to hold up large- 
cause there is virtually no demand |ly because demand continues to 
| whatever from the large colored | exceed supply, especially among the 
| population, which had been a lucra-| popular makes.—(George S. Con- 


| nell.) 
* * ” 


St. Louis 


There has been a distinct slowing 
up of new-car sales in St. Louis 
following the wave of price in- 
creases. Dealers, generally, believe 
that this is a temporary condition 
and improved demand is antici- 
pated. 

It is thought that the public 
will soon accept the higher prices 
and that reduced manufacturing 
schedules will probably find a 
ready market. 

Used-car demand has improved, 
dealers report, and with diminish- 
ing new-car deliveries, used-car 
stocks are considerably less than 
was the case a few weeks ago. 
Prices of used cars have held firm. 

A good many dealers are begin- 
ning to express the thought that 
with higher prices and an increase 
in the excise tax about to be im- 
posed, there should be a further 
| relaxation in Regulation W.—(Sam 
X. Hurst.) 





* + * 


New York 


Sales in. New York have been 
in the doldrums since early in 
October. Baseball had the city by 
the throat for the first 10 days of 
the month and business was stag- 
nant during the period. 

Dealers feel that no fall trends 
will be discernible for another week 
|or so. Manv of them are confident, 
| however, that business will improve 
|when the citv recovers from its 
| festive air.—(Edwin H. Brown.) 

* * * 


| Akron 





New-car sales in Summit county 
(Akron) during the week ended Oct. 
}11 fell to one of the lowest levels 
jin vears as only 286 units were 
titled. In the preceding week, 321 
new cars were sold, while in the 
jeomnarable 1950 week, the total 
was 444, 
| lsed-car sales continued strong 
|}duringe the week, however. The 
|total of 728 used-car transactions 
was slishtly under the wnrevious 
week’s 747 but far ahove the same 
|1950 week’s total of 435. 

- ~ * 


| New Orleans 

| New-car sales in Orleans parish 
| (New Orleans) took another dip 
|from the previous month when 
1.162 units were licensed in Sep- 
tember, comnared with 1,285 regis- 
trations in August. 

Of the total Sentember sales, 
1.119 were registered through au- 
thorized dealers and 43 through 
unauthrized outlets. This Septem- 
her’s sales showed a decline of 453 
ears from the corresnonding month 
of last vear when 1,615 were sold. 

Sales by makes for September 
through authorized dealers were: 
Chevrolet, 214: Plymouth. 188: 
Ford. 141: Studebaker, 90: Buick. 
74: DeSoto, 72: Oldsmobile, 57: 
| Pontiac, 57; Dodge, 56: Mercurv, 
46; Chrvsler, 31; Cadillac, 25: 
Nash. 14; Packard. 14; Hudson. 
6; Willvs, 6; Kaiser, 3: Renault, 
2; Croslev, 2: Hillman, 1; Lincoln, 
1. and miscellaneous, 2. 

Sales for Sentember through un- 
anthorized outlets were: Chevrolet, 
9: Buick. 7: Dodge. 6: Pontiac. 5: 
Plymouth, 5: Oldsmobile. 4: Willvs, 
3: Chrysler, 2: Cadillac, 1. and Hud- 
son. 1.—(Gordon Hebert.) 
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Bossy May Save Dealers’ 
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Tax Bacon... 





GREEN BAY, Wis.—If a dealer 
could list demonstrators as a farmer 
lists cows, he would save money 
on his federal taxes, according to 
Robert E. Nelson, local attorney 
who has several dealers as clients. 
And Nelson argues that a dealer 
should be permitted to do so. 

Nelson pointed out that in a re- 
cent tax court case, the W. R. Ste- 
phens Co. (Buick), Minneapolis 
and St. Paul, was denied the right 
to list profit on company cars as 
long-term capital gain. 

Yet the dealer’s case on the 
demonstrators was at least as 
good as that of dairy farmers on 
their cows, in which victory went 
to the farmers. 


The dealer contends that demon- | 
not held for sale but | 


strators are 


Dairy Cows vs. Demonstrators | 


jing more than a dozen taxpayers, 
acqui- 
was 


the commissioner recently 
esced that section 117 (j) 
applicable. 

The first court case was decided 
adversely to the taxpayers, but was 
reversed by the Circuit Court of 
Appeals. 

Nelson pointed out that while this 
question is being litigated further, 
dealers may want to claim the 
benefits of section 117 (j) on their 
returns as protection from the run- 
|ning out of the three-year statute 
of limitations. 
| He said that they may also 
| file claims for refund for prior 
years in which profits from sales 
of demonstrators held for more 
than six months were 


used to promote sales of other cars. | 


They are sold when the advent of 
new models ends their usefulness 
as demonstrators. 

Section 117 (j) of the internal 
revenue code provides that net 
gains resulting from sales of de- 
preciable property used in the trade 
of business and held over six 
months are long-term capital gains. 
Excluded are assets held primarily 
for sale to customers in the ordi- 
nary course of business. 

There is a big advantage in 
this long-term, capital-gain treat- 
ment. In the case of individuals, 

only 50 percent of long-term capi- 
tal gains are subject to tax and 
the tax rate cannot exceed 50 
percent. 

In the case of corporations, 100 
percent of such gains are subject 

to tax, but the tax rate cannot 
exceed 25 percent. 

In addition, capital gains are not 
subject to excess profits tax. 

In the Stephens case, the com- 
missioner took the view, and the 
court upheld it, that although these 
ears had been used in the business 
and depreciation had been taken 
on them, they were still held pri- 
marily for sale to customers in the 
ordinary course of business. 

In the case of the cows, the 
farmers contended that profits on 
the sale of cows which had been 
in the dairy herd for more than 
six months were long-term capi- 
tal gains even though they were 
eventually sold for beef along 
with other cows raised to be sold 
as beef. 

After a bitter court fight involv- 


Ford Resumes 
College Contest 
For Worker Kin 


DEARBORN.—Henry Ford II, 
president of the Ford Motor Co. 
Fund, last week announced the 
second competition for 70 four-year 
college scholarships for sons and 
daughters of Ford employes. 

The Ford Motor Co. Fund is a 
non-profit corporation, independent 
of the Ford Foundation. It is sup- 
ported principally by contributions 
from Ford Motor Co. 

“We feel this is an excellent way 
to help children of Ford employes,” 
Ford said. “The scholarships will 
provide full tuition and partial liv- 
ing costs at any recognized Ameri- 
can college or university a winner 
may select. In addition, the fund 
will contribute an annual $500 cost- 
of-education grant to privately en- 
dowed colleges or universities for 
each scholarship winner in attend- 
ance.” 

Any high school senior who is a 
son or daughter of a full-time Ford 
employe in the U. S. and who is in 
the upper third of his or her class 
may apply for a scholarship provid- 
ing the parent, whether an hourly 
or salaried employe, has a_ base 
pay of less than $675 a month. 

The parent must be on the Ford 
payroll on Nov. 30, 1951, with con- 
tinuous service since Jan. 1, 1950. 
However, if a parent of a scholar- 
ship winner leaves the company 
after the scholarship has been 
awarded, the scholarship will not be 
interrupted for that reason. 

In addition, sons and daughters 
of former Ford employes, now dead 
or retired, are eligible provided 
the parent was employed continu- 
ously for a period of not less than 
five years immediately prior to 
death or retirement and his last 
base pay was less than $675 a 
month. 


not re- (the profit. Emil Horst and Jack Shultz. 
ey 
e e 
Car dealers cashing in on FAB-SPRAY ! 
e 
a) 
i 
FAB-SPRAY DOES THESE 4 THINGS FOR FABRICS... 
IT COLORS .. . without leaving “painty” hard IT RESTORES the original soft “luxury” feel 
surface or appeorance; actually penetrates fabric; to fabric nap 
will not clog or fill 
IT COVERS dirt stains, fade streaks, water IT PROTECTS from wear and fading, moisture 
blemishes, oil and grease spots and sun; is water repellent 
7 











ported as long-term capital gains. 

This, said Nelson, would put 7 
in a position to enjoy the benefits, | 
should the commissioner eventually | 
be defeated. 

However, if the commissioner's | 
view is upheld on appeal, Nelson } 
said, then the standard accounting | 
systems of most manufacturers will | 
have to be changed, at least for 
tax purposes, to eliminate the tak- 
ing of depreciation on demon- 
strators. 

Under the tax 
these cars should be 
inventory. 





court reasoning, 
included in 
|Nash Team Champs in Washington— 

_ The depreciation previously taken The bowling team of L. P. Safford Nash, Inc., Silver Springs, Md., won the champion- 
in the Stephens case was added | ship in the Washington commercial ten pin league at Alexandria's Health Center lanes. 
back to the cost before figuring | Left to right, back row, are Mike Micklick, R. Sours, and Newton McClear. Front row is 














ii the Financial Front. . 





| Listed Firms Make 


75 Pet. of Cars, Trucks 


By George Deery 
Associate Editor 


flags New York stock exchange 


and Brookings Institution have |‘ 


started a survey to determine how 
many stockholders there are in this 
nation. 

There have been estimates that 
“have gaps of millions between 
them. They range from 5,500,000 
to 20,000,000 people,” G. Keith 
Funston, president of Big Board, 
told a New York audience. 


He pointed out that many Amer-| 


icans have already exercised their 
right to own a part of the U. S. 
industrial might and “thus share 





directly some of the additional 
benefits of capitalism.” 
* * * 

BELIEVE that the full bene- 

of the American system can be 
realized only when many more mil- 
lions of people participate in the 
ownership of America. Indeed, I 
submit that the future strength of 
capitalism lies in no small meas- 
ure in the extent to which the own- 
ership of industry will be distrib- 
uted across the land.” 

Funston highlighted the “dra- 
matic picture of the perform- 
ance” of companies whose stocks 
are listed on the New York stock 
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'Dealer 'Teamship' Key to Ford, L-M— 

The Ford and Lincoln-Mercury divisions of Ford Motor Co. were recently presented 
with a ‘“Teampship"™ key at a dinner held at the Denver (Colo.) country club. Pictured 
above are Arthur Kumpf, Lincoln-Mercury dealer; J. M. Murphy, Ford Denver district 


sales manager; F. L. 
Jim Livingston, Lincoln-Mercury dealer. 


McCarty, Lincoln-Mercury Denver district sales manager, and 








exchange “in our economic life” 
by crediting them with producing 
75 percent of all the cars and 
| trucks made in this country, 77 


percent of all electric power and 
93 percent of total gross railroad 
operating revenue. 

Other salutes to firms listed on 











4 
Only product of its kind ever developed (not a tint, paint or dye)... 
a) e e e > 
FAB-SPRAY does for the inside of used cars what a new paint job does 
for the outside. Dealers report getting $50 to $100 more per used 
car easily after quick “once-over” FAB-SPRAY application 
' Se don Useo CAR SHOPPERS like what they see 
; Qu art sprays average inside a car refinished with Fab-Spray. 
¢ One Dealers close deals more easily . . . in- 
e? F application crease profit per car... speed inventory 
: “eo win son 94" minal ' / 
° -car 
bring oto interior — Anyone can apply Fab-Spray — no 
HEADLININGS high-cost, “expert” labor is required. 
KICK PADS ° CARPETS ATS Working time per car averages one hour. 
uP HOLSTERY ° RUBBER oil A single quart ($2.25 cost to dealer) 
OOR PANELS ° SEAT cus siete Tops---0i8° reconditions completely the average 
b-Spray is ideo! fe refi with sponge} sedan interior. 
(Fab-Spre sards an ires. Sim ne } i or we 
sasneie i seperation Brush heen Automotive jobbers are now distrib- 
peed vm dirt AB oe rdings windows: “a uting Fab-Spray. Contact your local 
remove ag ae dry within a few = jobber or factory direct for immediate 
A with cet midi. R CHOICE shipment or additional information. 
endl 
WIDE Lean complete negra Fab-Spray is a unique, thoroughly 
Mix ony _ pera (which atta oore’ blue, tested and proved product of scientific re- 
bee, luminun) peg herare effects are easy search. Get Fab-Spray and profit with it! 
ro ’ 
FAB-SPRAY is a product of HENDERIZE, Inc. 
Home office at 5667 Freeport Bivd., Sacramento, California 
oe 
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jthe exchange are that they refine 
190 percent of the nation’s crude oil, 


. | flew 90 percent of total domestic 


|airline passenger miles and ac- 
}counted for more than half of all 

meat sales. They also shipped 8&6 
|percent of all finished steel prod- 
ucts. 

Citing these figures, which are 
“overwhelmingly impressive,” the 
head of the world’s leading invest- 
ment mart added that these cor- 
porations last year accounted for 
total annual profits after taxes of 
$12 billion—half the nation’s total, 
distributed $6 billion in dividends, 
or two-thirds of the U. S. sum. 

Their $9 billion tax bill was half 
of the aggregate for all corpora- 
tions throughout the U. S. 


Thorough Job 
Of Winterizing 
Advised by Olds 


LANSING. 





“There’s more to car 


| winterizing than filling the radiator 
warns 


with antifreeze 
|Elmer E. Kohl, 
| general service 
| manager of Olds- 
| mobile. 

In a timely re- 
minder to motor- 
|} ists who live in 
|cold weather 
| areas or who will 
| be driving into 
; them, Kohl point- 
|}ed out some ef- 
| fective ways to : 
| avoid the incon- Elmer E,. Kohli 
| venience of stalled cars this winter. 

1. Be sure that hose connections, 
heater and radiator are checked 
for possible leaks before pouring 
|antifreeze solution into the radia- 
|tor. Unexpected loss of antifreeze 
solution later on during the colder 
months could be a serious matter. 

2. Use lighter winter lubricants 
as well as a good quality winter- 
grade engine oil. Cold weather con- 
geals grease as well as oil and is 
often the cause of excess wear on 
moving parts. 


3. Start the cold weather months 
with a fully-charged battery and an 
efficient electrical system. Have 
competent mechanics inspect and 
adjust the voltage control regulator 
| and the generator. 
| 4. Spark plugs and distributor 
points should be checked and ad- 
justed or replaced, to assure an 
easier starting and smoother run- 
ning car in cold weather. 

The Oldsmobile general service 
manager declared that the invest- 
ment of a few extra dollars now 
to get a thorough job of car win- 
terizing could well be the means of 
saving temper and dollars later in 
the winter. 


solution,” 





Overseas Sales 


Set at $30 Million 
By 3M Officials 


| Minnesota Mining & Mfg. offi- 
|cials have predicted foreign sales 
|upwards of $30,000,000 for 1952, the 
firm’s first full year of direct op- 
erations in European and South 
American markets. 

The estimate was made as Board 
|Chairman William L. McKnight 
and President R. P. Carlton an- 
nounced formation of a_wholly- 
owned subsidiary to develop and 
handle 3M’s foreign interests. 

The new subsidiary will be known 
|as Minnesota Mining & Mfg. Inter- 
jnational. R. W. Young has been 
|}named president, McKnight and 
|Carlton said. 
| Minnesota Mining & Mfg. for- 
jmerly engaged in manufacturing 
|activities abroad through Durex 
Corp. in which it had a 28% percent 
interest. It engaged in export 
through Durex Abrasives Corp. in 
| which it had a similar interest. 
| Both corporations were organized 
|with other American abrasive 
manufacturers in the late 1920's 
junder the terms of the Webb- 
|Pomerene Act. That act gave do- 
;mestic competitors the right to 
|}band together for export purposes. 








Smith Building 
| A $285,000 automobile sales and 
service building is planned in Hous- 
jton for the Smith Chevrolet Co. at 
| Travis St. and McGowan Ave., Hous- 
| ton. 
| 
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Highways & Safety... 





Officials Attack Rise 4 
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In Turnpike Deaths 


By Sam Sampson 
Staff Writer 


T IS possible that the world may 
see the most severe and best- 
administered traffic safety setup in 
the world soon on 


Turnpike, for it 
has been revealed 
that the _ traffic 
death toll on the 
famous highway 
is up 67 percent 
in the first six 
months of 1951, compared to the 
similar period in 1950. 

And authorities there are deter- 
mined to do something about it. 

With national acceptance of the 
toll road system growing every 
day, the Pennsylvania Turnpike is 
viewed by many states as a proving 
ground for the long-distance, high- 
speed highways, and the turnpike 
commission and the Psnnsylvania 
Highways and Safety Bureau are 
making a thorough study of the 
conditions there towards cutting 
down fatalities on the thruway. 

Commissioner Edward N. Jones 





the Pennsylvania | 


said that reducing the speed limit 
would not lessen traffic fatalities, 
in his opinion, but that it was un- 


safe drivers and not fast drivers @& 


who were the biggest menace. 
+ fal na 

| PN DIRECT opposition, J. Max- 
well Smith, president of the Key- 
|stone Automobile Club, declared 
that the commission was missing a 
point in that the faster a vehicle 
is moving, the more likely it is that 
a fatality will result. 

Gerard B. Gilbert, assistant to 
the turnpike commissioner, stated 
that accidents involving trucks 
are far out of proportion to those 
involving passenger cars, and 
that as a beginning, the commis- 
sion must attack the high acci- 
dent rate of the commercial user. 


involving passenger cars only, 





He said that truck accidents are| - I 
three times the amount of those | lights to warn drivers to reduce | 
in| Speeds when dangerous road condi- | 
spite of the fact that commercial | tions occur. Four of these lights are 
vehicles represented only one-quar-| being operated experimentally on 
ter of the turnpike traffic during| the highway now, it was reported. 
1950. Gilbert stated that one truck|It was estimated that the cost of 
in every 40, 000 _using the highway | such 










New Orleans Dealer Boosts Safety— 


For the expansion of the driving educational program in the public schools of New |aS a leveler for dealers, particularly 
Orleans, J. Y. Koch (left), manager of AAA, is presenting the keys of a Chevrolet car | in state line areas. 


through the courtesy of Mike Persia Chevrolet Co., 


to Donald Marshall, 


superintendent of the Orleans parish school board. Looking on is Jack Pizzano, in 
charge ot the driving educational program for the public schools there. 


was involved in a fatal accident 
during the year. 
* + 


HE conference heard a proposal 
to install a series of flashing 


installations for the full | 


length of the highway would be 
about $3,000,000. 

The left lanes, or passing lanes, 
are being widened, the commis- 
sion said, on the theory that a 
passing vehicle, traveling at high- 
er speeds, needs more room in 
passing. 

Plans are under way to erect 
fences in the center strip of the 
highway near lunchrooms, the con- 
ference was told. 


assistant | 


Missouri Starts 


2% Auto Use Tax; 
Loan Law OK’d 


JEFFERSON CITY, Mo.—One 
hundred and twenty-one new laws 
enacted by the Missouri legislature 
at its 1951 session became effective 
Oct. 9. 

Among them was the two percent 
use tax on automobiles which is 
|expected to add about $1,250,000 an- 
|nually to state highway revenues. 
| Auto dealers and members of the 
|MADA have been alerted by James 
|A. Gorman, manager, who said it 
represented victory for Missouri 
|dealers for a problem of 14 years 
|standing. He regarded the new law 


The new use tax also plugs a 
| Sales tax escape on sales between 
|individuals. It requires individuals 
who sell a used car to make out 
the tax computation Form 20, no- 
tarize it and give it to the buyer. 
Some private speculators in the 
auto business are said to have been 
consigning their cars to used car 
lots and then when the sale was 
made it became a “sale between 
individuals” and sales tax was 
eliminated. bs 

On Oct. 9 the new small loan 
law allowing interest rates up to 
27 percent went into effect. 














New Passenger Car Registrations, Seven States for September, 1951-1950 
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CA DILLAC—Series etn eek Ok Hydra-Guide optional at $221.05 on Sara- or ae optional at $164.50 on other| Matic optional at $173.22 on all models.) Chieftain 8 Deluxe—4-dr. sed., $2,036.55: 
458.85: cl. epe.. $3,369.24; Coupe De Ville, | 088. New Yorker and Imperial series, | ™0‘e!s:) NASH—Rambler Super—Suburban, $1,- | 2-dr. sed., $1,983.27; conv., $2,337.82; stat 
$3.768.11; conv., $3,908.86. Series 60 Spe. |%tandard on Crown Imperial.) HENRY J 4—2-dr. sed, $1,333. Deluxe ss Rambler Custom — Country Club | wag., $2,574.15; Catalina. $2.270.73. (Hy- 
wtf ‘ "o0n.61. \ = si : 6—2-dr. sed., $1,467.21. sed., /929.25; conv. and stat. wag.,|dra-Matie optional at $164.85 on all mod- 
Fepase. sed. $5,008.54; lim. "$5,300.02. wag. $072.50; Hotshot, $934.° Super—2.ar | HUDSON _— Pacemaker Custom — 4-dr, | $1-954-25. Statesman Deluxe — bus. cpe.. | els.) 
(Hydra-Matic optional at $181.65 on 75,|sed.,’ $1,003; stat. wag. $1,046; conv.,|sed., $2,144.68; 2-dr. sed., $2,101.54; bus. | $1'gus-*9, 4,Statesman Super — 4-dr. sed.,| | STUDEBAKER—Champion Custom —4-dr. 
standard on other series. ) $1,005.50: Super Sports, $999. epe., $1,963.90; cl. cpe., $2,144.68; conv., | $1:745' 20% Sed. | &. + — fara: ae, eee a 
sed $1,560,50; 2-d1, sed, $1,508.06. el, | ¢, DESOTO —Deluxe—4-dr. sed., $2,201.12: Serer: fae eek anaan ae, 1 et: | 086.45; S-dr. s0d.. $2,088.05; cl. cpe., cs’ tape t-an ane” EA TESGi; oe 
epe., $1,513.44; bus. cpe., $1,428.72. Fleet-| Spach” eq’ go 058 48° Crnlers Sait ned.’ | $2,287.07: Hollywood, $2,605.34; conv., $2.- Secu: ee eS St. it. $1608.47 Champion ‘Wesel os: oe 
oe ’ ; Sede. tom— -dr. x . aes . * lle seer ih 2 . 10; 2-dr. sed., x ¥ cl. cpe., | cpe., 47. ’ pion Regal — 4-dr. 
Se he, oo, $2,407.15: cl ope... $2,387.45; Sporteman, yt ee gd cr ge $2,280.85. Ambassador Custom —4-dr. sed.,|sed.. $1,794.68; 2-dr. sed. $1,761.95; al. 
- ' Us, ** , 29; . “ "oan 78. : a4 : mar _ ; sed. ; c 89.24; bu: 1,690.7! 
ot, eae: Bel-Air $i, py yep $3,163.49; Suburban. $9,511.51; stat. wag., See ig ee es ee 448.40. (Hydra-Matie optional at $164-85 | $2 111-81. Commander Reemi dar. eed. 
* % 3 % - ° +. 7 a 
Ser te, slat TAE Sats, seting|fi20.20 on Deluxe, standard on Cuntom.) | 508.34; clove, 3,543.42; Hollywood, $2 |""or newontte—Guper $8 Metuxe — s.cr.|#1.80883° Gammandor ‘inte tr. $25: 
-dr. " ,645.22; 2-dr. & 51; ., $3,099.28. vemaster op- — 4-dr. 
$1,504.79. (Powerglide optional at $164.85| DODGE—Waytarer—2-dr. sed., $1,912.81; | tional ‘at $98.67 and Super-Matic ath sed., $2,278.55; 2-dr. sed., $2,217.79; cl. | $2: 097.80: 2-dr. sed., $2,063.42; cl. cpe., 


on Deluxe models.) 
CHRYSLER — Windsor --~ 4-dr. sed., $2,- 
360.47; cl. cpe., $2,338.64; Town & Country 


wag., $3,018.80; ge 50.89. 
Windsor Deluxe—4- 


bus. cpe., $1,774.88; Sportabout, $1,901.43. 
rook—4-dr. sed., $2,033.90. Coro- 
net—4-dr. sed., $2,120.01; cl. cpe., §$2,- 
105.06; conv., $2,531.41; Diplomat, §$2,- 
443.11; Sierra stat. wag., $2,727.40; 8-pass. 
sed., $2,872.66. (Gyro-Matic optional at 


Meadowb: 





364.60; Traveler, $2,827.20; conv., 


$100.51 om all models except Sportabout.) 





at $158.30 on Pacemaker and Super. Hy- 
dra-Matic optional at $164.50 on Commo- 
dore and Hornet.) 
KAISER—Special—4-dr. sed., $2,165.45; 
2-dr. sed., $2,114.10; cl. cpe., $2,093.55; 





bus. cpe., $1,949.79; 2-dr. Traveler. $2,- 


cpe., $2,173.04; Holiday, $2,504.28: conv., 
$2,617.13. 98 Deluxe—4-dr. sed.. $2,555.37: 
Holiday, $2,821.49; conv., $2,961.07. (Hy- 
os optional at $164.50 on all mod- 
els. 


$2,091. 86: eonv., $2, 428, 50; Land Cruiser. 
$2,240.77. (Automatic optional at $203.48 
on Champions, $212.11 on Commanders.) 


WILLYS-OVERLAND—4—Jeepster, $1,- 
530.38; stat. wag., $1,747.32 (four-wheel- 
drive, $2,161.44). $1,637.91; 





PACKARD—200 — 4-dr. sed., $2.417.37; 
2-dr. sed., $2,366.04; bus. cpe., $2.253.84. 


6—Jeepster, 
stat. wag., 38. 


63 
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4-dr., $220, '39 2-dr., $185 
HUDSON 51 Hornet 4-dr., $2,150. °48 


Used-Car Auction Prices | ssitii iio 10 gn 








L $1,255, $1,410, $1,340; 2-dr., $1,485 
Standard 4-dr $1,285 club coupe 
$1,255 
Market Trend MERCURY—'50 4-dr., $1,625, $1,505. ‘48 
. * P station wagon $1,070 $2 4-dr $400 
A further weakening in used-car prices occurred last week as the 41 4-dr., $320 
‘all season with its traditional drop in sales settled over the land. The © NASH—'42 2-dr., $200. "41 club coupe 


$100 40 4-dr $125 


verall average price of used cars slid $6 last week to $932, the second = go; psmoBILE—‘50 (S88) Deluxe 2-dr., $1,- 





straight week of decline. 875*, $1,850%; 4-dr., $1,930*, $1,850. '49 

e e . (76) club coupe, $1,00 (98) con $1,- 

Late models were hit somewhat harder in the most recent skid, eee cae toetens tts Ge. SLONee, "46 
although the largest decline was $18 in the price of 42s. All models 2-dr., $700*; club coupe, $790*, ‘42 

backed up with ’51s and ’49s down $9 and ’50s and ’41s down $7. The dr., $380. 41 4-dr., $225. "40 4-dr., $175 

, , : ae eee 9 E Re jan . PACKARD—'51 (200) 4-dr., $2,250*, $2,- 

price of 47s declined $5, while ’48s were down $3 and ’46s lost $1. 375*. ‘50 2-dr., $1,280. '49 4-dr., $1,135 

Although the overall average was off $7 in the week before last, most | pO PCCP se at ea) ded te ee 

. . e 7) : a Xi ) -ar dsi,olv 1let- 

of the decline was caused by sharp drops in the prices of older cars, tain (8) 4-dr., $1,395; 2-dr., $1,300. '49 

while last week’s losses were more general, hitting new as well as old Chieftain (8) 2-dr., $1,315*. 46 SL (S) 

4-dr., $SSO*; 2-dr., $775. ‘42 (8) 4-dr 

models. . ; $415. ‘41 club coupe, $145, $300. ‘40 

The falling prices had no effect on sales percentages, however. At (8) club coupe, $150; 4-dr., $170 
Ps * . > 4 5 s rbz 335 

il representative auctions last week, 1,286 units, or 64 percent, of the kein dame Ree Bag Poa 

~ * . . . 5 PSS : » Oi, ‘ 4 xe © ° 

1,995 offerings were sold. At the same auctions in the preceding week, $655; SD 4-dr., $725. '46 2-dr., $535. °41 

sales amounted to 1,306 units, or 64 percent of the 2,052 offerings. aon $150. ‘40 coupe. $250. "39 coupe 

: : P . ; : ‘ $130 
Prices marked with an * indicate a unit equipped with STUDEBAKER. -'50 -ton pickup, $900; 


1 
automatic transmission or overdrive. Champion conv., $1,330. '49 Champion 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Ince. | 


Sale every Friday. Prices are for sale of 
Oct. 5.) 
(Market fair. Sold 86 units out of 179 


offerings.) 


BUICK—’51 RM Riviera coupe, $2,700*. 


50 RM conv., $1,960*. ‘49 Super 4-dr., 
$1,340*. '48 Super 4-dr., $1,010; Special 
i-dr., $900. 

CADILLAC—’'50 (62) 4-dr., $3,200*%; (61) 
club coupe, $3,160*; (61) 4-dr., $2,900. 
‘48 (62) 4-dr., $1,610. ’47 (62) 4-dr., 
$1,350. 

CHEVROLET—'51 Bel-Air, $1,970*, $1,- 
560; SL Deluxe 4-dr., $1,785*, $1,640; 
club coupe, $1,700. '50 SL Deluxe 4-dr., 
$1,290. "49 SL Deluxe 2-dr., $1,010. '48 
SM 2-dr., $855. 

CHRYSLER—’51 Windsor 4-dr., $2,080. °50 
Windsor 4-dr., $1,730*, '49 Windsor 4- 
dr., $1,355*. °47 Windsor 4-dr., $1,000. 

DeSOTO—’'49 Deluxe 4-dr., $1,110. "47 
suburban, $970. °'46 Deluxe club coupe, 
$soo0. 

DODGE—’'51 Coronet 4-dr., $1,875. ‘49 
Coronet 4-dr., $1,250; Meadowbrook 4- 
dr., $1,170. °48 C om 4-dr., $1,150. 
‘47 Custom 4-dr., $855. 

FORD—’51 Victoria, $2,060*. ‘50 Deluxe 
(8) 2-dr., $1,275; Custom (6) 4-dr., $1,- 
135. °49 Deluxe (8) 2-dr., $915. 

FRAZER—'49 4-dr., $900. 

HUDSON—’50 Super (8) club coupe, $1,- 
300. °49 Super (8) club coupe, $960. 
’48 Commodore (8) 4-dr., $960. 

KAISER—’50 4-dr., $910. °49 4-dr., $740. 
47 4-dr., $510. 

LINCOLN—'47 4-dr., $610. 

MERCURY—'51 2-dr., $1,410. 

NASH—’51 Rambler country club, $1,550. 
"50 Rambler conv., $1,105. ‘48 (600) 





4-dr., $735. °47 (600) 4-dr., $535. 





OLDSMOBILE—'50 (88) 2-dr., $1,735*; 4- 
dr., $1,690*. ‘49 (76) 2-dr., $1,210* 
(88) club coupe, $1,200. "47 (76) 4-dr 


$855*. 

PACKARD —’'49 4-dr., $990. 

PLYMOUTH— conv., $1,830. °50 De- 
luxe 4-dr., $1,230. °49 suburban, $1,200. 
48 SD club coupe, $980. 

PONTIAC—’51 (8) Catalina, $2,380. °50 
Chieftain (8) 2-dr., $1,680*. ‘48 (8) 
2-dr., $1,050*; conv., $890. ‘47 (8) 4- 
dr.. $810*. 

STUDEBAKER—’'51 Commander conv., $1.- 
925. °50 Champion 2-dr., $1,160. ‘48 
Champion conv., $790. ‘47 Champion 





2-dr., $775. 
WILLYS—'49 station wagon, $815. 


OAKLAND, CALIF. 


(A. L. Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday. Prices are 
for sale of Oct. 10.) 

BUICK—’50 RM 4-dr., $1,975, $1,825; 
Special 2-dr., $1,550, °49 Super 2-dr., 
$1,410*; 4-dr., $1,415*; Special 4-dr., 
$1,255. °48 station wagon, $1,185, $990; 
conv., $1,100. ’47 Super 4-dr., $830. °46 
Super 4-dr., $785, $725. °42 2-dr., $300. 
'41 4-dr., $330; club coupe, $110, ‘39 
conv., $155; 4-dr., $115. 
ADILLAC—'50 (62) 4-dr., $3,300", $3,- 
265*, $3,255*; (61) 4-dr., $3,165*. °49 
(62) 4-dr., $2,300; (62) 2-dr. club coupe, 
$2,330; 2-dr., $2,600*. ’48 4-dr., $1,900*. 
41 2-dr., $610*; 4-dr., $390. 
CHEVROLET—’'51 SL Deluxe club coupe, 
$1,755; conv., $1,860*. '49 '%-ton panel, 
$830; FL Deluxe 2-dr., $1,280; conv., 
$1,225. "48 FL aerosedan, $1,025; FM 
conv., $870; 4-dr., $940. ‘47 FL aero- 
sedan, $800; 4-dr., $870. ‘46 SM _ club 
coupe, $805; truck and trailer, $825; FM 
i-dr., $850. °42 2-dr., $430. ‘41 ‘%-ton 
pickup, $300, $350; MD club coupe, $450. 

'40 MD 4-dr., $275. 

CHRYSLER—’51 NY, $2,750*. ‘46 NY 4- 
dr., $940. °42 4-dr., $235. 

DeSOTO—’'49 Custom 4-dr., $1,310. ‘47 
4-dr., $970. °42 conv., $385. 

DODGE—'47 conv., $800; 4-dr., $800. °40 
2-dr., $225. '39 4-dr. 


Attra DIE CAST 


eV a 


~ 





DEALERS: 

The Modern Service Identification 
Embiem—Plus Advertising Value. 
Write TODAY for beautiful full-size 


FREE SAMPLE... Yours to keep and 
compare! 






®@ NO OBLIGATION @ 


SING .. sad tes 


| ae a ae LORADOA 





4-dr., $1,205. ‘47 Champion 4-dr., $860. 
42 club coupe, $210 

MISCELLANEOUS—'47_ International ‘%- 
ton panel, $460 


FORD—'51 conv., $2,025, $1,960. '50 De- 
luxe (8) club coupe, $1,290; Custom (8) 
2-dr., $1,300; 2-dr., $1,335; club coupe, 

$1,325, $1,330. ‘49 (6) club coupe, §$1,- 7 “ 

coh; sae bene VALDOSTA, GA. 


Custom (8) 2-dr., 








$1,140, $1,065; 4-dr., $1,070; conv., (Tom Hewitt Auto Auction. Sale every 
$1,280. '48 SD (8) 4-dr., $850. '47 SD /| Friday. Prices are for sale of Oct. 5.) 

(6) 4-dr., $625, $650; SD (8) 4-dr., (Sold 176 units out of 250 offerings.) 
$765. °46 (8) 2-dr., $655; 4-dr., $650, BUICK—’'51 Super 4-dr., $2,350; Special 


$625; (8) “%-ton panel, $575. ‘41 (8) 2-dr., $2,300*. ‘50 Super 4-dr., $1,650, 


HOLLEY MATCHED FUEL 








Average Used-Car Prices 


(Compiled by Automotive News) 











Oct. 1951 September August 

Model (to date) 1951 1951 

$931 $926 1951 $1,957 $1,945 $1,921 

1950 1,407 1,411 1,393 

1949 1,180 1,162 1,167 

1948 907 896 895 

1947 747 751 747 

1946 673 673 661 

1942 299 316 321 

Oct Sept Aug. 1941 286 294 299 
Overall 

Average $ 932 $ 931 $ 926 











(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 








$1,800*; Riviera coupe, $1,910*; Special $650 '47 FM 2-dr., $820; business coupe, 
2-dr., $1,325; RM conv., $2,325*. °49 $740. '46 FM 2-dr., sport sedan, $710. 
Super 4-dr., $1,345*. ‘47 Super 4-dr., FL aerosedan, $680. '41 2-dr., $105. °40 
$710; conv., $820. MD 4-dr., $250. 


CADILLAC—’49 (62) 4-dr., $2,250*; (61) | CHRYSLER—’51 Windsor 4-dr., $2,600. '50 


~ 


club coupe. $2,130. Windsor 4-dr., $1,600. 


‘HEVROLET—'51_ ‘%-ton pickup, $1,410, | popGE—'50 4-dr., $1,380. '47 Custom club 


2 vat $1,350, ge ee Bel-Air, oe coupe, $825. 

925. °5 - elu - 50*; SL 

92a xe teat, $1,395, $1,250; conv, $1,. |FORD—'51 Custom (8) 4-dr., $1,825, $1,- 
325, $1,310; 2-dr., 2 at $1,400, $1,410, 850, $1,950*; 2-dr., $1,810, $1,700, $1,- 
$1,325, $1,450, $1,340; %-ton pickup, 815, $1,840; conv., $1,800, $2,145*, $1,- 
$675, $755; business coupe, $1,100. ‘49 880; %2-ton pickup, $1,450, $1,350, $1,- 
FL Deluxe 4-dr., $1,140; 2-dr., $1,175,| 250, $1,500; Victoria, $2,050. _ $2,000, 
$1,150; SL Deluxe 4-dr., $1,260, $1,200. $1,870; Deluxe (8) 4-dr., $1,550. °50 
"48 SM club coupe, $950; 4-dr., $950; Deluxe (8) 4-dr., $1,375, $1,200; Cus- 
FM club coupe, $825; %-ton pickup, (Continued on Page 50, Col. 1) 


AND IGNITION PARTS 


ORIGINAL EQUIPMENT ON WHITE 3000 MODELS 


White 3000 series tractors have built an 
excellent reputation on their cost-per- 
mile operation record. One important 
contributing factor: the Holley carbure- 


tor-pressure distributor-governor com- 





bination. This fuel and ignition com- 
bination was designed, engineered, and 


produced by Holley. 
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Auto Personnel 





Kennard E, Goldsmith has been 
appointed deputy commissioner of 
motor vehicles for New Hampshire. 
|Goldsmith, who has been with the 
department since 1938, succeeds 
| Charles H. Magown. 


1 | Borg-Warner Head’s Son 


Tops Ingersoll Division 
James H. Ingersoll has been 
elected vice-president of Ingersoll 
Products division of Borg-Warner 
Corp. He has been with the di- 
vision since 1937, rising to the 
post of assistant to the division 
| president. He is a son of Ralph 
C. Ingersoll, president of Borg- 
Warner. 





Weight-Lifter— 

This elevator-bed GMC truck lifts ve- | 
hicles as heavy as %-ton up 12 feet. The 
GMC was used to load heavy equipment Gulf Names Gilmartin 


onto Air Force cargo planes during the| |, , a Ghat 
final phase of Exercise Southern Pine near Chief Fuels Engineer 
Gilmartin has been ap- 


Fort Bragg, N. C. The equipment was air-| R. P. 
dropped later to U. S. troops near the | pointed chief fuels and lubricants 
front lines. j}engineer, equipment section, auto- 
: motive products engineering de- 
The back pages of every issue of AUTO-| partment of Gulf Oil Corp. Gil- 
MOTIVE NEWS contain the WANT AD | martin joined Gulf in 1939 as a 
Section. Others are profiting from AUTO- * . % di 
MOTIVE NEWS WANT ADS! Are you? Chemist. Gilmartin served in the 


* * * 
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3-can KRYLON KIT 


for heavy-duty automotive use 









+++ gives you everything you need to go into the 


‘4.78 


"Krylon-izing” business 









COSTS YOU ONLY 


BRINGS YOU 5 
P. BACK AS MUCH AS 










“‘Krylon-izing” waterproofs the entire 
ignition system. Protects it against cor- 
rosion, rust, dirt. Prevents shorting at 
terminal points. Increases battery life. 
\ Eliminates starting failures because of 
moisture. You just spray on Krylon, right 
from the can. Each job takes about 15 
minutes’ time—and dealers everywhere 
are selling thousands of jobs at $2.95 to 
$4.95 per. There’s heavy dough in a deal 
like that! Right now is a perfect time to 
cash in—because it’s easy to sell a 
“‘Krylon-izing”’ job as part of every fall 
changeover. So call your jobber—get your 
special kit—and get started today! 


“Ry Lic spRat 
~~ Automotive © sy 
\ Se 


1 * 
ry 
Systems rwict tACe 






e 3 cans of KRYLON 
ACRYLIC SPRAY 
(SEP Advertised) 


e Colorful WINDOW 
BANNER 


(helps you get the all- 
important first job) 


e8 ‘‘KRYLON- 
IZING’’ TAGS 


(assure that customers will 
come back for new jobs 
regularly every 6 months) 





Ask your jobber about the NEW KRYLON 
CHROME PROTECTOR. 


KRYLON, INC. 


Dept. 710 
2601 North Broad Street 
Philadelphia 32, Pa. 











|U. S. Navy from 1942 to 1946 as an 
| engineering officer. He rejoined 
iGulf in 1946 and in 1948 was ap- 
pointed head of the fuels group, 
|chemistry division, Gulf Research 
| & Development Co., and has served 
jin that capacity until his recent 
| appointment. 


New York Official Heads 
| Traffic Engineers Group 

The Institute of Traffic Engi- 
neers has elected Nathan Cher- 
niak, Port of New York Authority 
highway economist, president, 
succeeding Harry E. Neal, traffic 
engineer of Ohio. 

F. B. Crandall, traffic engineer 
of Oregon was elected vice-presi- 
dent, as was also Donald McNeil, 
traffic engineer for Pittsburgh. 
Reelected secretary-treasurer was 
Harry Porter jr., senior traffic 
engineer, Chicago, National 
Safety Council. 

hk + * 


Fisher Joins Service Staff 
At Auto & Aero Supply 


Lawrence A. Fisher has joined 
the Auto & Aero Supply Co., Cin- 
cinnati distributors of automotive 
and aircraft equipment. He has had 
20 years’ service experience with 
manufacturers and suppliers of 
commercial transport equipment. 

His experience includes associa- 
tion with Superior Trailer Corp., 
Fruehauf Trailer Co., the Trailmo- 
bile Co. and Rim & Wheel Service, 
Inc., in Cincinnati. 

* * * 


Maynard Elected Head 


Of Detroit YMCA 


John D. Maynard, president of 
the Truckstell Mfg. Co., Cleveland, 
has been elected president of the 
board of directors of the Detroit 
Young Mens Christian Assn. 


ments, Maynard has been a mem- 
ber of the Detroit YMCA board 
since 1944. He is also president and 
general manager of Knorr-May- 


nard, Inc. 
* * ok 


Detroit Division of Eaton 


Advances 3 Employes 


Eaton Mfg. Co., Cleveland, has 
announced the promotion of three 
of its managing personnel at the 
spring division in Detroit, follow- 
ing the recent death of W. H. 
Wallace, general manager. 

F. I. Goodrich succeeds Mr. 
Wallace as general manager; 
E. H. Lindeman becomes assist- 
ant general manager in charge 
of leaf springs, and H. H. Clark 
becomes assistant general man- 
ager in charge of coil springs. 

* * cE 


| Universal CIT Credit 


_ Advances 5 Employes 


Universal C.I.T. Credit Corp. has 
}announced the promotion of five 
| of its employes. 

| William J. Haines has been 
|named branch manager in Milwau- 
|kee; Michael J. Slattery, branch 
manager at Denver; Robert S. 
Carey, branch manager at Mt. 
Clemens, Mich.; James E. Beeson, 
branch manager at Enid, Okla., and 
Frank Clements, branch manager 
of the company’s new office at 120% 
Volusia Ave., Daytona Beach, Fla. 

* 


* * 


Allis-Chalmers Names 


Casper Department Head 


R. M. Casper has been named 
manager of the newly created 
power department for Allis-Chal- 
jmers Mfg. Co., it has been an- 
|/nounced by J. L. Singleton, vice- 
|president of the company. 
| The new department was made 
| by combining the former electrical 
|and mechanical power departments, 
|the announcement said. Casper has 
|been manager of the electrical de- 


| partment since 1949. 
| * a * 


| Chevrolet Names Moorhead 


| Manager of Detroit Plant 


John G. Moorhead, a die maker 
jin the same plant 33 years ago, 
|}has been appointed plant manager 
|of the Chevrolet-Detroit Forge di- 
|vision, it is announced by W. J. 
| Scott, general manufacturing man- 
lager. The appointment was made 
|to fill the vacancy created by the 
|recent death of Fred C. Hillman. 
Moorhead worked on production 
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|and in the die room at Packard for 
| five years, before joining the Gen- 
|eral Motors Central Forge organi- 
zation in 1918. Since 1949 he has 
been general superintendent of pro- 
duction. 

. e « 


CIT Ups Rose 


Malcolm R. Rose has been named 
branch manager for the Universal 
C.IL.T. Credit Corp. office at 119 N. 
Robinson in Oklahoma City. Rose 
joined this company in 1947 as an 
adjuster at the Oklahoma City 
branch. 

& - a 


L-M Promotes Griffith 


The appointment of Thomas A. 
Griffith as assistant manager of 
the administration department of 
the general sales office has been 
announced by Joseph E. Bayne, 
general sales manager of Lincoln- 
Mercury. Griffith was formerly 
supervisor of administrative and 
commercial budgets in L-M’s cost 
accounting department. 

* * * 
Hull Heads Utility Sales 
For Highway Trailer 

Highway Trailer Co., Edgerton, 
Wis., has announced the promo- 
tion of R. E. Hull to sales man- 
ager of the utility division of the 
company. He had been service 
manager and engineer for that 
division for the past eight years. 

In his new position, Hull will 
direct sales of the company’s 
truck bodies, trailers and other 
equipment for the utility  in- 
dustry. 

* * * 


Townsend Ups Chilcoat 


Appointment of H. E. Chilcoat 
as assistant general sales man- 
ager of Townsend Co., New Brigh- 
ton, Pa., is announced by F. R. 
Dickenson, president. Chilcoat has 
been manager of the Townsend 
railroad sales department for the 
past three years and in addition 


Long interested in youth move-|~ 


have direct charge of all sales to 
railroads. 
| * * * 


Hoholik Heads Buick Plant 


John A. Hoholik has been named 
superintendent of the axle plant at 
| Buick, Edward T. Ragsdale, general 
jmanufacturing manager, an- 
nounced. Hoholik, a veteran of 19 
years at Buick, succeeds James A. 
O'Neill, who retired. Hoholik has 
been assistant superintendent of 
the axle plant for the last six years. 


* * ” 
MacPhail Joins Edison 
John R. Sheen, general sales 


manager of the Automotive division 
of Thomas A. Edison, Inc., West 
Orange, N. J., announces appoint- 
ment of Walter R. MacPhail as 
eastern regional sales manager. 
MacPhail was formerly a manufac- 
|turer’s representative in the South- 
west and prior to that sales man- 
ager for the Automotive division of 
Sparks-Withington Co. 


* * * 


Bell Joins Detroit Diesel 

Detroit Diesel Engine division of 
General Motors announces appoint- 
ment of Richard Bell to its dis- 
tributor business management de- 
partment. Bell comes to Detroit 
Diesel from Lincoln-Mercury, where 
he was business management man- 
ager of the Detroit sales office. 


* * * 


Resolute Elects Ward 


Election of Allen C. Ward as 
secretary in charge of the loss de- 
partment of Resolute Insurance Co., 
| Hartford, Conn., was announced by 
the board of directors. He was pre- 
viously zone claim manager for 
Service Fire Insurance Co. 

* * * 


Firestone Ups Meek 
Joseph Meek, assistant industrial 
relations director, has been named 
|general factory manager of the 
| Memphis plant of Firestone Tire & 
|Rubber Co. Meek joined Firestone 
‘in Akron in 1925. 





Advertisement : 


The country as a whole is riding 
on a wave of prosperity. Car and 
truck registrations have reached a 
high of 50,000,000. No wonder the 
sale of parts, accessories and serv- 
ice—normally closely tied in with 
prosperity and_ registrations — is 
booming! 

The big question seems to be 
where. 

Since 1929 the number of recog- 
nized wholesaling centers has 


in 1950. This figure reflects the 
widespread distribution of car and 
truck dealers and repair shops. 
Eighty-one percent of the nation’s 
47,000 car and truck dealers and 70 
percent of the 70,000 independent 
repair shops are now located in 
places under 25,000 in population. 

Why? Because the car and truck 
business is better there! After all, 
more than half the nation’s popula- 
tion lives in places of less than 
25,000 or on farms, and among these 
people car-ownership is extremely 
high. A farmer’s car is as much a 
business tool as his truck or trac- 
tor, and all of them must be kept 
rolling if he is going to stay in 
business successfully. 

Further evidence of the import- 
ance of rural customers to dealers 
everywhere was discovered in a 
survey made by Farm Journal, 


increased fivefold. There were 3,727 | 


How to Get More Service Business 


America’s largest rural magazine, 
in which every tenth dealer from 
coast to coast was polled. Dealers 
in even the largest cities reported 
that a full fifth of their present 
business came from _ out-of-town 
customers. 

Big-city and small-town dealers 


alike told Farm Journal that 
cash purchases were much 
more prevalent among out-of- 
town customers than among 
| their city customers, who de- 
| pend more on installment 
buying. 


It was because of the importance 
of automotive equipment to the 
farmer—and because of Farm Jour- 
nal’s dominant position in this big 
market—that the magazine inaugu- 
rated its “Keep ’'Em Rolling” pro- 
gram just a year ago. This program 
has done much to make considered 
maintenance a regular farm prac- 
tice. And it has also done much to 
produce more service work for 
dealers at a time when it is profit- 
able for them to handle it. Those 
who tied in directly with “Keep 
‘Em Rolling” said it did wonders 
for their local business. 

To find out how “Keep ’Em Roll- 
ing” can help you, write Dealer 
Service Department, Farm Journal, 
Washington Square, Philadelphia 5, 
Pennsylvania. 

















POLISHING 


direct to car dealers... 
savings to you. 
guaranteed. 


OUR 
PRICE... 
OUR 
PRICE... 


gi" Regularly $18.00 
9" Regularly $27.00 


SPECIFY CENTER HOLE 





CAR DEALERS! . . . Buy Direct! 
Genuine Lambs Wool 


Th:. is the first time these bonnets have ever been offered 
at prices that reflect tremendous 
They are all first quality. 


| Look At These Savings!” | 


OR DRAWSTRING TYPE 


BONNETS 














Satisfaction 


$12.50 2°" 
$13.50 °°" 











Order Today! Shipped Open Account 











Rated Dealers F.O.B. Hackensack, N. J 


AUTOMOTIVE MANUFACTURERS OUTLET CO. 
292 Main Street, Hackensack, N. J. 


to Write for quotations on spe- 
cial sizes—any quantity. 





es 
yn 
st 
it- 


Tr. 
Cc- 
h- 
n- 
of 


a1 
d 
1e 


ie 



















AUTOMOTIVE NEWS, OCTOBER 22, 1951 





Capehart-Herlong Till °52? 


Controversial Amendments to Defense Act 


Due to Stand 


Rest of Year 


(Continued from Page 1) 


ment,” as President Truman called 
it, up for a vote as long as Con- 
gress is in session. 

Chances for success, however, are 
very slim, in the opinion of Capitol 
Hill legislative experts. 

Even if the tax bill keeps Con- 
gress going another week or 
more, the cards are pretty well 
stacked against any further Cape- 
hart and Herlong action. For one 
thing, many members of Congress | 
already have left Washington 
feeling that the road was clear | 
and that Saturday would bring 
adjournment. 
Further, it is unlikely that the 
decision of the House Rules com-| 
mittee will be overridden, particu- | 
larly since Speaker Sam Rayburn | 
is against anything that will block 
adjournment and will oppose any 
new legislative action at this time. | 

* aa + 
” ADDITION, Rep. Brent Spence, | 
chairman of the House Banking | 
committee has declared himself | 
ready to call it quits. 

“I have done all I can do,” he 
said, “and so far as I am con- 
cerned, there’s nothing else to 
do.” 

Spence came in for much criti- 
cism, because before reporting the | 
Maybank substitute to the House, 
his group heard only Price Director 
DiSalle, refusing to schedule any 
industry witnesses. 

Rep. Jesse Wolcott, Michigan Re- 





Ton-Mile Tax Lashed 


BINGHAMTON, N. Y.—Speaking 
before the Triple Cities traffic club 
here, Frederick G. Freund, director 
of the American Trucking Assns. 
traffic department, said: “Legisla- 
tors and governors in some states 
are swallowing the ton-mile tax 
pill as a sure cure-all for the high- 
way finance problem.” 





Another Dealer 


BANKS ON 
Carlife. 
Guaranty 
“ia 





W. HART BUICK CO. 
Buick Dealers 


HARTFORD, 
CONN. 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 








“H&H Battery Re- 
lonizer exceeds all 
claims for it . . . high- 
ly recommend it to 
anyone. 












there is only i — 
H&H Charger | 
and Re-lonizer ~.-. 


HGH Products Mfg. Co. 
308 N. Ave. 21, 








Calif 


Los Angeles 31, 


‘Roberts Motor 


|tor Co., 123 N. E. Pacific St. here, 


publican, is credited with present- 
ing the most damaging testimony 
against the Administration's pro- 
posed revision of the Capehart 
amendment. 
I E TOLD the committee that | 
Price Chief DiSalle had said | 
that under the revised amendment | 


‘Fire Destroys 


PORTLAND, Ore.-—Roberts Mo- 
was destroyed by fire last week. 
Total damage was estimated at 
$500,000. 

Local fire officials said the blaze 
got its start from a ceiling light 
|explosion. H. W. Roberts, owner, 
said his loss was partially covered 
by insurance. 





| manufacture rs would have to oper- | 
ate at a loss before they would be} 


granted higher price ccilings as} 
relief from “hardship and inequi-| 
ties.” 

Wolcott said that manufacturers | 


would be saved from such a situ-| 
jation by the original Capehart| 
j}amendment. Many members were 


impressed by his statement 


Canada 


from 4 


(Continued Page 2) 

dealer efforts to cut down ex- 
penses. 

| 

Some dealers are reported plan-| 

ning to go into other lines or to} 


| declining earnings. 

The report that Nash had closed 
|its plant indefinitely added that the | 
to operate for several months at 
current sales rates. 

Meantime, most other Canadian 
auto manufacturers are producing 
at a slow rate. Hudson, for in- 
stance, has been closed for over a 
week, although the company said 
the shutdown was only a “tempor- 
ary” measure, 

Kaiser-Frazer Corp. is produc- 
ing Henry J models at its Lea- 





45 





|Nash Shows Auto Tax Load in Ala.— 


The ‘Taxmobile,"’ an auto decorated with signs showing the burden of taxes now 


——| add other items to supplement their| borne by automotive vehicle owners of Alabama, was a feature of the 16th annual 


convention of the Automobile Dealers Assn. of Alabama at Biloxi, Miss. Miss America 
(Colleen Kay Hutchins of Utah) came to Biloxi through the cooperation of Nash. Left 
| to right: W. M. Turner, of Selma, new president of the association; Miss America; Jim 


|company has enough cars on hand | Burke, Nash dealer at Birmingham, and Mel B. Casier, chairman of the convention. 


ation was brought about by export 
orders for South America, however, 
with the domestic sales situation 
remaining slow. 

Chrysler of Canada said that 
800 workers had been laid off 
about two weeks ago but that 
operations are steady at the 
present time. 


side (Ont.) plant, and production 
is on a very limited basis. 

Ford of Canada’s Windsor plant, 
forced to cut back to a four-day 
week by slow sales, went back to 
the five-day week at the beginning 
of this month and has recalled 950 
of the 4,000 workers laid off at the 
plant. 

The —— in Ford’s situ- 














OKLAHOMA CITY 


Today’s Big Break Is White 
3000 Payload Bonus, 


Lee Way Says 





CLEVELAND, O. 


An Extra Ton Per Load 
Is €&B Payload Report 











Whites Carry More, Cut 
Down On Dead Weight, 
Monarch Reports 





YORK, PA. 


Coastal Tank Lines Boost Dual 
Payload Advantage of 
White 3000 


Johnson Says Payload Design 
On White Diesel Pays Off 














K-F Franchise— 


The usual franchise signature form was 
reversed when W. C. Jansen, Kaiser-Frazer 
district manager, signed a dealer contract 
in Brunswick, Ga., with the coaching of 
H. B. Weathersbee, vice-president of Mc- 
Donald and Weathersbee Motors, Augusta, 
Ga., distributorship. The new firm will be 
known as Jansen K-F Motors, Inc. 


Ford Gets OK to Finish 
Virginia Parts Depot 
RICHMOND, Va. — Request of 
Ford to proceed with completion 
of a parts depot at an estimated 
cost of $1,138,796 at Sandston, Va., 
has been granted, according to C. 
Roy Mundee, regional director of 
the Department of Commerce and 
the National Production Authority. 
Completion of the project is 
scheduled for Nov. 1, 1952. 
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5 | Business Asked for 
Training Center in Detroit 


DETROIT.—Business and indus- 


| 


itry have been asked to put up 
$300,000 so that a training center 
lean be established here to teacn 


|young men the art of packaging 
land handling materials. 

| Goal of the plan is not just 
| merely to develop a bunch of 
string savers. Officials in the auto 
industry and other fields see ma- 
terials handling as one of the last 
and potentially most fruitful fron- 
tiers for cutting costs. 

| Until now, it-is said, the cost of 
materials handling has been con- 
sidered more or less a necessary 
evil. Yet, recent programs in the 
field are said to be the reason why 
buyers of refrigerators are paying 
extra for every 16th refrigerator 
instead of every 11th as they did 
a few years ago. » 

Nearly every motor vehicle plant 
is looking high and low for materi- 
als handling experts because the 
moving of materials represents so 
much of the cost of the end-prod- 
uct. Often, it is claimed, as much 
as 50 percent or more. 

The pay for such men has gone 
up more than 100 percent in the 
last five years. Still, qualified ap- 
plicants for such jobs are as scarce 
as hen’s teeth. One Detroit firm has 
had a help-wanted ad running con- 
tinuously for six months. 

So, conscious of the need for 
trained personnel in the manage- 

ment of materials handling, pack- 
aging, warehousing and traffic, 
Detroit industrialists have called 
upon Wayne university to ex- 
pand its program of training and 
research in those fields. 
Individuals and _ organizations 











inhW4 
AMALIE...the GUA Oil 


AMALIE... offers 30,000-mile new car guarantee 
AMALIE... has Liquid-Phase refining 
AMALIE... ideal heavy duty oil for hydraulic valve lifters 


AMALIE... helps make steady customers out of new ones 


AMALIE 


AMALIE DIVISI 


L. Sonneborn Sons, Inc., New York 10, N.Y. 


REFINERIES: PETROLIA AND FRANKLIN PA 


+ FACTORY: NUTLEY. N.S 





ON 





Member Pennsylvania Grade Crude Oil Association, Permit No. 32 


Materials Handling Course 


$300,000 to Finance 


|representing all types of industry 
|are laying plans to get the program 
underway in 1952. 

| The auto industry’s recognition 
of the need for such a program was 
signalled last week in a_ speech 
| titled “Packaging, Materials Han- 
idling and Traffic—Keys to Greater 
Industrial Success,” delivered at a 
joint meeting of the sponsoring or- 
ganizations in Detroit by Del S. 
|Harder, Ford manufacturing vice- 
president. 

Sponsors include the Materials 
Handling division of the American 
Society of Mechanical Engineers, 
the Materials Handling Institute, 
the American Materials Handling 
Society, the Michigan Training 
Council and the Detroit board of 
commerce. 

Active chairman of a 27-man 
sponsoring committee is Herbert 
O. Horning, of Chrysler Corp. 
Harder serves the group as hon- 

orary chairman. 

While many courses basic in the 
proposed program are already be- 
ing offered at Wayne, the sponsors 
envision a marked expansion in 
professional courses to make it pos- 
sible for a person to obtain a degree 
in materials handling and distribu- 
tion. 

Plans include establishment of 
laboratories essential to experimen- 
tation, research, testing and _ in- 
struction, 

The amount of money needed to 
supplement university support for 
a research and training center has 
been set at $300,000 for the next 
five years, or $60,000 annually. Busi- 
ness and industry will be asked to 
foot this bill. 

Spearheading the drive for 
financial support is Don W. Kel- 
sey, Union Steel Products Co. 
John G. Anderson, of General 


Motors’ Cadillac division, is 
treasurer. 
It is Kelsey’s belief that: “It’s 


just good business for industry and 
commerce to underwrite what 
amounts to about 30 percent of the 
total cost of the projected program 
—the rest being provided by 
Wayne.” 

—BeErnigE THOMAS 


25% Of Autos 
In Milwaukee 


Found Defective 


MILWAUKEE.—About 25 per- 
cent of the cars here have safety 
defects, it was revealed following a 
two-week campaign. 

During the drive some 10,388 
automobiles were spotchecked in 
the city and county by police and 
sheriff's departments. Of the total, 
2,458 defects were found, according 
to police. 

The two departments arrested 236 
motorists for flagrant violations. 

A majority of the warnings were 
issued for mechanical failures, with 
defective headlights found to be 
the most common defect. Officers, 
who were ordered to check a repre- 
sentative number of all types and 
ages of cars, inspected horns, 
brakes, windows, windshield wipers 
and mufflers. 

The safety crackdown was 
launched by police in cooperation 
with the state vehicle department. 

Vandals Blamed 

Philadelphia Dealer Target 

Of ‘Spite War’ 

PHILADELPHIA.—Vandals have 
been pressing a persistent spite 
war against the home and business 
j}of A. Henry Gehris jr., auto dealer 
| here. 
| The vandals splashed sticky red 
| paint over the floors, rugs and fur- 
jnishings of Gehris’ home and 
smeared the same stuff over his 
jnew car. They also broke a plate 
jglass window at the automobile 
|dealership, 6500 Market St., of 
which he is vice-president. The 
|spite war started Sept. 30 when a 
|bottle of red paint was thrown 
|through a window of the dealer- 
ship. 

Gehris believes the vandalism has 
some connection with an attempt 
to unionize the pinboys of a 20- 
alley bowling center which he and 
his father own in Delaware county. 














; million +f 


| 
‘Auto Sales Top | 
50 in Canada 


| 
| OTTAWA.—Both cash and _ in- 
istallment sales of motor vehicles 
lin Canada rose during the second 
quarter of the year as compared 
to the same period last year, Ca- 
nadian government has reported. 
Sales figures for cash _ sales 
reached $284.3 million for the sec- 


last year—an increase 
33.1 percent, the report said. 


California Ford Ad Men 
Reelect Johnston 
HUNTINGTON PARK, Calif.— 
The Ford Dealer Advertising 
Assn. of Southern California has 
reelected Phil Johnston president. 
New board members are Ben 
Barclay and Ray Sachs. Reelected 


ond quarter of this year, as com-| were Art Carey, George Dunton, 
pared with $213.2 million last year| George Haberfelde, Harlan G. 
for a gain of 33.3 percent. Install-| Loud, Read Mullan, Hamlin W. 


ment sales were listed at $101.3) Nerney, J. H. Wray, and Clyde 
million this year, as against $76.1 Warren. 


Kenwortu 
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BOSTROM 


Backed By The Best 
In The Industry! 


The finest names in the truck industry 
recognize the finest name in the seat- 
ing field! That’s why so many manu- 
facturers offer Bostrom Hydraulic 
Truck Seats either as standard 
equipment, low cost factory in- 
stalled optional equipment, or 
accessory equipment. 


WARD LAFRANCE 
CUNT 
FEDERAL 


















To satisfy your customers com- 
pletely, sell them a Bostrom 
seat, 


Bostrom shock absorber 
and suspension mechanism 
soak-up jolts and jars. Fore 
and aft adjuster accommo- 
dates all drivers. Steel frame 
and mechanism outlast the 
truck—eliminate repairs. Snap- 
on seat coverings can be re- 
placed in 10 minutes — elimi- 
nate upholstery jobs. 


BOSTROM MFG. CO. miuwauxee 4, wis. 





e IN DEMAND 
e@ IN SALES 
e@ IN PROFIT 
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converto picliJac Hoists 4 


Cash in on extra profits by selling the Converto picUPac 


Hoist, designed for quick installation on any pick-up truck 
MANUFACTURING CO. 


= MODEL 


ai 












or flat bed body. Converts ordinary vehicles into serving 
hundreds of uses. The picUPac stands up under the tough- 
est hauling and dumping operations. Comes equipped 
with electrically driven or manually operated Black- 
hawk Pump. Here's a unit your customers need. Ask 
your disiributor for complete information. 


WRITE FOR FREE FOLDER ‘\ 











CAMBRIDGE CITY, INDIANA 
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Affecting Factories and Dealers . . . 


| 1946, has been appointed ad and 
| merchandising director, Howard P. 





| jnounced. The appointment of Don} 
Auto Advertising H. Smith, as sales promotion man-| 


By George Deery 
Associate Editor 


fhe growing importance of pub- |} 


lic relations and the _ problems 


| 


which members of this profession | 
face were stressed | 


at a recent four- 
hour clinic spon- 
sored by the Pub- 
lic Relations So- 
ciety of Detroit. 

At the banquet 
in the evening 
addresses were 
given by John S. 
Coleman, presi- 
dent of Burroughs 
Adding Machine, 





J. W. Lee and Milton Fair-| 


man, president of the Public Rela- 
tions Society of America and di- 
rector of public relations  for| 
Borden Co. 

About 300 persons attended the 
panel discussions in the after- 
noon, which were presided over 
by Thoburn Wiant, president. 
Among automotive men partici- 
pating in the panels were Walter 
T. Murphy, assistant ad manager 
of Dearborn Motors; Leggett 
Brown, manager of the Ford | 
news bureau; Thomas E. Groehn, | 
General Motors press relations 
staff, and James W. Lee II, part- 
ner in Ivy Lee and T. J. Ross, 
public relations counsel to Chrys- 
ler Corp. 

Others were William E. Hamil- 
ton, General Motors field relations 
staff; G. P. O’Connell, General Mo- 
tors services staff, and Christy 
Borth, educational director, Auto- 
mobile Manufacturers Assn. 

“There are often many por gr 
ceptions such as controlling what is | 
written about a company, or a sit- | 
uation, or keeping something from 
being written,” Lee said. 

In discussing fundamentals, he 
declared that good press relations 
is a “two-way street” and the the 
first concern of writers, radio men |} 
and photographers “cannot be for | 
the problems of a particular busi- 
ness or person.” They have a job 
to do—to get all the facts—and 
this is usually on assignment. 

“A person representing a com- 
pany has a job to do. He starts 
on the premise that press rela- 
tions means the widest practical 
exchange of information and the 
most possible service to the press. 

“What I am driving at is the} 
fundamental that a press relations 
man must recognize that inquiries | 
for information from newspapers | 
represents a job such people have | 
to do. At the same time newspaper | 
people must recognize that press | 
relations men also have jobs to do. | 
One of the functions of the press 
relations man is to be able to ex- 
plain his position. The end result | 
that both of them want is basically 
the same. But, each must recognize | 








Another Dealer 
Accumulates Cash with} 


Carlife. 
Guaranty 
“79° 


H. M. FERGUSON, INC. 
Lincoln-Mercury 


CLEVELAND, 
OHIO 


WRITE/OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 





that there are in most cases tWO|ager in Willys’ seven-state south-/ 
|possible points of view.” eastern region. 

Two other fundamentals were 
listed by Lee. He stressed that 
“a company has to believe it is 
good business to have good press 
relations.” Another basic principle 
is for a firm to be willing to ex- 
its “own policies and, if 
necessary, change them so that 
they are in the public’s interest. 
You cannot make a company that 
is not thought well of into a good 
one with a news release.” | 
Hamilton traced the history of | 


amine 


General 


tions through local plant manage- | 
ment and discussed various parts of | 
the corporation’s program, includ- | 
|ing GM clubs, reaching rural areas | 


through selected dealers and the|_. ™™ Sw" bell- Ewald, ad/and Thursdays (7:30-7:45 p. m.) starting Nov. 27. Campbell-Ewald is the Chevrolet ad 
Preview of Progress. | agency, as a copywriter. agency. Principals in the signing are (left to right), W. H. Case, vice-president of 
: | Smith, who has nearly 30 years} Campbell-Ewald Co.; Miss Shore, and W. G. Power, advertising manager of Chevrolet. 


Harry L. Swan, in charge of ad-|September, 1949, as assistant sales 
| vertising for Willys-Overland since! promotion manager. He has _ held 


|Grove, sales vice-president, has an-| 


lager, was also announced. Smith 
| * 
formerly was regional sales man- 


In his new post, Swan will super- 
vise and co-ordinate all Willys 
jadvertising, sales promotion, sales) 
|training and merchandising activi- 
ties. Swan joined Willys to become 
ad manager in|} 
May, 1946, follow-! § 
ing three years as| | 
a lieutenant (jg) | 
in the Navy. Prior 
to military serv-| 
ice he was with| Pp 
Cadillac. A native | 
of Detroit, Swan | 
raduated from),, . ‘ 
ene University of | Dinah Signs with Chevrolet Dealers for TV— 


Motors community rela- 
















Michigan and in| Chevrolet dealers will return to the field of big-time television shows this fall when 
1938 joined Camp- they sponsor Dinah Shore. The show will be seen over the NBC network on Tuesdays 





|experience in automotive and re- 


W-O Promotes Swan, Smith jlated industries, joined Willys in} sales and merchandising posts with|war, Smith was elected executive 
Crosley Motors, General Motors and | vice-president and general manager 
Nash Kelvinator. Following the|of the Tennessee Automotive Assn. 


























































Eaton 2-Speed Axles enable your trucks 
to go where they have to go to do the 
job— without damaging strain on engine 
and power-transmitting parts. They add 
to the performance of your vehicles, 
enable them to cover more payload 
miles in less time, at lower over-all cost. 
The experience of thousands of users 
proves that Eaton 2-Speed Axles and 
Eaton-equipped trucks last longer. Your 
truck dealer will explain how such out- 
standing Eaton features as planetary 
gearing and forced-flow lubrication add 
thousands of mites to axle life, save main- 
tenance cost, reduce time-in-the-shop. 





Axle Division 
EATON MANUFACTURING COMPANY 


CLEVELAND, OHIO 


ff PRODUCTS ODIUM LED, POPPET, AND FREE VALVES ¢« TAPPETS e« HYDRAUL VALVE LIFTERS e« VALVE SEAT INSERT « JET ENGINE 


PART ee 1@R0@) nel. le mee 1 @ht@) mee | K AXLES « PERMANENT MOLD GRAY IRON CASTINGS e« HEATER-DEFROSTER UNITS e¢ SNAP RINGS 
PRINGTITES e SPRING WASHER . LD DRAWWN STEEL ¢ STAMPINGS e LEAF ANI Oll SPRINGS « DYNAMATI DRIVES, BRAKES DYNAMOMETERS 
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As New-Model Season Approaches .. . New Bendix Brake Parts Makers Ask 
"ae, ° . 
be S i] SI e a Again for Ow n 
U d-Car Sa OW U . Pri 
se es ing P Me Price Regulation 
(Continued from Page 1) tious in buying late-model cars,| with cars of '48 vintage and earlier “Ra, WASHINGTON. A tailored pric- 
mal that used-car prices should | since these units generally take the} maintaining strength. Slower retail ing regulation for the automotive 
begin to weaken. hardest drop when new models are| sales were indicated by several of replacement parts industry was 
Certainly, wholesale used-car introduced. the auction operators. sought here anew last week in 
buyers are becoming more reluc- While the price drops in the Their opinions of sales volume meeting of the advisory committe 


for the manufacturers and officials 
|of OPS. 
The committee told OPS that its 


tant. Sales at 11 representative auc- wholesale market recently have were backed up by reports from va- 
tions last week averaged only 64, not been of sufficient proportions | -jous cities. For instance, Cleve- 
percent of entries. The average) to cause much concern, dealers |jand reported that used-car sales 





from mid-August to the beginning! view the vacillating price struc- |;, the week ended Oct. 15 were : cea | Maa é rf ee 
of October was about 75 percent. ture as a warning that larger |the lowest since February, with forges tay iggy PR 

ee caer aes oomane. ‘ ’ only 2,083 units seld. order—is impractical and too com- 
"ALES percentages have been Most of the auctions listed prices Sales in Los Angeles have been | Bendix Treadle-Vac— |plicated and requested a “more 


\) dropping since this month be-|at their most recent sales as “off “very slow,” dealers said. The simplified” tailored regulation be 


A compact vacuum power cylinder with 


gan, but have leveled off in the | slightly” with only one of those market in the area for both new : r developed. 

Ne re en eet eet pices ene tate ny | and used cars hes slipped to ouch | tosses of the Treadie-Voc, menviociored| It was recommended that in th 

aan “put oo °° ined in the a ee 2 a an extent that there has been a |). pendix Products, South Bend. It fits be-| interim CPR 30 be amended to per- 

int toe woike. igang hag ‘OR the most part, the price eas- ge ae eee et st (aces of [neath the floor board and is controlled by|mit adjustment of ceiling prices to 
= k i in be “A , the time-payment restrictions © la treadle similar to the accelerator treadle.| reflect labor and material cost in- 
Dealers have become more cau- ing was noted in later models, Regulation W. |A hydraulic master cylinder with reservoir |creases up to July 26, 1951. 





Business has been very slow in|forms an integral part of the unit. The| The committee requested that a 
Detroit, most dealers claimed. | gevice is due on some 1952 model cars.|subcommittee be appointed to ad- 
vise further with OPS in the draft- “% 
ing of a tailored regulation. 


Sales in September slipped to 11,216 | 
units, the lowest monthly total) serve ran AMR CLEANER 
since last February, and under last —— 


year’s September sum of 12,872) cneck vave 
used-car sales. - 
s 4 
Cincinnati used-car sales reached 


3,151 in September. Although this ee 


’ 
s 
a U Gg nN {I [y was the fifth straight month in cnn ane 











which sales topped 3,000 units, the ; 
total was the lowest since April. STOP LIGHT SwiTcH —7 \ WE 


R @) [) U C @) iN t wee. onpey 
e NE of the few bright spots was ——_ ae WHOLESALE 
O Akron where sales in the week pane eee? ' 
ended Oct. 6 totaled 738 units,| Shows onnections— 
of against 435 in the like 1950 week. | This diagram illustrates the vacuum and USED CARS 


The market in Miami —— listed | hydraulic connections to the Treadle-Vac, 
as “slipping,” while in Pittsburgh | which is made by Bendix Products. 


GREY IRON GASTINGS dealers said they have been keep-| x “4 « 


ing their stocks low in order to 














i avoid any quick declines in sales. | Power Brakes | 12240 JOS. CAMPAU 
K Sales slipped in Washington, (Continued from Page 2) DETROIT’S OLDEST 
ry * os ae. — nape |by ordinary brakes, the company 
@) | SO) Se eS NELO@) is total was 5,088 units, lowest since | 1 sated CHEVROLET DEALERSHIP 
“ ebruary, and under the Septem- on ae s TW 1-0600 
> ber (1950) figure by 307 units. | _ Perfect “pedal feel” is thus ob 
LARGEST AND MOST WO) B) aay Toledo recorded only 2,503 used- | tained in direct proportion to the 


21ES car sales in September, against | Se ee ae C a 1 CON . ELL 
PRODUCTION FOU NDRIES 3,268 in August. Columbus, O., listed) soioredq for all ty e tuaiaiin. 

8,523 9 in eo —— dans tw . duals dhenee in i | D | LLAC Ht) M PA N Y 

43 10,450 in August, an ‘ in Sep-| atten sation. 

tember of last year. | Bendix Products’ power brake peppy 

a aaa ial a consists of a power cylinder, a pis- - : 

iton with a built-in control valve : 

T i E W H ELAN HW) COM PA Hi y Burdette Gets and a hydraulic section including a DETROIT’S VOLUME 

To Post in brake fluid reservoir. CADILLAC DEALER 


It eliminates the need for the 


conventional master cylinder in the DEALERS ONLY 


Ford Parts Sales hydraulic brake system, the com-| 


pany said. It is an air suspended 








ESTABLISHED 1866 


FOUNDRY DIVISION 




















MAIN OFFICE AND MANUFACTURING PLANTS ayo erg L. Seek aoe unit and utilizes an air tank. 
~ eral sales manager, Ford division,; The Treadle-Vac is mounted on 
CHATTANOOGA 2, TENNESSEE announced last week appointment the engine side of the toe board, | 
of Donald C. Bur- while the operating treadle pivots | 
dette as manager : from the fire wall in the driving 
of the parts and compartment. 


accessories’ sales 
department. 
Burdette, for- 
merly manager of 
| the fleet sales de- 
partment, suc- 
ceeds Henry M. 
Strout, who _ re- 


Bendix adopted the treadle ac- 
tuator because it permits the foot 
to be moved from the accelerator 
to the brake with a pivot on the 
heel, thereby reducing reaction 
“lag” by as much as one-fourth, 
the company said. 

Power brakes have been in use 
signed recently to for several years on large trucks 
become the Ford |and buses, but it appears very like- 
dealer at Bangor, D. C. Burdette (ly that they will be a more and 
Me. Burdette has been fleet sales|more familiar item on passenger 
|Manager in the truck and fleet | cars in the future. Sea. 


ae. department since last Jan-| -Bos Gorpon | — SONT GRRATOR 
tn tae, ee gel teen Williams Joins | EXHAUST FUMES! 


to the central sales region at De- e e 
troit in 1947 as manager of parts Hudson in Buying Assure exhaust-free air to breathe. 
and service. i 

DETROIT.— William M. Williams| “Yt down sickness, headaches, 


He was named assistant regional | been appointed purchasing smarting eyes. Disappearing over- 


sales manager in 1948, and in 1949 | has : 
became po one manager of the|#gent for Hudson, Robert Barit,| head and under-floor types. Built 


| vice-president in charge of pur-|to order or as standard kit. Send 


Fl division’s parts and _ accessories ; 
sales. He was appointed used-car | Chasing, announced. .., | for sketch sheet and new catalog. 
Williams was formerly’ with) 


| be % & E ¢ 4 A L i Zz E G — et Se ee ae Cleveland Graphite & Bronze Co.| 
; ENGWALD 


























| as assistant to the vice-president. 


*% |He has a long experience in the 


TRUCK EQUIPMENT Ohio Defends Law |procurement and purchasing field,| EXHAUST ELIMINATING SYSTEMS 


On Truck Mudguards | serving in various executive ca-| 357 Lafayette Ave., Brooklyn 5, N.Y. 














Look on your Truckstell distributor as headquarters COLUMBUS, O. — Atty.-Gen. C.| og Mg —— 
for dual-axle drive conversions and all items of | William O'Neill has asked federal Pe _ 

‘ 3 court to dismiss the suit filed by ° ° ° | 
special truck equipment. He can handle alt your re- Tom's Express, Inc., of Weirton,| Reorganization Hearing JIBO is endl teats 
quirements for special equipment, installation, and if bine eee ere a Of Otis Adjourned CASTOR SHIMS 

° ° j e ew state mu uar d or : 
service. The Truckstell Company, Cleveland, Ohio. ltrucks. ” CLEVELAND.~ Federal Bank - ALL KNEE ACTION CARS 

The att ae 1 id th ruptcy Referee Carl Friebolin has|]} «coi, Sprinc SPACERS—For All Cars 

see your federal protease, Ms Atho saic a. | adjourned the reorganization hear- | Top or Bottom — Contour or Flat 

y ederal court is without jurisdic-|ing of Otis and Co., Cleveland in-|[| *NEW JIBO COIL SPRING DEPRESSOR— 


tion, as less than $3,000 is involved.| ..stment bank firm. All Cars—$13.80 


He declared that the petitioner has Friebolin also : *AXLE SHIMS — 1% to 4" in all degrees 
: : gave Otis and) 

Bot shows where the state law 'e-|ia'ser-Frazer until Oct. 29 to Sle|i SEG) “ER, Aleman cusee 

Gente of ah eerne tm “ine siate, | briefs. K-F holds a $3,000,000 judg-|9l 56.19 increash ; 

wheels of all trucks is “inconsistent | § J-0-10 a camber rer 


. . 9 
‘ # . | ment against Otis. EE UN a ino «aaa 
|with or repugnant to” the consti- eee Aa J-O-13 Jaw for lighter spindles . | | $12.50 
$12.50 
| 


* 1 A 8 . 
tution or federal law, and also de- , J-O-14 Decreasing attn......... 
distri buts: nied that compliance with the law| Vrmeer Named Salesman 





id i bl Robert V h b a Ask Your Jobber or Write Direct 
would result in “irreparable injury” rt Vrmeer has been named | 

for which the company has no} service salesman for Dailey Chevro- 5078 ne, HOt co. Snes ? 
adequate remedy at law. |let Co. in San Leandro, Calif. : ; . 


























Pm, 





Vwuwa 








a 


Senate OKs Vet Car Bill 
WASHINGTON.—The govern- 
ment will pay up to $1,600 on the 
price of cars purchased by some 
disabled Korean veterans and au- 
thorize autos for some World Wear 
Ii disabled veterans previously in- 
igible, under a bill passed by Sen- 
and sent to President Truman 
last week. 


Advertisement - 
\Maintenance Tips 


That Save Grief 
This Winter 


Sound interesting? That’s the sub- 
title of the “Keep ’Em Rolling” 
feature article which appears in the 
November issue of Farm Journal, 
America’s largest rural magazine 
out now. 

This article—like those that have 
preceded it—is packed with good 
suggestions which will make money 
both for farmers and their service 
dealers. It clearly shows why the 
whole “Keep ’Em Rolling” program 
has won the enthusiastic support 
of the automotive and farm imple- 
ment industries as well as the read- 
ers themselves. 

The editorial tells, using as ex- 
amples the experiences of many 
farmers the country over, just why 
it pays to invest some time in main- 
tenance during the slack Fall and 
Winter days, and it offers some 
good, straightforward advice like 
this: “Don’t go floundering into 
something you don’t know much 
about. Turn the overhauling over to 
an experienced mechanic.” 

Farm Journal readers will be 
thinking of their 6,250,000 motor 
vehicles as they read this article, 
and America’s Main Street dealers 
are going to feel the results in their 
shops. In that half of the nation’s 
population which surrounds their 
trading centers, more than 7 out of 
every 10 families are rural. To these 
people, cars are no more luxury 
items than the millions of trucks 
and tractors they also own, but 
necessities of daily living. 

It was because of the importance 
of motorized equipment to the 
people who live in Rural America 
that carm Journal inaugurated its 
“Keep ’Em Rolling” program. This 
program has had a great influence 


in making careful maintenance a) 


regular farm practice. And by em- 
phasizing the proper timing for 
shopwork, “Keep ’Em Rolling” has 
done much to even out seasonal 
work loads, especially for those 
dealers who take the simple steps 
to identify themselves with the 
program locally. 

What should you do to tie in with 
“Keep ’Em Rolling”? Ask your sup- 
plier. The chances are 10 to 1 that 
he has a ready-made program that 
will fit hand and glove with “Keen 
‘Em Rolling’—a program that will 
put that extra push behind the 
products you sell so that you get 
the business in when you want it 
and can profit from it. Or write 
Dealer Service Department, Farm 
Journal, Philadelphia 5, Pa. 








Another Dealer 
Cuts Overhead with 


Carlite. 
Guaranty 
“ta 


ve 


BOYER-GILFILLAN 
Ford Dealers 


MINNEAPOLIS, 
MINN. 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 





iment Wholesalers Assn., 


_| drawing for 120 prizes. 
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Le Sabre, Comete Are Stars | 


British Vauxhall Also Shares Spotlight 
{t 38th French Show 


(Continued from Page 2) 


shown. Autcmobile dealers are dis- 
-ussing the probable impact of the 
new Chrysler Corp. policy of creat- 
ing a similar car for Dodge and 
DeSoto, as well as Plymouth, based 
on a 118-inch wheelbase, and differ- | 
ing mostly in the trim and grille. 

The Aronde has gained in popu- 
larity in Paris during the past 
year. The Aronde is produced by 
the Simca people, who are closely 
related to the Italian Fiat. The 
car seems to be a slightly smaller 
brother of the modern Fiat, type 
1400. People here have taken to 
the four-cylinder, four-door sedan 
“like a duck takes to water.” 
| While nearly every French manu- 
jfacturer has by now changed his 
| prewar models in order to present 
|the new look, only the extremely 
|popular “Citroen” has kept on pro- 
j|ducing the very same cars as 15 
|years ago. Today, with increased 
|prices, they are sold out on the 
|home market for 24 months. 
The French industry was on hand 
|with not only face-lifted models, 
| but also with many special body 
| jobs. For the friends of an old name 
in European sport cars, Bugatti ap- 
peared at the show, while Delage 
and Delahaye, Talbot, Renault, 
Peugeot, Panhard, Hotchkiss, Salm- 
son and Rovin were all represented 
on their own stands as well as on 
the stands of the special body 
makers. 

The overhead camshaft seems to 
be the trend, for a number of ve- 


4,000 Attend 
St. Louis Dealer, 
Jobber Parley 


ST. LOUIS.—C. C. Tapscott, vice- 
president of McQuay-Norris Mfg. 
Co. and president of the National 
Standard Parts Assn., addressed a 
meeting of over 4,000 automotive 
men here, at a dealer-jobber meet- 
ing sponsored by St. Louis jobbers. 

Tapscott emphasized the needs 
of the industry and the importance 
of the “Get-It-From-Your-Jobber” 
and “Care - Will - Save - Your - Car” 
programs. 

Other speakers were J. Howard 
Reed, management and legislation 
counsel of the Motor and Equip- 
and 
Stout of the Advertiser’s 





George 
Council. 

It was said to be the largest 
meeting of automotive men ever 
to meet in St. Louis. Sponsors 
hoped it would play a large part 
in driving home the two campaigns. 

Following the business meeting, 
the auto men were entertained with 
a floor show, refreshments and a 


The committee for the show in- 
cluded: W. Thomas Mills jr., chair- 
man; C. W. Corcoran; John R. 
D’Agostino; W. M. Hudgins; Dan 
F. Hyland; F. A. McHugh; G. R. 
Porter; A. W. Siems; M. Soffer, 
and R. Proetz. 


Brookings 





(Continued from Page 1) | 


for copper in radiators will not be 
possible early in 1952. 

A great deal of experimentation | 
has been going on with respect to| 
substitutions for copper, which is 
expected to get tighter in 1952. 

Government officials are urg- 
ing the industry to plan ahead 
with aluminum in mind, since, 
while it is tight now, it is expect- 
ed to be in much better supply in 
a few months. 

However, industry men are fear- 
ful that government officials will 
underestimate the time needed for 
substitutions. 

For instance, aluminum radiators 
have been built, but it will take 
many months of tests to learn if 
they will stand up under all types 
of water and the chemicals car 
owners put into radiators. 

In addition, there is the problem 
of devising simple repair tech- 
niques for the field. 





hicles were using this design 
ture. Salmson had a four cylinder 
engine with two camshafts in the 
cylinder head; both driven by the 
same vertical shaft. 

One car had four overhead 
camshafts and supposingly guar- 
antees speeds above 130 miles per 
hour. This was the V-8 Pegaso, 
a Spanish car made in Barcelona. 

Another trend could be observed 
at this show—more and more firms 
are offering vehicles in the Jeep 
line, while a number of four-wheel | 
driven trucks could be observed for 
defense efforts in Europe. 

The British industry was com- 
pletely represented, while the Ger- 
man automotive manufacturers ap- 
peared impressively, but not com- 
pletely. BMW and Hanomag and 
some others were absent. Mercedes, | 
the Volkswagen Works, Borgward, 
Goliath, Auto-Union, and Porsche 
found an interested audience as 
ear fans and buyers had a chance 
to compare the German offerings 
with those from other countries. 

Something unusual in trucks was | 
offered by LaFly. This firm pro-| 
duces many special vehicles, such | 
as fire engines and others. They 
showed a truck chassis equipped 
with a gas turbine engine. 


Bantam Plan Given 


Court by Monroe 


PITTSBURGH. — Hearing will | 
open Dec. 17 before U. S. Judge} 
Wallace S. Gourley, a special mas- | 
ter, on a compromise settlement | 
offer for the bankrupt American 
Bantam Car Co. 

An offer has been made by the| 
Monroe Auto Equipment Co., which 
controls both Bantam and its sub- 
sidiary, the Newgren Co., to lend 
Bantam $200,000 and settle various 
claims against Bantam. 

A previous proposal from Sixty 
Trust, of Boston, to buy Bantam 
for $1,801,000 and lease its facili- 
ties to Thompson Products, Inc., of 
Cleveland, for manufacturing jet 
engine parts was taken out of 
court on the grounds that the 
parties refused to extend their 
deadlines. 





fea- | 





NADA Region 11 Parley at Sun Valley, Id.— 


Eighteen officers of dealer associations in the west attended NADA's region 11 
meeting at Sun Valley, Oct. 4. Seated in front, left to right, are Lorin C. Maxwell, 
president, Idaho, and Clyde F. Guschewsky, Wyoming director. In the second row, left 
to right, are Lou Kaemmerlen, vice-president, Colorado; Robert Deo, managing director, 
NADA; Charles C. Freed, NADA vice-president, Utah director; Tom Braden, Colorado 


manager; John Jewell, Montana secretary-treasurer, and E. Jack Beatty, Colorado, 
NADA director. In the back row, left to right, are Harold Gray, Colorado president; 
Dean Chaffin, Montana NADA director; A. W. Bartlett, Utah vice-president; Harry E. 
Carlezon, Utah president; Jack Blair, Idaho vice-president; Leon Weeks, Idaho secretary; 
E. A. Bogert, Idaho NADA director; Elias J. Strong, Utah secretary-manager; Roy L. 
Sorrells, Montana NADA director, and Harry Henricksen, Montana director. 





QUESTION: 


What quality glaze brings out depth | 
of color and real car beauty? 
ANSWER: | 


M 


luster to any car finish. Dealers everywhere have proved this 






Mirror Glaze does just that, gives greater depth, clearness and 


to their customer's complete satisfaction. So if you want 
the world’s finest automobile finish, if you want 


supreme beauty with maximum protection... 








you want Meguiar's Mirror Glaze! 


EASTERN DIVISION: 
1830 Eye Street, 
Washington, D. C. 

: Offices in major cities 
Available for use % 


by hand 
or machine 


from coast to coast 


“tine polishes since 1901" 








E. L. HICKS, PRES., PETTIT MOTOR 
COMPANY, CHARLOTTE, NO. CARO- 
LINA (Ford Dealer) SAY 
TIRE DEPARTMENT MAKES MORE 
PROFIT-MORE SATISFIED CUS- 
TOMERS.—More than 412 progressive car 
dealers in large and small communities all 
over the country are enjoying more profit 
with a General Tire Department. Famous 








General change-over tires, including the 
sensational General Super Squeegee, 
assures more profit per car sale, more 
service sales and more satisfied customers. 
‘General has the best car dealer plan I’ve 
ever seen,”’ says Mr. Hicks. “‘I recommend 
it to every car dealer as a profitable 
addition to any car dealer operation.’”’— 
Gen. News Service. 


S GENERAL 
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Used-Car Auction Prices 











(Continued from Page 43) 


CONCORD, MASS. 


tom (6) 2-dr., $1,200, $1,325, $1,375, 2 | 





at $1,400; Custom (8) 4-dr., $1,400, 
"49 Custom (8) 2-dr., $1,200; 4-dr., $1,- (Concord Auto Auction, Inc. Sales every 
090, $1,180; club coupe, $1,200; conv., |Monday and Friday. Prices are for sales | 
$1,090. '48 SD (8) 2-dr., $890; 4-dr., jof Oct. 5-8.) 
$905, $87 5. 46 Deluxe (8) Coen $750; | (For some unknown reason, prices at 
‘so ar, Sith "be Sas, Glee.” | Eames came were ceanaly oft, Sut Mew. 
Ht 'DSON '51 Pacemaker 4-dr., $1,420 some models up “to previous levels, if 
‘50 Pacemaker 4-dr., $1,300. °48 (6) | not slightly higher. Sold 223 units out 
2-dr., $640. | of 318 offerings.) 
KAISER—’51 2-dr., $1,525. | BUICK—’51 RM estate wagon, $2,700*. 
LINCOLN—’50 Cosmopolitan 4-dr., $1,000 fA ae i. “er 230%, | $1,220" Te 
MERCURY- *50 2-dr., $1,450, $1,400, | RM sedanet, $1,100". "46 sedan, $725. "42 
$1,490. ‘49 4-dr., $1,180. '47 conv., $750; | sedan, $185; Special sedan, $340, °41 
4-dr., $800. | Super club coupe, $160; Special sedan, 
NASH—'48 conv., $552. $260; Super sedan, $125; Special sedanet, 
OLDSMOBILE—'50 (88) 4-dr., $1,575; 2-| $405. '39 Special sedan, $190. '38 Spe- 
dr., $1,750*; club coupe, $1,550; (98) 2-| cial sedan, $100. 
dr., $1,650, '49 (88) 2-dr., $1,340*; (98) | CADILLAC—’50 (62) conv., $3,400*; club 
4-dr., $1,310*. °47 (98) 4-dr., $800. } coupe, $3,300*; sedan, $3,100*. '49 (62) 
PLYMOUTH—’50 SD club coupe, $1,350, | Sedan, $2,300*; (61) sedanet, $2,100*. 
$1,450, $1,290; suburban, $1,465; conv., 47 (60) Special sedan, $1,510*. ’41 (61) 
$1,293. '49 SD 4-dr., $1,250; club coupe, | Sedan, $265". 
$1,050; Deluxe 2-dr., $1,060. “La; adn te ee 
PONTIAC—'50 (8) Catalina, $1,825*;| $1.635; sedan, $1,850°, $1,900". '50 SL 
Chieftain (8) 4-dr., $1,675*, $1,560; at Special club coupe, $1,260; SL Deluxe 
: ” ala ” s sedan, $1,300, $1,415; conv., $1,500; 
(6) 2-dr., $1,326 club coupe, $1,415; FL Deluxe sedan, 
STUDEBAKER—'51 Champion Custom 2- $1,475*. °49 FL Deluxe sedan, $1,100, 


dr,, $1,460. ’50 Champion conv., $1,200; $1,085, $1,275, $1,110; SL Deluxe sedan, 


4-dr., $1,075. '47 Commander 2-dr., $785. $1,275, $1,225, $1,240, $1,165, $1,275, 
WILLYS—’51 station wagon, $1,545. ’49 $1,110; club coupe, $1,290, $1,150; %-ton 
Jeepster, $700. ‘48 Jeep, $505. '47 Jeep, panel, $660. '48 FM sedan, $1,030, $840; 
$450. °46 Jeep, $425. sedan, $825, $850, $860, $700. °47 FM 
MISCELLANEOUS—’51 English Ford con- club coupe, $775; conv. $775, $940; 





sul sedan, $1,185. sedan, $800, $850; SM sedan, $800, ($780; 








These three selling od ae _ “ : 
vantages make it im- 
portant that you! : Wood 
handle and sell PER- aR 










FECTION Bodies and ES  ecenonmee 
Hoists on every job. 7 : 
Write for complete 


information and get 
set to cash in on the, 
profits. 





THE PERFECTION STEEL BODY CO. 
Galion, Ohio, U.S.A. 


PERFEC 


STAKE and DUMP BODIES 


OR ANY TRUCK 


STANDARD or SPECIAL UNITS 


STS 
7 9A IN ALL SIZES « FOR ANY USE 


HYDRAULIC HO! 





| 
| 


$350, 


46 SM sedan, $700. 
$170, $375, $240; 
$360; MD 


FL aerosedan, $900. 
"42 SD sedan, $360, 

club coupe, $290, 

coupe, $310; %-ton pickup, $160 

aerosedan $380, °'41 SD sedan, 

} $150, $175, $310, $370, $400, $405, 
MD s $190, $400; club coupe 

$370, $425; SD club coupe, 

$400. '40 MD sedan, $225, $300; 
dan, 200 

| CHRYSLER "47 
$875, $1,000. °46 

| CROSLEY 

| DeSOTO 51 
*50 Deluxe 

DODGE 51 
Deluxe business 
tom club coupe, 
$190. 

FORD—'51 Custom 


$145, 
$410; 
$200 
$380 
SD se 








club 
sedan, 


Windsor 

Windsor 
$110 
club 

$1,450 


coupe 
$565 
‘46 sedan 
Deluxe 
sedan 
Wayfarer 
coupe, $850. °47 
$865. °41 


coupe, $2,000 


Cus- 
1-ton pickup. 


(8) station wagon, 
$2,010; club coupe, $1,885*; sedan, $1,- 
760*. ‘50 Custom (8) sedan, $1,275, 
$1,325; conv., $1,375. °'49 Custom (8) 
conv., $950*; sedan, $1,020; (6) %-ton 
pickup, $675. 48 (6) wrecker, $575; 
(8) club coupe, $905; sedan, $750, $825; 
Deluxe (8) sedan, $825. °47 
coupe, $600. ’46 SD (8) club coupe, $680 
’41 sedan, $215, $350. °40 sedan, $265, 
$285. 

HUDSON—’'47 

KAISER—’51 
sedan, $500. 

LINCOLN—’'49 sedan, 
tan sedan, $1,400*. 

MERCURY—’49 sedan, 
station wagon, $1,385*, 
*41 sedan, $245. 

NASH—’51 Statesman sedan, 
Ambassador club coupe, $725* 
dan, $675. °46 (200) club coupe, $560. 
"42 (600) club coupe, $175. °41 Ambas- 
sador sedan, $210; (600) sedan, $300. 

OLDSMOBILE—’50 (98) sedan, $1,500*; 
(88) sedan, $1,515*, $1,610*. °49 (88) 
sedan, $1,465*. ’48 (98) sedanet, $1,060*. 
"47 (98) sedan, $900*; conv., $780*. '42 
(66) sedan, $260*. °41 (76) sedan, $190; 
(66) sedan, $350. 

— —46 Clipper 
$63 


(6) sedan, $625. 
$1,100, $1,190. 


Super 
sedan, "48 
$1,125; Cosmopoli- 
‘47 sedan, $585". 

$1,150, $1,200; 
"47 conv., $815. 


$1,360. °'47 
(600) se- 


Custom = sedan, 

PLYMOUTH 
SD _ sedan, 
conv., $480. 
"40 SD sedan, $110, 

PONTIAC—’51 (8) station wagon, $2,250*. 
"50 SL (8) sedanet, $1,525*. '49 Chief- 
tain (6) sedan, $1,350*; SL (8) sedan, 
$1,360*. '48 sedanet, $1,000, $1,100*. '46 
SL (6) sedan, $510. '42 SL (6) sedanet, 


—'48 SD sedan, $920, $725. '46 
$625. °42 SD sedan, $300; 
*41 SD club coupe, $200. 
$165, $300. 


$450. '41 (6) sedan, 2 at $350; sedanet, 
$280; (8) sedan, $150. °40 (6) sedan, 
$200; (8) sedan, $230. °39 (6) sedan, 
$130. $155. 
00 48 Champion sedan, 
WILLYS—’5 


(4) station wagon, $1,230*. 
"47 (4) station wagon, $555. 


MASON CITY, IA. 


(Lapiner’s Car Auction. Sale every Wed- 
nesday. Prices are for sale of Oct. 10.) 
(Market weakening; bidding and prices 
spotty. Sold 154 units out of 196 offer- 
ings.) 
BUICK—’'51 Special 2-dr., $1,935. °50 RM 
4-dr., $1,685*. °49 RM 4-dr., $1,290*. 
CADILLAC—’50 (61) 4-dr., a 
CHEVROLET—'51 conv., 
Deluxe 4-dr., $1,325; 


FL 


SL Deluxe 4-dr., 


$1,480*. ‘49 FL Deluxe 4-dr., $1,045, 
$1,055; SL Special 2-dr., $885, $910. '48 
FM 4-dr., $810. '47 SM 2-dr., $655, $730. 


"46 FM 4-dr., $575, $455. 
CHRYSLER—’47 Windsor 4-dr., 
DeSOTO—’'48 Custom club coupe, 
DODGE—’51 Meadowbrook 4-dr., 

’49 Wayfarer business coupe, $815. 


$750*. 

$1,000*. 
$1,785. 

"48 


Deluxe 4-dr., $695. °46 Deluxe 2-dr., 
$525 

FORD—’51 Custom (8) 4-dr., $1,715*; 4- 
dr., $1,930*. °50 Custom (8) 2-dr., $1,- 
140, $1,165*, $1,215, $1,150; conv., $1,- 
055. '49 Custom (8) 2-dr., $920, $890, 
$910*; 4-dr., $910. 

FRAZER—’51 4-dr., $1,340. 

HUDSON—’49 (6) 4-dr., $740. 

KAISER—’51 4-dr., $1,225*. °49 4-dr., 
$750, $825*. '47 4-dr., $405 

LINCOLN—’49 4-dr., $1,285*. 

MERCURY—’51 4-dr., $1,905*, $2,080*; 
2-dr., $1,805*. °50 4-dr., $1, 460. °46 2- 
dr., $540, 

NASH—’50 (600) 4-dr., $1,205*; 2-dr., 
$1,170*. °47 Ambassador 4- dr., $700*. 

OLDSMOBILE—’47 (78) 4-dr., $695*. 

PACKARD—’49 2-dr., $870. ‘48 2-dr., 
$750*. 

PLYMOUTH—’50 SD 4-dr., $1,200; club 
coupe, $1,220. °49 Deluxe club coupe, 
$780. °'48 Deluxe 4-dr., $605. °46 SD 
4-dr., $406. 


PONTIAC—'49 SL (8) 4- dr., $1,270; 2-dr., 
$1.110*. '48 SL (8) 2-dr., $950. 
STUDEBAKER—’51 Champion conv., $1,- 
795*; Champion 4-dr., $1,620*. ’50 Com- 
modore 4-dr., $1,150, $1,185*. "49 Cham- 
pion 2-dr., $900*. ’48 Commodore conv., 

$810*. °46 station wagon, $355*. 


AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every 
day. Prices are for sale of Oct. 12.) 

(Buying firm and prices steady. 
cars off slightly.) 

BUICK—’51 Special 4-dr., $1,925; Super 
4-dr., $2,185; Riviera 4-dr., $2, 460°. "50 
Super conv., $1,880*; 4-dr., $1,595", $1,- 
515; Special 4-dr., $1,125, $1,315; 2-dr., 
$1,285. °49 RM 2-dr., $1,210, $1,305; 
Super 4-dr., $1,010. ’47 Super 4-dr., 
$630, $675, $730. 

CADILLAC—’'50 (61) 4-dr., 
4-dr., $3,500*, '47 (62) 
conv., $1,275*. 

CHEVROLET 51 SL 


Fri- 


New 


$3,100*; (62) 
4-dr., $1,250*; 


Deluxe 2-dr., 2 at 


$1,825, $1,850, $1,875*; 4-dr., $1,910*, 
$1,930*, $1,935*. °50 FL Deluxe 2-dr., 
$1,320, $1,370, $1,405; 4-dr., $1,320, 
$1,370; Bel-Air, $1,605, $1,635; conv., 
$1,510. ‘49 SL Deluxe 4-dr., $1,060, 
$1,160, $1,175, $1,190; conv., $1,080, 
$1,180. 

CHRYSLER—’50 NY 4-dr., $1,700*, $1,600, 
$1,575; club coupe, $1,535. ’49 NY 4-dr., 
$1,285, $1,300. °47 club coupe, $880; 4- 
dr., $615. 


CROSLEY—’48 2-dr., $215. 

DeSOTO — '49 Custom 4-dr., 
Deluxe 2-dr., $610. 
$455, $475. 

DODGE—'51 


$1,165. ’47 
’46 Deluxe 4-dr., 


Coronet club coupe, $1,760, 

$1, 810; Meadowbrook 4-dr., $1,650, $1,- 

5. ’50 Coronet club coupe, $1,385. 

FORD—’51 Victoria $2,080, §2,160*; De- 
luxe (6) 2-dr., $1,375, $1,355; Custom 
(8) 2-dr., $1,625, $1,685, $2,070*; 4-dr., 
$2,110*; Deluxe (8) 4-dr., $1,580; 
liner, $1,755. °'50 Custom (8) 2-dr., 
240, $1,265, $1,275, $1,300. °49 Custom 
(8) 2-dr., $930, $1,045. 

HUDSON—'49 (6) 4-dr., $800, $915. °48 
(6) 4-dr., $735. 

2-dr., $890. 
$1,630. 






KAISER—’51 Henry J (4) 
LINCOLN — '50 Fae coupe, 
club coupe, $1,1 


"49 





MERCURY—'51 ed coupe, $2,160; 2-dr., 


business 
"42 


sedan, $1,475. ‘48 


sD 


(8) business 








$2,175 "50 2-dr., $1,395; 4-dr., $1,275. | 

NASH—'51 Rambler station wagon, $1,305. | 
‘50 Rambler conv., $1,100 47 (600) | 
4-dr., $400 

OLDSMOBILE—’51 (88) Super 4-dr., $2,- 

| 050*; (98) 4-dr., $2,310. °50 (88) Holi- 
day, $1,950*; 2-dr., $1,575, $1,605; 4-dr., 

$1,635, $1,640; (98) 4-dr., $1,750. 

| PAC KARD "50 4-dr., $990. 49 4-dr., 

| $1,100. 46 4-dr., $645 

| Belvedere, $1,980; Cran- 


PLYMOUTH—’51 


brook club coupe, $1,645, $1,560; 4-dr., 
$1,480, $1,805, $1,865. 

| PONTIAC—’51 (6) club coupe, $1,860; (8) 
a $2,090, $2,300*, $2,355*; 4-dr., $1,- 
850, $2,170*. ‘50 (8) conv., $1,645; (6) 
2-dr., $1,400*. 

STUDEBAKER—’51 Champion 2-dr., $1,- 
425, $1,470; Commander 4-dr $1,700 





50 Champion club coupe, 


$1,15 


$1,155; 2-dr., 


DANVILLE, VA. 


(Danville Auto Auction, Sale every 





Wednesday. Prices are for sale of Oct. 10.) 
(Sales very active. Sold 65 units out 
of 84 offerings.) 

BUICK—’50 Special 4-dr., $1,425. 
CHEVROLET—'50 Bel-Air, $1,580. ‘49 SL} 
Deluxe club coupe, $1,175; 4-dr., $1,050; | 


$1,200. '48 SM club| 


FL Deluxe 4-dr., 
'40 Master (85) 2-dr., | 


coupe, $745, $665. 








$135; MD club coupe, $120, ‘38 lisa! 
130. 

CHRYSLER—’50 Windsor 2-dr., Bw 830*. 

DeSOTO—'49 Custom 4-dr., $1,2 

DODGE—’51 Wayfarer 2-dr., $1, 700; ¥%-ton 
pickup, $1,300. °’50 Meadowbrook 4-dr., 
$1,140. ‘49 Coronet 4-dr., $1,240*. 

FORD—'51 Custom (8) club coupe, §$1,-| 
875*, $1,665; 2-dr., $1,710. '50 Custom 
(8) 2-dr., $1,450, $1,325; club coupe, 
$1,315; (8) %-ton pickup, $830. '49| 
Custom (8) 4-dr., $915; 2-dr., $1,165, | 
$1,115; %-ton pickup, $850. °48 SD (8) 
club coupe, 2 at $810. °47 SD (8) 4-dr., 
$850. ‘46 SD (8) 2-dr., $700; club coupe, 
$700; 4-dr., $415. 40 (8) coupe, $75, 
$150. '39 2-ar., $105. 

HUDSON—’46 (6) club coupe, $360. 

KAISER—’48 4-dr., $430. 

MERCURY—’50 club coupe, $1,530. 

NASH—’50 Rambler conv., $1,500. "48 
(600) Super 4-dr., $620. 

OLDSMOBILE—’50 (76) 2-dr., $1,400. °40 
2-dr., $170; coupe, $165. 








| CADILLAC—'50 


PLY MOU — —'51 Cranbrook 4-dr., ‘ 
'48 SD 4-dr., $630. °46 SD 2-dr., 2 ¢ 


$680. °'39 SD 4-dr., $125 
PONTIAC—'49 (6) conv., $985. ‘42 § 
(6) 2-dr., $265. °41 SL (6) 2-dr., $315° 
STUDEBAKER—’50 Champion 4-dr., $1 
210 49 %4-ton pickup, $510. 


ALBANY, N. Y. 


Auto Auctior 
are for sale c 


Dealers 
Prices 


(Tim Anspach's 
Sale every Monday 
Oct 8.) 

(Prices drifted lower, especially on run- 
of-the-mill stuff. Sharp late models held 
their own, Sold 104 units out of 172 of 
ferings.) 
BUICK—’51 RM Riviera 4-dr., $2,450* 
Super station wagon 2,350, ‘50 R} 
sedan, $1,800*. °49 Super sedanet, $1 
375*; RM sedan, $1,400*%. °47 RM conv 
$700. '46 Super sedan, $835. °40 Supe 
conv., $140. ’39 Special sedan, $125 
(61) sedan, $2,860*. ‘4 

(61) sedan, $2,100*. 

CHEVROLET—’51 SL Special sedan, $1 
35, $1,550; Bel-Air, $2,100*, $2,200* 

SL Deluxe sedan, $1,650*. '50 FL De 

luxe sedan, $1, 240, $1,225, $1,250, $1, 

430*, $1,220; SL Special sedan, $1,150 

conv., $1,330. '49 SL Special sedan, $1, 

100; FL Deluxe sedan, $1,100; conv. 

$1,150; SL Deluxe sedan, $1,070, 2 a 

$1,150, $1,245, $1,125. '48 FL aerosedan 

$950; FM sedan, $825, $960. ‘47 FI 
sedan, $900; SM sedan, $600. '40 conv 
$200. 
CHRYSLER—'48 NY sedan, 
DeSOTO—’51 Custom sportsman, 

‘50 Deluxe sedan, $1,450, $1,550. 
DODGE—'51 Coronet sedan, $1,875*, $1, 

960*, $1,950*. °48 Custom sedan, $820 

$800, $875. '46 Deluxe sedan, $490; Cus 

tom sedan, $680. 
FORD—’51 Deluxe 





$1,020. 
$2,550* 


(6) 2-dr., $1,550; Cus- 
tom (8) sedan, $1,700. ’°50 Custom (8) 
sedan, $1,220. '49 Custom (8) sedan, 
$980; Deluxe (6) 2-dr., $990*. '47 Deluxe 
(8) club coupe, $625; (8) %-ton pickup 
$380. 

HU — "50 Commodore 
175 
KAISER- 
410 


(8) sedan, $1,- 


"49 4-dr., $740, '48 4-dr., $500, 


LINCOLN "51 Cosmopolitan 4-dr., $2,600* 
(Continued on Page 51, Col. 1) 
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VERCURY 51 i-dr $2,200*, $2,120, E YN eS ] 7, 
ERCURY.-"51  t-dr., $2,200", $2.12 EBENSBURG, PA. 
$600: 4-dr $670 16 4-dr $510 (Ebensburg Auto Auction Co. Sale every 
46 eased e Thursday. Prices are for sale of Oct. 11.) | 
NASH 46 Ambassador club ee — (Priess clghtly higher than previous 
(0 LDSMOBILE 51 (98) COnV., $2 $55"; | two weeks. Sold 73 units out of 108 
edan, $2,650° $2,675" 50 (88 sedan offerings.) 
$1,540. °49 (76) sedan, $1,300*, "48 (98) " x : in - 
sedan. $1,150* 17 (76) sedan, $780. *40 | BUICK—’50 Special 4-dr $1,350. 19 Su- 
lub coupe, $160 per 2-dr., $1,300; sedanet, $1,360; 4-dr., 
- : — $1,350*; conv $1,310. ‘48 RM 4-dr 
vyACKARD—'46 Clipper (6) sedan, $435 $950. '42 Century 4-dr., $150. 41 Special 
PLYMOUTH 51 Cranbrook 4-dr., $1,550; 4-dr., $100 
Savoy, $2,150. '50 SD sedan, $1,300. '49 | CADILLAC—’'48S (61) 4-dr., $1,800*, $1,- 
SD con\ $1,150 418 SD club coupe 675*. °47 (62) 4-dr., $1,160 41 (62))} 
$880, '47 Deluxe 2-dr., $700 | 4-dr., $400*; club coupe, $450 
PONTIAC—'49 SL (S) sedan, $1,150, $1,-| CHEVROLET—’51 SL Deluxe 4-dr., §$1,- 
275*; Chieftain (8) 2-dr., $1,240. ‘48 690; 2-dr., $1,780*. '50 FL Deluxe 2-dr., 
SL (8) sedan, $1,050. '47 Torpedo (8) $1,400, $1,400*; SL Deluxe 2-dr., $1,-| 
2-dr., $630. 375, $1,330; SL Special 4-dr., $1,27 
STUDEBAKER— '45 Champion business $1,190; %-ton pickup, $1,000, ‘49 y 
coupe, $575 Deluxe 4-dr., $1,160; 2-dr., $1,150. 48 
WILLYS—’49 station wagon, $780, $825 FM 2-dr., $1,030, $905; SM 4-dr., $900; 
MISCELL. ANEOUS °48 Anglia 2-dr., $320. FL aerosedan, $1,030, $1,010; %-ton| 
—————E —EE ——E - | 
|SPECIALS AND HOT RODS. 160 Photos, 
d Clyne PoLULAR charts, drawings. World's most famous 
race cars of all nations. A manual of 
faa | Speed. 
fi} fi 3} Postpaid $2.00 





FLOYD CLYMER'S Historical Motor Scrap- 


book No. 6. Old Favorite Cars, others 

never before illustrated. 224 dosti 
Postpaid . $2.00 
Deluxe 3.00 | 


FLOYD CLYMER'S MOTOR SCRAPBOOKS. | 
Order edition No. 1, 2, 3 or 4 in 
paper cover, $1.50 each. Deluxe cloth- 
bound, $2.50. Scrapbook No. 5 in 
paper cover, $2.00 each, or deluxe 
clothbound, $3.00 each. 


1951 INDIANAPOLIS OFFICIAL YEARBOOK 
Complete coverage of “500” mile race, 


112 pages. 300 photos, new technical 
section. 
Postpaid . $1.50 
Deluxe .... 3.00 


1946. 852 pages, 1,000 illustrations. 
Postpaid cvecoccnce QOD 
Deluxe 5.00 


FLOYD CLYMER’'S CATALOG OF 1951 


U. S. CARS. Complete specifications and 
photos on all U. S. stock and sports cars. 
Postpaid $2.00 
FLOYD CLYMER'S CATALOG OF 1951 
BRITISH CARS. Complete specifications, 
address of manufacturers. 
Postpaid .. $2.00 


1951 GRAND CANYON ECONOMY RUN. 
Story of the Most Famous Economy Run 
ever held, complete with photos and 
charts. 

Postpaid .. $1.50 


THE MODERN CHASSIS. New! Chassis de 
sign and construction of stock and racing 
U. S. and foreign cars. Charts and Photos. 

Postpaid $2.00 
SOUPING THE STOCK ENGINE. Complete 
from road engines to track engines. Charts 
and Photos. How and why of speed tuning 


all stock engines. 
Postpaid 


.. $2.00 


FORD OWNER'S HANDBOOK. Complete 
coverage from 1932 to 1951 models main- 
tenance and repair data. 

Postpaid $1.50 
CHEVROLET OWNER'S HANDBOOK. Serv- 
ice data on all Chevrolet models from 
1929 to 1951 including Powerglide. 

Postpaid ........ 





$1.50 | 


TREASURY OF EARLY AMERICAN AUTO- 
MOBILES. Horseless Carriage days from 
1871 to 1925, complete with 224 large 
pages, 500 illustrations. Ideal Gift. 
Postpaid seceees 
ALBUM OF STEAM TRACTION ENGINES. 
Engines from 1855 to 1929, old-time farm- 
ing equipment. Early American Agricultural 
Life. Genuine Americana. 224 pages. 
Postpaid ............. $2.50 
Deluxe 3.50 


EARLY AMERICAN HORSE-DRAWN VE- 
HICLES. Complete data and colorful illus- 
strations of early carriages, wagons, bug- 
gies, fire wagons, etc. 
Postpaid 
Deluxe 


HENRY FORD — HIS LIFE, HIS WORK, 


GENIUS. By Wm. A. Simonds. 
by Floyd Clymer. 


.. $2.00 
3.50 


HIS 
Reprinted 


Deluxe 
MODERN AUTOMATIC TRANSMISSIONS. 


Concerning the design, construction and 
operation of automatic transmissions and 


torque converters, published by Floyd 
Clymer. 
Postpaid .............. $2.00 
ADDITIONAL 


Automotive Books 


That Should Be in Every 
Dealer's Library 

JOHN O. MUNN'S “A Guide to Automo- 
bile Selling.'' Handy-size clothbound book 
for salesmen—64 pages. 

Postpaid 
AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics. Cloth binding. 

Postpaid . $5.50 
DEALER BUSINESS COUNSEL. Financial 
and operating facts for the guidance of 
automobile dealers. By J. B. Van Tassel, 
Dealer Business Consultant. 

Postpaid 


.. $2.00 
Order from Book Department 


News 


2666 Penobscot Bidg. 
Detroit 26, Mich. 








Advertisement-———— 





Dealers with Sl 


Affected by Credit 


Although there is evidence of a 
slow car market from coast to 
coast, dealers are not equally af- 
fected, according to data released 
by the biggest automotive salesman 
in America—Farm Journal maga- 
zine. 

The major cause for the drop 
in new car purchases, of course, is 
the Government’s tightening of con- 
sumer credit, eliminating much of 
the low-down-payment, long-term 
financed buying. 

By questioning every tenth car 
dealer in the United States, Farm 
Journal has found that sales to 
“out-of-town” customers will be- 
come increasingly important, since 
these are the families least depend- 
ent upon term payments. 

Cash purchases are 25 percent 
more common among rural fam- 
ilies than among big-city resi- 
dents, said this panel of dealers. 

This means that America’s Main 
Street dealers are in a fortunate 
position. In that half of the nation’s 
population which surrounds their 





Trade Less 


Restrictions 


trading centers, more than 7 out of 
10 of the families are rural. Not 
only do rural customers have the 
cash, but they look on cars as 
necessities of daily living. To coun- 
try families, cars are no more lux- 
ury items than the millions of 
trucks and tractors they also own. 
This is reflected by the tremendous 
interest which Farm Journal’s 
subscribers have shown in the 
magazine’s continuing “Keep ’Em 
Rolling” Maintenance Program, re- 
sulting in added parts and service 
profits for dealers who take advan- 
tage of the opportunity to get their 
shopwork in at a time which is 
convenient and profitable. 

Of course, big-city dealers bene- 
fit from “Keep ’Em Rolling” too— 
just as they have from the sale of 
new cars and equipment to country 
families. In their replies to the 
Farm Journal questionnaire, dealers 
in even the biggest cities said they 
count on out-of-town customers for 
a full fifth of their normal sales. 
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pickup, $610. °47 SM 2-dr., $725. ‘46 SM | 
2-dr., $705. | 

| CHRYSLER—’48 Town & Country 4-dr., | 
$1,050; Royal 4-dr., $1,040 

CROSLEY—'48 station wagon, $160. | 

DeSOTO—'49 Custom 4-dr., $1,390. | 

DODGE—’49 Meadowbrook 4-dr., $1,100; | 
%,-ton pickup, $695. ’48 4-dr., $840, 

FORD—'51 Deluxe (8) 2-dr., $1,480. '50 

| Deluxe (6) 2-dr., $1,225; (6) %-ton pick- | 
up, $910. '49 (6) %-ton pickup, $755. °47 | 
SD (8) club coupe, $825; 2-dr., $865. | 
"46 SD (8) 2-dr., $615; Deluxe (6) 2-dr 
$610 10 coupe, $165 

HU DSON—'50 4-dr., $1,000* | 

KAISER—'48 4-dr., $700 | 

MERCURY—’51 4-dr., $2,010* 

NASH—'49 (600) 4-dr $960*. °48 (600) | 
4-dr.. $715. | 

OLDSMOBILE—'50 (98) 4-dr., $1,760*. '47 

| (98) sedanet, $S865*; (66) sedanet, $600 

PLYMOUTH—'51 Belvedere. $1,940; Con- 
cord 2-dr., $1,700. °50 SD club coupe, 
$1,175. $1,320, ’°49 suburban, $1,210: De- 
luxe club coupe, $1,100: SD 4-dr., $1,150 
‘47 SD 4-dr., $825. '40 coupe, $140. ’38 
4-dr.. $160. 

PONTIAC "50 Chieftain (8) 4-dr., $1,- 
6N0*. "46 (8) 4-dr., $740. 

STU DEBAKER ‘51 Commander 4-dr., $1,- 
455*. °50 Champion 2-dr., $1,050; 4-dr., 
$1,080 

Tur 
DENVER 
(Denver Auto Auction, Inc. Sale every 
Tuesday at Littleton, Colo. Prices are for 


sale of Oct. 9.) 

(Prices slipped slightly. Sold 238 units 
out of 394 offerings.) 

BUICK—’50 Super sedan, $1,400*, $1,995*; 
Special sedan, $1,365*, $1,390*. ‘49 Su- 
per sedan, $1,150*, $1,270. $1,280*, $1,- 
360*. "47 Super sedan, $885. 

CADILLAC—’51 Coupe de Ville, $4,250"; 
(62) sedan. $3,900*. $3,925 "50 (62) 
sedan, $3,185*, $3,275*. $3, 395, $3,410*, 

$2.185*. °48 

(62) sedan 


$3.415*. °49 (61) sedan. 
(62) sedan, $1,720*. ‘'47 
$1.279, $1.600*. ’46 (61) sedan, $1,170*. 

CHEVROLET—’'51 SL Deluxe sedan. $1,- 
750, $1,765*. $1.775*. $1.780*; %-ton 
pickup, $1,505, $1.515, $1,520; %-ton 
pickup, $1,235, $1.335, $1.400. $1.450 
’50 Bel-Air. $1,615, $1,625. $1.695*: 
Deluxe sedan, $1.130, $1.165. $1,175 
$1.200. $1,260, $1.305*, $1.340*, $1,420. 
49 SL Deluxe sedan, $1.075. $1,170. $1.- 
195. $1.200, $1.205. °48 FL aerosedan 
$905, $990. $950, 81.015. '47 FM sedan 
$650, $490. $695. $700. '46 FL aerosedan 
$489. $710, S750. $815. 

CHRYSLER—’51 NY sedan, $2,785*, $2,- 
815*, $2.965*, $3.065*, $3.110*. "50 Wind- 
sor sedan, $1,565*, $1,725*. $1.750*, 
$1,775*, $1,880*. °49 NY sedan, $1,335*, 
$1,350*, $1.385*, $1.430*. ‘47 Windsor 
sedan, $605*. $755*, $775*. $910*. 


DeSOTO—’51 Custom sedan. $2,185*: conv.. 
$2,025*. "50 Deluxe sedan, $1,500*. °49 
Custom sedan, $1.320*. '48 sedan, $905*. 

DODGE—’51 Coronet sedan. $2,050*. °50 
¥%-ton pickup, $810. °49 Coronet sedan, 
$1.190*, $1.205*. $1.215*. 

FORD — '51 Victoria, $2,270*, $2,305"; 


conv., $2.030*; Custom (8) sedan, $1,770, 
$1,790, $1,875*; Custom (6) sedan. $1,425, 


$1.470, $1,560, $1.620, $1.660. $1,750. ’50 
Custom (8) sedan, $1,230*, $1,235*. 
$1.255*, $1,285*, $1.350. $1,360" °49 


Custom (8) sedan, $920. $1,015. $1,065*, 
$1.150. °48 (8) sedan. $720, $725, $740. 
$785, $815. '47 Deluxe (8) sedan. $610 
$665. $670. °46 SD (8) sedan, $675. 

FRAZER—’51 sedan, $1,285*. 

— Hornet sedan, $1,900*, 

Se. 

KAISER—’51 sedan, $1,200. 

$850. '49 sedan, $755. 


$2,- 


‘50 Traveler, 
48 sedan, $380, 


$465. 

MERCURY—’51_ sedan, $1.850, $2,100*, 
$2.255*. '50 sedan, $1,640*, $1,700*. 
"49 sedan, $1,005, $1,100* $1.155*. °47)| 
conv., $500. '46 sedan, $495, $505, $575, 
$595, $655. 

NASH—’50 Ambassador sedan, $1,235*. 

OLDSMOBILE—’51 Super (88) sedan, $2,- 
505*, $2,550*, $2.575*, $2,600*; (88) se- 
dan, $2,000, $2,105*. °50 (88) sedan, 
$1.525*, $1,590*, $1,610*, $2,075*. °49 

sedan, $1,090*, $1,340*, $1,435", 
$1,500*. '46 (76) sedan, $665*. 

PLYMOUTH—’51 Savoy, $2,100; Belvedere, 
$1,895, $1,970, $1,985, $2,025; suburban, 
$1,990; Concord sedan, $1, 790. "49 SD 
sedan, $910, $970, $980, $1,000, $1,200. | 
'47 sedan, $610, $630. '46 sedan, $565. 

PONTIAC—'51 (8) Catalina, $2,425°; 
Chieftain (8) sedan, $2,005*, $2,055*, 
$2.105*, $2,200*, $2,210*, $2,245*. °50 
Chieftain (6) sedan, $1,410*, $1,490*, 
$1,510*, $1,700*. '49 Chieftain (6) sedan, 
$1,170, $1,205, $1,210*, $1,255*, $1,265*, 
$1,315*, $1,450*. °48 (8) sedan, $1,200". 
‘47 (8) sedan, $620. '46 (8) sedan, $670, 


$700, $710. $735. 

STUDEBAKER—’51 Champion sedan, §$1,- 
465*. ‘50 Commander sedan, $925. '49 
sedan, $945*. '48 Champion sedan, $725*. 
‘47 Commander sedan, $670*. 

WILLYS—’51 %-ton pickup, $1,670, $1,675, 
$1,685, $1,705, $1,715; Jeep, $1,400. ’50 
%-ton pickup, $900; station wagon, $805. 
’49 %-ton pickup, $915. 48 %-ton pick- 
up, $645; Jeep, $570, $580, $595. $600. 
’47 Jeep, $565, $525. 46 Jeep, $500. 

MISCELLANEOUS—’51 GMC %-ton pick- 
up, $1,490. ‘50 GMC ¥%&-ton pickup, 
$1,010. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Oct. 10.) 
(Market off slightly. Sold 65 units out 
of 115 offerings.) 

BUICK—'51 Super Riviera 4-dr., 
Special sedan, $2,075*. '50 RM 
$1,635; Super sedan, $1,825*; 
sedan, $1,600*. ‘47 Super sedan, 
$700, $825. 

CADILLAC—’50 (61) sedan, $3,000*. °48 
(62) sedan, $1,900*, $1,910*, $1,775. 
CHEVROLET—'51 Bel-Air sedan, $2,050*; 
FL Special sedan, $1,535. ‘50 Bel-Air 
sedan, $1,650*; FL Deluxe sedan, $1,420. 
49 SL Deluxe sedan, $1,120, $1,110. '48 


| 
| 
| 


$2,425°; 
sedan, 
Special 
$655, 





Auto Insurance Rate Cut 


In Florida Held Possible 


TALLAHASSEE, Fla.— Despite 
the announcement that Florida’s 
increased motor vehicle liability in- 
surance rates would remain in 
effect at least a year, State Insur- 
ance Commissioner J. Edwin Lar- 
son expressed hope that next year 
would bring a rate reduction. 

A “careful investigation of the 
entire matter” is continuing, he 
said, in view of the fact that the 
order approving the premium in- 








crease would expire within a year. 











51 
SM sedan, $810. '47 SM sedan, $850. '46 | CADILLAC ’'48 (62) sedan, $2,100. ‘47 
FM conv., $725; sedan, $710. ‘40 SD/| (62) sedan, $1,285. '39 (60) sedan, $150 
sedan, $235, $240, $265. CHEVROLET—'51 FL Deluxe sedan, $1,- 
| CHRYSLER—'50 Windsor sedan, $1,725.! 710. '50 SL Deluxe sedan, $1,300, $1,320; 
‘49 Royal sedan, $1,250. ‘48 NY sedan, Bel-Air, $1,560; SL Special sedan, §$1,- 
$925. | 250; club coupe, $1,220. "49 SL Deluxe 
DeSOTO 51 Custom sedan, $2,075 "49 | sedan, $1,145, $1,105, $1,075; FL Special 
Custom sedan, $1,460, $1,260. '46 Cus-| sedan, $1,025. '48 FL sedan, $970, $900; 
tom sedan, $725 Say | $M sedan, $910. '41 SD sedan, $345 
Re nee, e008 ‘Sunnics |CHRYSLER—'48 Windsor T & C sedan, 
net sedan $1,215, 230. 48 business $740. °47 W , ep S S750 
coupe, $610. '46 chustaan sedan, $690 deal ‘ indsor conv $75 
FORD—'51 Victoria, $2,175. '50 Custom | DODGE—'48 %%-ton panel, $460. '42 Cus- 
j (8) sedan, $1,200; Custom (6) sedan, tom sedan, $200, $225. '41 Custom sedan, 
$1,075. ‘49 Custom (8) sedan, $1,075, $250 
$1,030, $970. °48 (6) sedan, $600. '47| FORD—’51 station wagon, $2,000. '50 De- 
(6) sedan, $595. luxe (6) sedan, $1,100. ’°49 Custom (8) 
KAISER—’51 Henry J sedan, $1,010. | sedan, $1,070, $1,030, $945, $920; Deluxe 
MERCURY—'48 sedan, $785, $760. | (6) sedan, $820, $880. °48 SD (8) se- 
OL DSMOBILE ‘50 (98) sedan, $1,800", dan, $840. °46 SD (8) sedan, $655. ’41 
$1,775*. ’°49 (8S) sedan, $1,350*. SD (8) sedan, $265. 
PACKARD "47 sedan, $625. . wn , aati o10e 
PLYMOUTH—’'51 Cranbrook sedan, $1,680. anne bro sedan, 7910". a! 
'50 SD sedan, $1,300, $1,310. °49 SD} Ht DSON i8 Commodore (6) sedan, $750 
sedan, $1,085, $950, $900. '48 SD sedan, 47 Commodore (8) sedan, $580 
$920. MERCURY—’49 sedan, $1,020*, $905. 
PONTIAC—'49 (8) sedan, $1,265, $1,275; | Nasu-—'51 Rambler station wagon, $1,350. 
station wagon, $1,465. ‘47 sedan, $640. ’41 (600) sedan, $105. 
STUDEBAKER—’'48 Champion sedan, $660. OLDSMOBILE 50 (76) sedan $1,315 
, >! 9 F: 395*. 4 =. am. a : « , * 0. 
#1 Commander sedan, 9200 '48 (98) conv., $1,050*. '40 (90) sedan, 
aS Al + ~ Tt r $260. 
HORSEHEADS, N. Y. PACKARD—’'50 sedan, $1,120*. 
(Horseheads Auto Auction. Sale every | pLYMOUTH—’51 conv., $1,695. °49 De- 
Friday. Prices are for sale of Oct. 12.) luxe business coupe, $900. '47 Deluxe se- 
(Prices off slightly on ’49s and ’50s.) dan, $700. '46 SD sedan, $700, $740. 
BUICK—’51 RM sedan, $2,300*. '49 Super ’41 SD sedan, $190. 
sedan, $1,345*. ‘47 Super sedan, $700. | PONTIAC—’50 Chieftain (8) sedan, §$1,- 
’41 Special sedan, $320. ’38 Century club 525*, $1,500. °48 (8S) station wagon, 
coupe, $150. $810. at (8) ) sedan, $765. 











HELPER SPRINGS 
O BUILD-UP KITS 


For heavy-duty hauling, helper springs are a 
"must." Supply your customers with Trainor 
Helper Springs and Build-Up Kits on every 
truck you sell. Add to your income by installing 
individually load tested Helper Springs on !/o, 
34, and | ton trucks, and Build-Up Kits to rein- 
force the main and helper springs on |!/2, 2 and 
3 ton trucks. Trainor Helper Springs are 
easy to install, and no drilling is necessary. 
Brackets are of alloy spring steel and may be 
bolted on, using holes already in the truck frame. 


Thousands of Trainor Helper Springs and 
Kits are still in service after 10 years, and are 
"going strong." This is the result of half a cen- , 
tury of engineering by the Trainor Company. 
Write today for complete information. 
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} | All Dealer Charges Pegged by New CPR 83... 





‘(Continued from Page 1) 

voices must be used by the deal- 
ers in new-car transactions. The 
invoices must break down the 
same price information required 
in the posters, plus vehicle infor- 
mation, finance data and facts 
on the tradein, if any. 

4. Preparation and conditioning 
charges are pegged at the level of 
Jan. 26-Feb. 24, 1951, but are not 
to exceed 5 percent of the basic 
vrice of the car. Dealers must noti- 





Kansas City Region Dodge Dealers Meet— 


This session of the western part of the Dodge Kansas City region in Colorado 
Springs, Colo., was attended by 100 dealers, according to P. M. Ruef, regional man- 
ager. C. A. Templeton, Detroit, sales supervisor, conducted the affair. 


N. Y. Vote Drive 


Draws Praise 


BINGHAMTON, N. Y.—-Binham- 
ton’s league of women voters has 
commended the New York State 
Automobile Dedlers, Inc., for dis- 
tributing a circular, “It’s a Free 
Country,” urging persons to regis- 
ter and vote. 

In a letter to the organization, 
Frances Wright, league president, 





said that she hoped the circulars 
“will stir many people to register 
and vote who have been thought- 
lessly neglecting this privilege of 
their citizenship.” 


cific dollars-and-cents delivery 
charges would be fixed at a later 
date. 


ed practices forbids “total realiza- 
tion” on the sale of a new car 
above the applicable ceiling price. 
Also outlawed is “granting less 
than a reasonable allowance for 
automobiles received in trade.” A 
new definition of “reasonable al- 
lowance” calls it one that is “fair- 


Campbell Honored Again 

For the third successive year 
Curt Campbell, Ford dealer in 
Albany, Calif., has been presented 
the Ford factory four-letter 
award. It is given for excellence 
in dealer operation. 











Designed to Look Better, 
Last Longer, and 
Sell For Dollars Less 


View of 2-Suiter 
Only good luggage has 
features like this: 2 
convenient suit hangers; 
special tie-rack and 
dust-free section for 
smaller clothes. 





518 Short Trip 
Size: 18x1312x 54%" 


No. 551 One-suiter 
Size: 24x 18 x5," 


Matched Luggage for Men 
in Fine Top-Grain Cowhide 


No. 550 Companion No. 


No. 552 Two-suiter 


Size: 24x 18 x 72" Size: 21 x 14 x 7” 


You'll like the clean-cut, handsome styling at Contempo's sensible 
lower prices. Each piece solidly constructed of Top-grain Aniline 
Cowhide. Wide 4 %2-inch bands on sides of each bag, and leather- 
covered steel center-frame give extra strength and longer wear. 
Here's a bag for every need. The two-suiter for extended trips; 
one-suiter for week-long trips; Companion for week-ends; the 
18-inch bag for short business or airplane trip. Expertly designed 
interiors for quick, efficient packing. Auto dealers, coast-to-coast, 


Finest are selling Contempo Quality Luggage for Extra Profit and an 
added service to customers. Try a sample set today. Satisfaction 
Quality guaranteed. 

: COLORS: Smooth Suntan or Ginger Cowhide; 
Cowhide Also 2-suiter and Companion in Black or Brown Walrus Grain 
At Lowest Your List Price 

: Style No. Item Dealers’ Cost inc. Fed. Tax 
Possible 552 24” 2-Suiter $31.50 $62.00 
Prices 551 24” 1-suiter 30.00 59.00 

550 21” Companion 26.50 52.00 
518 18” Overnight 23.50 46.00 


Send Order Form Today 
TCONTEMPO Luggage Co. 170 Fifth Ave.,N.Y.C. a 


The CROYDON ... g Please ship the following numbers. 


Matched Set Of Ladies’ Luggage. 1 © [enclosing check) 1 (Ship C. 0. D) | 
A gorgeous set! Expertly fashioned of Top-Grain Cow- | O (Ship Open Account. Bank references attached) : 


hide, which is the finest. Lightweight plywood construc- ] 
tion. Exquisite interiors of rich Rayon moire, full shirred 
pockets. Modern style solid brass locks. (Open stock, 
so pieces can be matched.) 


Style No. Color Quantity Dealer's Cost] 























List Price 
Style No. Item Dealers’ Cost inci. Fed. Tax 
950 14” Train Case $25.00 $47.50 
952 21” Weekend 25.00 47.50 
956 24” Weekend 29.50 56.00 I 
953 26” Puliman 34.50 65.00 
954 18” Hat & Shoe 38.50 75.00 vine RE ae ae nee See ee ES i 
955 21” Wardrobe 8.50 75.00 ce 
958 29” Puliman 39.50 76.50 Adds ~ Pe 4 
959 29” Fortnighter 5.00 98.50 Signature Title I 
™ a es ee eos ee 


COLORS; Smooth Suntan or Ginger Top-Grain Cowhide 


| 


| 
| 
| 


5. The recodification of prohibit- | 





ory 


ly related to the current market 
value of the used automobile.” 
Over-ceiling new-car sales are flat- 
ly forbidden. 
yp ogee PRICE REGULATION 

A 83 differs vastly from SR 5, in 
that it deals with every component 
of a new-car’s price and omits used 
cars entirely. 

“We believe,” OPS Boss Michael 
V. DiSalle said, “that this new 
regulation is designed to_give every 


fy OPS district offices by Dec. 15| possible protection to buvers of new 
of the basis used in determining |C@TS by spelling out all charges 
preparation charges. OPS said spe- |that enter into the seller’s ceiling 


price. 
Contrary to some early reports, 

CPR 83 does not require the new 
dealer posters to break down and 
reveal the wholesale prices and 
discount amounts on the various 

body styles. These components 
may be combined into the one 

“basic ceiling price.” 

The order in of itself made no 
changes in the respective ceiling 
prices. Changes may be maze later 
in the special orders planned by 
OPS for every franchise group of 
dealers. CPR 83 merely set up the 
policy under which OPS will act on 
future changes, as they accompany 
new models, cost increases and the 
like. 


* * * 


’ MAINTAINING delivery) 


charges at current levels, OPS 
turned down a request of the Pas- 
senger-Car Dealers Industry Advis- 


New Order Pulls Lid 


Off Tradein Amounts 

WASHINGTON. — Above-ceil- 
ing tradein allowances by new- 
car dealers are apparently legal 
under the terms of Ceiling Price 
Regulation 83, issued by OPS 
last week. 

CPR 83, franchised dealers’ 
new price regulation, annuls sec- 
tions of Supplementary Regula- 
tion 5 which directly forbade 
new-car dealers from overallow- 
ing. No such ban is carried over 
in CPR 83. 

However, underallowing on 
tradeins and over-ceiling sales 
and purchases of new cars are 
both outlawed. 








committee. The committee 
urged establishment of a uniform 
ceiling charge of 5 percent of the 


|basic price or $150, whichever was 


|}such equipment is 


lower. 

One copy of the new OPS in- 
voice or other documents must be 
given to the purchaser within 
seven days from date of purchase, 
and one copy retained by the 
dealer as part of his records. 

The special orders which are to 
be issued, the agency said, will pro- 
vide a “schedule of prices and 
charges” and will indicate the basic 
ceiling price of the automobile with 
standard equipment, together with 
prices and charges for extra, spe- 
cial or optional equipment. 

If prices and charges or specific 
discounts for more than one class 
of purchaser are not established by 
a “special order,” the dealer must 
adjust his basic ceiling prices to re- 
flect his customary discounts and 
allowances prevailing during the 
period Jan. 1 to June 24, 1950. 

Until OPS issues a special order 
and schedule of prices and charges 
for any make of automobile, the 


present ceiling price for that make, | 


all permissible charges for extra, 


Car Price Posters Due by Nov. 5 


be no more than the actual cost. 
They must not exceed the rail or 
truckaway freight charge plus tax 
at carload or truckload rates by 
the most direct route from factory 
to the dealer or point to which de- 
livery is made to the purchaser. 
If transportation charges are pre- 
paid by the manufacturer and 
passed on to the dealer, the dealer 
may charge an equal amount to 
the purchaser. If a dealer receives 
delivery of cars both by rail and 
truckaway, he may average the 
charge for rail and truckaway ship- 
ments at carload and truckload 
rates and price accordingly. 
* * * 
drew charge for federal excise 
taxes must not exceed the 
amount invoiced by the manufac- 
turer. State and local taxes actual- 
ly paid by the dealer on automo- 
biles and their equipment may be 
charged to the purchaser. 
Charges for items of extra 
equipment, other than those sold 
by the manufacturer of the car, 
if these items are ordered in 
writing by the purchaser, must 
not be more than the ceiling price 
established for the particular 
item under an applicable ceiling 
price regulation. 
| The _ following practices are 
among those specifically forbidden 
by the regulation: 1. requiring the 
purchaser to make payment over a 
period of time, or to finance the 
purchase through any particular 
lending agency; 2. requiring a 
| purchaser to buy extra, special or 
|optional equipment, accessories, 
| parts or services or any other com- 
|modity in order to obtain delivery 
of a new car; 3. requiring the pur- 
| chaser to trade in a used car in 
}order to obtain delivery of a new 
car; 4. granting less than a “rea- 
| sonable allowance” for a car traded 
|in, and 5. renting or leasing a new 
| car under a rental contract with an 
| option to buy at an agreed price 
| which, together with the amount 
| paid for the rental, is higher than 
|the applicable ceiling price of the 
|new automobile plus any services 


|rendered during the period of 
| rental. 

| * x a 

| 4 NEW automobile is defined in 
| + the regulation as an automo- 


bile that has never been sold at 
| retail, 





PROFITABLE TIPS 





| Sell Customers 
| REAL 


Sludge 
Prevention! 


Condensed water in the crankcase 
means sludge. Sludge means engine 
trouble. 


MAGNUS METAFFIN 


gets rid of water by dispersing it in 
fine droplets throughout the oil, con- 
stantly evaporated through the 
breather pipes. It also protects lubri- 
cation and gives pep and power to 
an engine. For both new and old cars! 


special or optional equipment, and | 


all other customary charges and al- 
lowances will remain in effect. 
* - cs 


PECIAL orders and price an‘ | 
charge schedules issued by OPS} 


under CPR 83 mav be changed 
from time to time. The last one is- 
sued will govern a sale. 

If a manufacturer produces a 
new model not a counterpart of an 
existing model, OPS will issue an 
amended schedule of ceiling prices 
and charges, including ceiling 


prices and charges for extra, spe-| 


cial or optional equipment. 


Extra, special or optional equip- | 


ment cannot be charged for unless 
requested in 
writing by the purchaser, CPR 83 
specifies. 

Any charge for the installation 
of extra, special or optional equip- 
ment must not be more than for 
the same installation during the 
period Jan. 26 to Feb. 24, 1951. 

Charges for transportation must 


| MORE PROFITS! 


Make Metaffin a profitable part of 
your business. It's easy to make up to 
150% profit on every car you seli! 
| And—it’s repeat business! 







| | Bulletin 23 tells 
the story. Write 
for a copy 


| 


MAGNUS CHEMICAL COMPANY 
97 South Avenue, Garwood, N. J. 

tn Canada— Magnus Chemicals, Ltd., Montreal 
Service representatives in principal cities. 











CLEANERS + EQUIPMENT « METHODS 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 























AUTOMOTIVE NEWS, 


OCTOBER 22, 1951 


'Week’s Yield Up Slightly .. . 


51 Production Seen 
1.3 Million Off °50 


(Continued from Page 1) 


(T. & PRODUCTION ONTY) 
Week Week Jan, 1 Jan. 1 
Ended Same Ended Oct., to to 
Oct. 20, Week, Oct. 13, 1951, Oct. 21, Oct. 20, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 21,130 37,377 21,283 55,013 932,987 1,038,685 | 
Chrysler 3,370 6,043 3,260 8,559 129,675 
DeSoto 2,187 3,386 2,22 1 5,739 96,543 100,344 | 
Dodge 5,901 10,117 5,898 15,195 257,418 278,192 | 
Plymouth 9,672 17,331 9,904 25,520 449,351 515,321) 
FORD 21,138 37,954 20,154 62,396 1,327,607 992,067 
Ford 15,962 29,794 15,239 47,137 1,027,538 766,503 
Lincoln 560 635 566 1,693 28,095 23,809 
Mercury 4,616 7,525 4,349 13,566 271,974 201,755 
GENERAL MOTORS 38,117 62,445 38,800 115,536 2,483,152 1,916,094 
Buick .. 6,850 10,948 7,435 21,597 445,215 344,758 
Cadillac 1,910 2,615 1,872 5,695 89,236 87,537 
Chevrolet . 18,421 31,349 18,237 55,010 1,246,621 947,926 
Oldsmobile 5,005 7,673 5,376 15,456 320,540 243,490 
Pontiac 5,931 9,860 5,880 17,778 381,540 292,383 
KAISER-FRAZER . 1,101 5,135 1,121 3,350 113,889 84,394 
Frazer . 10,112 
Kaiser .. 1,101 5,135 1,121 3,350 103,777 $4,394 
CROSLEY 67 226 70 218 5,715 4,367 
HUDSON 1,551 3,049 1,576 4,708 110,045 85,767 
NASH 2,722 3,946 3,696 8,972 155,809 135,881 
PACKARD . : 1,601 2,575 1,601 50,649 61,839 
STUDEBAKER . 3,840 1,840 4,124 12,644 224,067 191,027 
WILLYS-OV ERLAN D+ 412 864 389 1,030 30,285 22,371 
Total Cars, U. S...... 91,679 155, 41 91,213 265,468 5,434,205 4,532,492 
tIncludes station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan, 1 Jan. 1 
Ended Same Ended Oct., to to 
Oct. 20, Week, Oct. 13, 1951, Oct. 21, Oct. 20, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 6,216 9,332 5,858 18,552 405,768 367,409 
CROSLEY 22 13 20 50 419 611 
DIAMOND T 120 108 106 368 4,987 6,376 
DIVCO ...... 94 168 100 294 3,873 3,772 
DODGE. ...... 3,006 3,704 3,391 7,907 92,207 137,678 
FEDERAL 50 20 60 167 1,471 2,154 
FORD 4,740 7,106 4,722 14,212 292,995 274,026 
GMC . ia 2,224 2,043 2,072 6,373 87,740 105,221 
INTERNATIONAL | 3,196 8 3,070 9,346 83,001 135,924 
eae 210 343 173 401 8,910 12,397 
REO . 371 310 364 1,058 6,143 11,562 
STUDEBAKER 1,360 1,072 1,149 3,771 40,288 41,925 
bo, eae 352 403 366 918 11,453 12,779 
WILLYS-OVERLAND _ 2,043 1,265 1,954 6,112 36,355 77,469 
MISCELLANEOUS 331 181 331 993 8,037 13,278 
Total Trucks, U. S...... 24,335 26,076 23,736 70,522 1,083,647 1,202,581 
Total Cars, Trucks, 
U. S. abt adda 116,014 181,487 114,949 335,990 6,517,852 5,735,073 
Total Cars, Trucks, 
Canada oer 6,423 8,086 6,106 18,845 318,646 340,273 
Grand Total 
Cars and Trucks, 
U. S. and Canada........122,437 189,573 121,055 354,835 6,836,498 6,075,346 





*Revised. 
Drive, Sterling, Nash, etc. 





Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 





House Hote Road Neues 
Exceed Federal Grants 


WASHINGTON. — Programmed 
construction of access roads to 
military and defense installations 
and to areas supplying needed raw 
materiais in the national defense 
effort has exhausted the funds 
availabie to the Bureau of Public 
Roads for such construction, 
Thomas H. MacDonald, BPR Com- 








PREFERRED BY THE 
AAA OF NEW YORK CITY 


. these 3 ton power units with 


all the big truck features. Mounted 
on % or 1 ton pickups. Excellent for 
service calls and for local towing. 
Rear body controls. Designed for 
service stations and repair shops. 
Discount to dealers. Open territory 
available. Write for catalog. 


WELD-BUILT 
BODY COMPANY 


5903 Preston Court 
Brooklyn 34, New York 





missioner, told a subcommittee of 
the House Public Works commit- 
tee last week. 


MacDonald testified in behalf 
of that portion of H.R. 5258, cur- 
rently being considered by the 
subcommittee, which would raise 
the present limitation of $5 mil- 
lion for access road construction 
by the federal government to $15 
million. 

A statement of Gen. James A. 
Anderson, president of the Amer- 
ican Assn. of State Highway Offici- 
als (read to the subcommittee by 
Hal H. Hale, AASHO executive sec- 
retary) supported all provisions of 
H.R. 5258 except that which pro- 
hibits the use of access road funds 
on the federal-aid primary system. 

“We can easily see,” Anderson’s 
statement said, “the situation that 
could develop in those states re- 
quiring a large access road pro- 
gram in the interest of national 
defense of the country as a whole. 
If these access roads had to be 
provided from already limited pri- 
mary federal-aid and state match- 
ing funds, and they were not of 
lasting benefit to the state’s main 
highway system, it could very easily 
consume the bulk of the highway 
budget, to the detriment of the 
State’s overall highway system. 

This inequity, we believe, should 
be removed to permit the use of 
these proposed access road funds 
on a reasonable basis on the pri- 
mary system as well as elsewhere, 
as provided in the act of 1950.” 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 





MOTIVE NEWS WANT ADS! Are you? 


| 63, 





144,828 | along with 114,000 trucks for a total 


of 527,000 vehicles. 

However, on the passenger car 
side of the production picture 
last week, five makers were pro- 
ducing well below NPA-permitted 
levels. 

General Motors, Chrysler, Ford, 
Studebaker and Nash were building 
at or over allowable production 
rates. 

How many cars U. S. plants will 
be allowed to build in the first 
quarter of 1952 is still debatable, 
but all indications are that it won’t 
be as many as in this quarter. 

* * 


NOFFICIALLY, car makers in 

the first quarter of 1952 are 
supposed to get enough materials 
to build 930,000 cars, plus authority 
to use carryover inventories to 
build another 76,000 for a 1,006,000 
total. 

Most auto makers think the in- 
dustry will be lucky if it can build 
the 930,000, let alone an additional 
76,000 from inventories. By the time 
materials are squeezed out for this 
quarter’s production, they say, 
there won’t be anything left with 
which to pad production in the first 
quarter of 1952. 

On the contrary, makers say, 
they are digging into warehouse 
stocks to build the cars that are 
coming off production lines this 
month. 

NPA based its prediction of 1,- 
006,000 cars in the first quarter of 
1952 partly on auto makers’ in- 
genuity in substituting materials. 

* * * 


Tat say that hopes for substi- 
_tuting steel for copper in radia- 








Obituaries 





Bezner, a Founder 


Of Hudson, Dies 


NORWALK, Conn.—One of the 
founders of Hudson, Frederick Bez- 
ner, 73, was found dead on a beach 
Oct. 17 at Darien, Conn., 
search by police. He had _ been 
reported missing after a customary 
walk. Death was attributed to 
exposure. 

His first entry in the auto busi- 


Detroit Co. 


* * * 


Dies in Connecticut 


WILTON, Conn.— Thomas H. 
Beck, 70, who became chairman of 
Crowell-Collier Publishing in 1946 
and retired last spring, died at his 
home here. The firm publishes The 
American, Collier’s and Woman’s 
Home Companion. He became presi- 
dent of the company in 1934. 

ok * a 


Carlos J. Jolly 
NORTHVILLE, Mich.—Carlos J. Jolly, 
head of the department of public re- 
lations of General Motors Co. 
died in Henry Ford hospital, 
16. 
1923, and from 1937 until 1941 served as 
the company’s general attorney. 

* * * 


Charles Holden 
NEWPORT, Ark. — Charles Holden, 71, 
auto dealer, died Oct. 14 at a Newport | 
hospital. 


Detroit, 


* * * 


J. Ernest Pearce 
DARLINGTON, 8. C. 
for many years service manager of South- 
way Chevrolet Co. here, died unexpectedly 
at the McLeod inGemary 7 Florence, S. C. 
* 
Robert K. Sein sr. 

BALTIMORE.—(UTPS)-— 
lers sr., owner of Glenmore 
6418 Harford Rd., which he founded 31 

years ago, died here of a kidney ailment. 

* * * 


Robbins B. Stoeckel 
NORWALK, Conn.--Robbins B. Stoeckel, 
79. who served as the state’s first motor 
vehicle commissioner from 1917 until 1933, 
died Oct. 15 in his home after a heart 
attack. He was president of the Eastern 


Motor Co., 


and was noted as a countrywide lecturer 
on safety. 
* 


* * 
Ira A. Newick 


PORTSMOUTH, N. H.—(UTPS)—Ira A. 
Newick, 72, president of Hislop Garage Co. 
and a member of the New Hampshire 
Automobile Dealers Assn., died Oct. 9 at 
the Warwick club. 

* * * 
Sherrod E. Segraves 
OSCEOLA, Ark.-—Sherrod E. Segraves, 


45, vice-president of Buchanan Chevrolet 
Co. and former partner in the C. B. Wood 
Motor Co., died Oct. 7 in a hospital at 





Memphis. 


-Robert K. Sel-| 


Conference of Motor Vehicle Administrators | 


| 


-J, Ernest Pearce, 





after a/| 


ness was as a partner in Chalmers- 


Beck, Crowell-Collier Head, 





since 1941, | 
Oct. | 
He joined the GM legal department rod 


tors are still on the drawing board, 
and at least several months away 
from realization. 

Generally, Arkansas Senator 
Fullbright’s idea of “a lot of lit- 
tle cars instead of a few big ones” 
is considered ridiculous by auto 
makers. For those who are not 
now tooled to make small cars, 
such a change would require 
months of time and millions of 
dollars for new tooling that prob- 
ably couldn’t be obtained anyway. 
Auto makers also take issue with 
the response given to Fullbright on 
the question of small cars by Manly 
Fleischmann, DPA administrator. 
Fleischmann said: 

“Maybe, but our idea has been 
that the least government regula- 
tion the better.” 

* 


* * 


Ip enanl was true in the third quar- 


- ter of this year, auto makers 
says, but is not true now. They in- 
sist that the government has placed 
hard-and-fast unit limitations upon 
their production and makes no con- 
cessions if a maker decides to build 
more of his smaller models than 
larger ones. 


I-H Region in West 
Headed by Hanson 


CHICAGO.—Laird A. Hanson has 
been named western region man- 
ager of motor truck sales for In- 
ternational Har- 
vester, it was an- 
nounced here by 
W. K. Perkins, 
manager of motor 
truck sales. 

Hanson has 
been with the 
company since 
January, 1934, 
serving for the 
most part in vari- 
ous sales capaci- 
ties. He comes to 





L. A. Hanson 
the western region from manager- 


ship of International Harvester 
Co.’s material expediting depart- 
ment. He served for two years 
as manager of east-central region 
sales with headquarters at Chicago. 
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Auto Stocks 


Oct. Oct. 1951 


17 10 High Low 
Chrysler 72 72 82% 65% 
Crosley 3 3% 5% 2% 
GM 52 52%, 54 46 
Hudson 14 14% 20% 12% 
-F 6% 6% 8% 4% 
Nash 19% 19% 22% 17% 
Packard 4% 4% 6% 4% 
| Stude. 29% 29% 35% 25% 
Willys 9% 9% 12 1% 
‘Average 23.44 23.47 
Compiled from reports of trading on the 


N. Y. Curb and N. Y. 


Stock Exchange 


3 N. J. Branches 
Of Autocar Sell, 


Service Reos 


NEWARK, N. J. Factory 
branches of Autocar in the indus- 
trial northern New Jersey area are 
selling and servicing Reo trucks, 
tractors and buses as well as Auto- 
cars, it was revealed here Thurs- 
day. 

The unusual working association, 
bringing together two of the oldest 
names in the automotive industry, 
was announced by W. J. Fowler, 
vice-president of the Autocar Sales 
and Service, a subsidiary of Auto- 
car, Ardmore, Pa. 

The Autocar branches affected by 
the agreement, which makes Auto- 
car Sales and Service the North 
Jersey distributor for Reo, are in 
Jersey City (514 Johnston Ave.), 
Paterson (825 E. 28th St.) and in 
Newark (282 Jefferson St.). The 
Jersey City branch is to be moved 
|shortly to a new, larger building, 
now under construction. 

Reo manufactures medium-duty 
vehicles, ranging in weight from 
16,000 pounds to 26,000 pounds, 
gross vehicle weight (chassis, body 
and load). 

Therefore, they supplement rather 
than compete with chassis of the 
Autocar line which, exclusively 
heavy duty, ranges from 26,000 
pounds to 150,000 pounds, gross ve- 
hicle weight, explained Fowler. 








Ohio Gas Revenue Up 
COLUMBUS, O.—Gasoline tax re- 
ceipts in Ohio during the first three 
months of the current fiscal year 
reached a total of $24,814,930, an 





increase of $1,358,852 over the same 


| period last year, according to State 
|Finance Director Herbert Defen- 
| bacher. 











some lucky dealer 
will win this 


Battery Charger 


and Re-lonizer 












®& 
NEW WINNER 


EVERY MONTH 


Watch for your name here! 










WINNER TO 
BE ANNOUNCED 
NOV. 12 ISSUE 






His opropucts mre. 








- ABSOLUTELY FREE 






Available through Kent-Moore, 
Manzel or all automotive jobbers 





Lucky indeed is the dealer with an 
H&H Battery Re-lonizer and Charger. 
It’s the utmost value in battery 
maintenance equipment. And now it 
can be yours absolutely free. Just 
send a postcard with your company 
name and address and the name and 
address of your favorite automotive 
supplier. You can be the lucky dealer 
who wins the drawing each month 
so send that card today! 








21 
Calif. 


308 N. Ave. 


Co. Los Angeles 31, 
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Somewhere West of Laramie 


steer-roping girl who knows what I’m talking about. She can 


Greer ERE west of Laramie there’s a broncho-busting, 


tell what a sassy pony, that’s a cross between greased light- 
ning and the place where it hits, can do with eleven hundred pounds 
of steel and action when he’s going high, wide and handsome. 


The truth is—the Playboy was built for her. 


Built for the lass whose face is brown with the sun when the day 
is done of revel and romp and race. 


She loves the cross of the wild and the tame. 


There’s a savor of links about that car—of laughter and lilt and 
light—a hint of old loves—and saddle and quirt. It’s a brawny 


thing—yet a graceful thing for 


Step into the Playboy when the 
dead and stale. 


the sweep o’ the Avenue. 


hour grows dull with things gone 


Then start for the land of real living with the spirit of the lass who 
rides, lean and rangy, into the red horizon of a Wyoming twilight. 


@ 


JOR 





Cieveland=.__ Orn 


Poon 








I's Still Talked About— 


Above is a reproduction of the “Somewhere West of Laramie’ ad, considered one of | 
the auto promotion classics, which is referred to in today's Letterbox. It was written 
by Ned Jordan, head of Jordan Motor Car Co. 





Metal ‘Vitamins’ Stressed 
At First World Congress 


DETROIT. — Metallurgists from 
21 countries gathered here last 
week to expound on some of their 
most perplexing problems in alloy- 
ing metals. 

The World Metallurgical Con- 
gress convention, first in history, 
was sponsored by the American 
Society for Metals and attracted 
some 45,000 persons for various ses- 
sions and the co-sponsored 33rd 
National Metals Exposition. 

“A series of ‘metal vitamins’ 
profoundly affects the entire 
metal production of the world,” 
Dr. Zay Jeffries, director-general 
of the WMC and a retired vice- 


K-F Appoints 
T. A. Bedford to 
Head Output 


WILLOW RUN.—Appointment of 
T. A. Bedford as vice-president in 
charge of manufacturing of Kaiser- 
Frazer was an- 
nounced’ Friday 
by John Hallett, 
executive vice- 
president and 
general manager. 

Bedford joined 
K-F in 1946 at the 
company’s Detroit 
Engine division 
after a 14-year 
engineering and 
construction ca- 
reer with various 
Kaiser interests on the West Coast. 
He has been general manager of 
the engine plant since 1947. 


Pathfinder Will Dedicate 
Mississippi Plant Nov. 1 


KOSCIUSKO, Miss. — Dedication 
of the new Pathfinder Coach divi- 
sion plant here will be held Nov. 1, 
it was announced. 

The program, lasting until late 
afternoon, will include a personally 
conducted tour through the new 
factory, a southern barbecue at 


T. A. Bedford 


12:30 p.m. and a flag-raising cere- 
mony. On Nov. 2 there will be an 
open house. Pathfinder is a division 
of Superior Coach. 





| president of General Electric Co., 
| said. 

| “Of all the 98 elements, most of 
|our metal civilization today is con- 
|structed on five, and others are 
| being experimented on,” Dr. Jef- 
|fries said. “These are manganese, 
columbium, chromium, cobalt and 
tungsten.” 

“Without minute quantities of 
certain rare metals we could not 
produce 100,000,000 tons of metals 
| annually,” he asserted. 

According to the expert, “one 
trillionth of a gram of barium, 
for example, determines whether 
millions of tons of metal will 
function in one long distance 
phone call.” 

“Vitamin - like reactions 
caused by beryllium 





| 


| SERVICE 


| 
| 
| 


| 
| 


are | 
in copper, | 


|magnesium in aluminum, and co-| 


| lumbium in stainless steel,” 


| plied in quantities of % percent. 
“A lot of the things we do in 


Jef- | 
fries said. “Most of these are ap- 


}the metal industry still are based | 


upon the trial and error discov- 
leries of thousands of years. The 
|metallurgical advance of the last 
|60 years has tried to learn why 
the things we did happen as they 


have only scratched the surface. 
“This is why this Congress has 

been set up. We must begin to or- 

ganize on a world-wide basis, the 


*|same as other sciences have done.” 


Among other things, the metal- 
lurgists visualized the production 
of jet engines which would with- 
stand operating temperatures of 
2,000 degrees Fahrenheit. The 
fastest jets today cannot resist 
temperatures of 1,800 degrees, it 
was pointed out. 

“Moly” jet planes will go faster, 
and there will be no metal short- 
|age on their new engine parts, ac- 
cording to W. L. Bruckart, research 
engineer. 

The world’s biggest and almost 
| sole 
“moly,” as it is called by the ex- 
perts, is in U. S. The Climax mine 
of Colorado is 
“moly,” according to William H. 
|Eisenman, executive secretary of 
the American Society for Metals. 





do. We’ve come a long way but we | 





supply of molybdenum, or} 


a mountain of | 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive. industry from Maine to 
CENTS (18c) PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


California. Low Rates: 


EIGHTEEN 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed "Box No. ...... . in care of Automotive News, Detroit 26, Mich."' add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


received. Display Ads: $9.80 per inch, per insertion. 


WANT AD DEPT., AUTOMOTIVE 








Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP_WANTED 











ACCOUNTANT-OFFICE MANAGER. There | 


is an opening in 
a man who has 
ence and can 
department of 


our organization for 
had accounting experi- 
handle the entire clerical 
our dealership. Please 


under no circumstances contact us direct | 
application | 
All replies | 


without first filing out an 
giving your complete history. 
will be handled with strict 
The Cochrane Chevrolet Co., 
St.. Bridgeport, Conn. 


confidence. 
601 State 


OFFICE MANAGER-ACCOUNTANT. Large | 


Detroit Ford dealer wants a man capable 
of handling volume operation. 
plete information. Salary 
Box 5541, c/o Automotive 
troit 26 


bonus. 
De- 


and 
News, 





ASSISTANT MANAGER 


AUTO LEASE ASSISTANT MANAGER for 
a successful, recently established automo- 
bile leasing corporation. This is an oppor- 
tunity for an energetic, capable man with 
ambition, willing to pay the price of suc- 
cess through hard self-application, to get 
in on the ground floor of a young cor- 
poration. Applicant must have some 
experience, and a thorough knowledge of 
the automobile leasing business, but not 
necessarily a present executive. Between 
thirty and forty-five, willing to live within 
4 fifty-mile radius of New Haven, Conn. 


Salary plus lucrative profit participation 
with opportunity of investing earned 
bonuses into corporate stock. 

Your application must contain complete 
personal and business background and 
photograph. 


WRITE BOX 5554 
c/o Automotive News, Detroit 26 


Give com- | 





NEWS, PENOBSCOT BUILDING, DETROIT 26, 


MICH, 





POSITION WANTED 


CAN YOU USE automotive advertising and 
promotion man, age 36? Experienced in 


originating and helping build good serv- | 


ice, parts, sales, 
used car program, 
| field standpoints. 
factory executive, 
writer. Available 
Automotive News, 


service training and 
from both factory and 
Successful 
creative sales-contact, 
Nov. 1. Box 5546, c/o 
Detroit 26. 


- DEALERSHIPS AVAILABLE 





| DEALERSHIP FOR SALE, now handling 

Kaiser-Frazer. A good paying business, 
| building for sale or lease. Located in 
| south Jersey, in a city of 200,000 popu- 
| lation. Must sacrifice on account of 
| health. Box 5549, c/o Automotive News, 
Detroit 26, 





RETIRING OWNER offers modern ‘‘Big 
| Three’’ agency on main highway, central 
| New York. Grosses over half million. 
| $130,000. Broker. Box 5533, c/o Auto- 
motive News, Detroit 26. 
_— ————— - —- — — - —_ 
| DEALERSHIP, now handling Lincoln-Mer- 
| cury. 
| 


One of the best in Los Angeles. 
Building and equipment practically new. 
Everything the very best. Box 5551, c/o 


Automotive News, Detroit 26. 





| WHEN BUYING or SELLING 
an 
| AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


| 8430 W. McNichols Rd. 


| 

|200 CAR CONTRACT, handling Dodge- 
| Plymouth. Ohio county seat town—8,000 
population. Good money maker. Box 5508, 
c/o Automotive News, Detroit 26. 


Detroit 21, Mich. 





} 

| Now HANDLING Oldsmobile and G.M.C. 

| 30 to 40 units yearly. Parts stock, serv- 

| ice, showroom—$15,000. C. H. Bolds, 
St. Elmo, Ill. 


AUTO AGENCIES 


| Large, medium and small "Big Three" fran- 
| chises located throughout the United States. 
| Write for brochure. 


| DAVID JARET CO. 


Established Over 28 Years 
150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 











MANAGER: 200 car 
Rio Grande Valley. Must have thorough 
mechanical background, sales ability and 
ability to run all phases of shop, pres- 
ently doing nice volume. Salary and 
commission with base guarantee. Apply 
in own handwriting to Standard Chev- 
rolet Co., Box 540, Edinburg, Texas. 


USED CAR SALES MANAGER. Buick 
dealership in southern Minnesota. 
perience preferred. 
ing and merchandising used 
training personnel. Write Box 
Automotive News, Detroit 26. 


cars, also 


5542, 


dealer in| 


Ex- | 
Capable of apprais- | 


c/o} 


~ DEALERSHIP WANTED 


GREATER BOSTON ONLY. One of ‘‘Big 
Three,’’ unlimited capital, factory ap- 
proval assured. All replies confidential. 

| Box 5516, c/o Automotive News, De- 
troit 26. 

Lincoln - Mercury 

state, excluding 


WANTED TO BUY: 
franchise in New York 
metropolitan New York. Minimum 150 
units. Have factory approval. Box 5548, 
c/o Automotive News, Detroit 26. 


record as | 








SERVICE MANAGER: Large volume Buick 
and International dealership. Modern 
garage and equipment. Located in south- 
ern Minnesota. Write Box 5543, c/o 
Automotive News, Detroit 26. 











ED 


car and truck rental business for Ford | 
dealer in Milwaukee and _ surrounding | 
territory. Box 5544. c/o Automotive 


News, Detroit 26. 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half requiar 
rates, namely: 9 cents per word for each 
Insertion. sh in advance. (Half-rate 
does not apply to display ads in this 
section.) 











OFFICE MANAGER-ACCOUNTANT with 
mature judgment, who has had many 
prewar years’ 
bile business, seeks affiliation with or- 
ganization who can use services of hard 
working dependable man, in good health, 
married and non-drinker. Past training 
in new and used car departments 
supervisory position, along with experi- 
ence in assisting parts and service man- 
agers with programs to establish cus- 
tomer goodwill and superior service, 
would be helpful. 
can use services of- man, who is quali- 
fied from experience to handle all ac- 
counting. tax and credit problems to- 


gether with any other assignments your 
might desire to place with me, | 


company 
I would appreciate an opportunity to 
come to your office for personal inter- 
view when bank, 
references will be furnished. Box 5556, 
c/o Automotive News, Detroit 26. 
ACCOUNTANT-BOOKKEEPER; 31, mar- 
ried. Ideal for busy dealer who has 
other investments such as 
leasing contracts, financing, and 
erty. Presently in Chicago but 
to relocate for right party. Box 
c/o Automotive, News, Detroit 26. 





prop- 
willing 
5545, 


SERVICE MANAGER, experienced, know- 
how with Ford, Studebaker and G.M.C. 
dealers. Will relocate; married and 36 
years old. Prefer permanent deal. All 
replies promptly acknowledged. Avail- 
able November 1, 1951. Box 5547, c/o 
Automotive News, Detroit 26. 





PERIENCED MAN to start and operate | 


experience in the automo- | 


in a} 


If your organization | 


character and business | 


automobile | 


| Ford or 
Lincoln-Mercury 
Dealership 
Wanted 


| want a good town with peo- 
|| ple and income. | can invest 
|| $100,000 and can get financed 
|} on another $100,000 if needed. 


| have had ten years’ experi- 
|| ence with Ford Motor Company 
|| and | feel sure | can get fac- 
tory approval. 


All inquiries will be held con- 
fidential. 


Write or Call 
WILLIAM R. COOK 
156 Roberta Drive 


Memphis, Tennessee 
Ph. 34-0794 














FORD OR GM OF 400 TO 1000 CARS 
Our unusual proposition will release your cor- 
porate net worth at the most favorable 
personal tax level and with capital gain. 
Can qualify with factory. All replies strictly 
confidential. 

| BOX 5558, c/o AUTOMOTIVE NEWS 


Detroit 26 





DEALERSHIP WANTED 
WANTED TO BUY—Chevrolet deal, 500 to 
1,000 units. Consider any location. Will 
pay highest cask price. Qualified with 
factory. All replies confidential. Have 
had Chevrolet deal. Box 5530, c/o Auto- 
motive News, Detroit 26. 


BIG THREE DEALERSHIP wanted with- 
in 50 miles New York city. Hammond, 
54 Riverside Dr., New York, N. Y. 
WAtkins 4-6754. 

BUSINESS FOR SALE 

FOR SALE. Garage and dealership han- 
dling Buick, GMC trucks and U.S. tires. 
Standard Oil gasoline. Located in upper 
peninsula of Michigan, town of 3,000 
approximate population. Excellent schools. 
Good reason for selling. Box 5552, c/o 
Automotive News, Detroit 26. 











_BUSINESS OPPORTUNITIES 








California Opportunity 
For Go-Getter 


San Francisco dealership on auto row will 
sell all or part of established business to 
acquire management of experienced vol- 
ume operator. Favorable lease. No blue 
sky. Partial ownership can be handled on 
identical 


right 


plan to motor 
with 
replies confidential. 


holding to get 


man successful record. All 


Box 5555, c/o Automotive News, Detroit 26 








DEALER SERVICES 


Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 
Co., INC. 


ALLIED INVENTORY 
E. 79th St. Chicago, Illinois 


1831 
ESsex 5-8300 


224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 














INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup. part-time help: 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3.6449 





INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire. write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward. Birmingham, 
Michigan. or 4699 Newport, Detroit. 

Phone Midwest 4-5355. 


__ CARS WANTED __ 


WANTED 
100 CARS 


CHEVROLETS, FORDS 
OR PLYMOUTHS 
2 or 4 door sedans 


$150 Over Dealer's Invoice 
Not for Resale 








“We guarantee that these car: 
will not be resold above O.P.S 
ceiling prices.” 

Phone collect: 
MAdison 8558 
Ask for Samuel Hutman, Jr. 


PUBLIC SERVICE 
DRIV-UR-SELF 
SYSTEM, INC. 


1360 W. NORTH AVE. 
BALTIMORE 17, MD. 














ai, Gi 








agin, Gein 


2 324 W. Main St. 
é 








CARS WANTED 


AUTOMOTIVE NEWS, OCTOBER 22, 1951 


USED CARS FOR SALE 





New 1951 
BUICK 


Specials - Supers - Roadmasters 





2-Doors 4-Doors 
PONTIAC 
2-Doors 4-Doors 





We Will Pay 
$200 over factory invoice. 


“We guarantee that these cars will not 
be re-sold above O.P.S. ceiling prices.” 


A. E. Chenoweth 
Chenoweth Motor Co., Inc. 
XENIA, OHIO PHONE 1770 
Buick-Pontiac Factory Franchise Dealer 





USED CARS FOR SALE 





—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 








—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











always find real action at 


both these auctions. 


R. D. WEST, PROP. 


Tex Rickard 


You will 


Jos. E. Johnson 
Auctioneers 














AUTO AUCTION 


SALE 
Montpelier, Ohio 


Every Monday of Every Week 
Regardless of holidays or weather 
Dealers Only Buy 


Come and Bring Your Friends 


We also honor checks from buyer to 
seller if sold through the auction sale. 


No Reservations — Come Early 
SELLERS—Bring Titles 
BUYERS—Bring References 


WOODRUFF, JENKINS & DRAKE 
Co-partners 


MONTPELIER 
AUTO AUCTION CO. 


Telephone Saturday and Sunday P.M. 
9009 or 129 








THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 


(in the Heart of the Nation) 


° -1254 
Phones: E <3: 


Open alli night, Monday night 
No Reservations 


Operated by Cari E. Marker 
Ft. Wayne, 





Ind 





USED CAR BUYERS 


WE ARE WHOLESALING USED CARS 
ALL MAKES AND MODELS 


BAUER-HARRINGTON 
N.W. OHIO'S LARGEST 
LINCOLN-MERCURY DEALER 


See or call Gus Stalzer 
TOLEDO, OHIO GARFIELD 1245 








AUTO AUCTION 


TIM ANSPACH 
"Midway", 
Pe MB ow 
ALBANY, NY. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 











ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


- Good Motors - 
Upholstery Like New 


Excellent Bodies Heaters 
Buy Now at Low Prices 
1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 








KEN SCHAEFER'S 
The Only !ndiana 
AUTO AUCTION 


In Continuous Operation a 1943 
EVERY THURSDA 


| Dealers Meet at the Grcetaade of Americe | 
I } 


NDIANAPOLIS, INDIANA 
Art Grandi, 
WWinois St. 


| Auctioneer 
/915 N. 


Phone Lincoln 5382 | 


PARTS FOR SALE 
LL NE PIT IT 
BUICK 
WHOLESALE PARTS 


ONE OF THE EAST'S LARGEST 
INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calls—All Shipments C.O.D. 
PHONE PARTS DEPT. — CIRCLE 5-5910 
521 W. 57TH ST. 


USED CARS AT 
WHOLESALE 
Always a Fine Supply 

of Late Models 


Write, Phone or Wire 
JOHN MINTZER, USED CAR MGR. 
PLAZA 7-7800 
BROADWAY AT 55th ST. 


MONARCH BUICK CO., Inc. 


“Buick'’s Largest Dealership" 
New York 19, New York 














"PARTS FOR SALE 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


& 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 














(CROSLEY DEALERS 


We pay spot cash for surplus Crosley 


PARTS - ENGINES - ACCESSORIES | 


We also carry the largest stock of 


2 and 4 CYLINDER 
CROSLEY PARTS 


@ SHIPMENT SAME DAY ® 
WRITE — PHONE — WIRE 
Service Motors 

“Largest Crosley Dist. in the East" 
581 HEMPSTEAD TPKE., ELMONT, L. I. 
PHONE Floral Park 4-3300 








Pre-Inventory Sale 


FORD PARTS 


Many Parts at Cost or Less 
Write for Surplus List 


Inventory Must Be Reduced 50% | 


| Phone—Write—Wire 


TRANTER-WILLIAMS 
MOTORS, INC. 

4016 Allston Avenue 

Melrose 7275 





-PARTS WANTED 


WANTED—1950 Cadillac body, 
series, special. 
that is repairable. 
model Cadillac 
Augusta Road, 
Ga. 


parts. Address 
Phone 3-5586, Savannah, 


___ ACC ESSORIES WANTED _ 





We Pay 














Genuine Oldsmobile Parts 


| Largest Olds parts wholesalers in the middle 
west. Shipments made promptly 


GREBE OLDS 
3400 S. Kingshighway 
| aetien 0800 








PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to a 
| new unit. 

|Also complete stock of CONVENTIONAL | 
TRANSMISSIONS. 
Catalog sent on request. 
WHERE—SAME DAY. 

| Write—Phone—Wire 

| Ace Automotive Products 
5416 N. Broadway Chicago 40, Illinois 


SHIPPED ANY- 


Phone: Longbeach 1-1773 








COMPLETE “EXPOSURE” 


AUTOMOTIVE NEWS Classified Advertise- 
ments reach an estima*ed 100,000 readers, 
engaged in every branch of the automo- 
|tive industry from Maine to California. | 
The place to start advertising for help, 
positions, dealerships, lines, used cars or 
‘trucks, parts and shop equipment is in 
|the classified want ad columns of Auto- 
motive News. 
| See Above for Full Advertising Rates 

—_———-------——- 


St. Louis 9, Mo. 


SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY !! 
DEXTER MOTORS 


PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C.,N.Y. 
SAcramento 2-7600 




















~ ‘TRUCKS FOR SALE 








‘51 MACK L-JT 
NHB CUMMINS ENGINE 


146"' WB, Duplex Trans. 
11:22's, driven only 8,000 miles. 
Like new. 

1949 FRUEHAUF TANK TRAIN 
8,000 gallon semi and pup, 
4,000 gallons per trailer, 
11:22's. Excellent condition 


Will separate tractor and train for buyer 


REDLAC & CO. 


2700 W. ESTES CHICAGO 45, 
AMBASSADOR 2-4710 


ILL. 








AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 





Cincinnati 9, Ohio | 


Fleetwood | 
In good condition or one | 
Also any other late | 
4212 | 


TRUCKS FOR SALE 


USED HEAVY DUTY tractors and trailers 
Some with permits Cc. B. Moore, Inc., 
Blue Mound, Ill. 

FOR SALE One Holmes Speed King 
wrecker. Mounted on a 1947 Diamond T 
In good shape Price $1,750 Chopping 
Motors, P. O. Box 1011, Casper, Wyo 

TRUCKS WANTED 

WANTED. Army or civilian Jeeps. Any 
condition, pay top dollar. Write, phone 
or call Hi 5-3838, C. Van Hattem Mo- 
tors, 3300 W. 111th St., Chicago 43, Ill 





Wanted to Buy — For Resale 
TRUCKS—'/2 TO 20 TONS 


| Lowboy and Semi-Trailers; Crawler Tractors; 
Construction Equipment. Advise make, model, 
| age, condition and lowest cash price. 
Phone, wire or write Mr. Arthur or Mr. 
4169 Manchester, St. Louis, Mo. 
Phone FRanklin 2:04 


Morris 





BUSES FOR SALE 
1951 DODGE JS212, 54-passenger Superior. 
| Four 1942, 1947, 1948 airport coaches 
| 12-passenger. 1947 Poney cruiser, 25- 
passenger. 1947 Fixible airporter, 23- 
passenger Box 5539, c/o Automotive 
__ News. Detroit 26. 


FOR SALE. 
buses, model 
Wayne bodies. 


4 new i951 Chevrolet school 
6702 with 48-passenger 
Write or phone Sinders 
Chevrolet Co., Jasonville, Ind. 
| SCHOOL BUS—New 1951 Chevrolet with 
48-passenger Carpenter body. Will reply 
to all inquiries. Fredericktown Motors, 
| Fredericktown, Ohio. 


| BUSES FOR SALE. Late | model used “and 





new school buses, 36, 48, 54 and 60 pas- | 
101 | 


senger. National Bus Sales Co., 
N. 33rd St., Philadelphia 4, Pa. 
2-7605 


|FOR SALE. Two International school 
buses, 54-passenger, fully equipped. Write 
P.O. Box 132, 


Inc., 
BAring 











3- 6798, Spartanburg, S. o. 
| CHEVROL ET SCHOOL BUSES, new and 
| used. All sizes. C. B. Moore, Inc., Blue | 


Mound. Ill. 
BUSES WANTED 


| NEW 60 PASSENGER school bus wanted. 


Dodge preferred or will buy new chassis | 


Rush full information. Box 5557, 
_ Detroit 26. 


only. 
c/o _Automotive News, 


Spartanburg or telephone | 





AUTOMOTIVE NEWS 
WANT ADS 
reach an estimated 100,000 
readers weekly! 






55 
SHOP EQUIPMENT FOR SALE 

AUTOMOTIVE MACHINE shop equipment 
1 Van Norman crankshaft regrinder 
No. 448 1—Quickway line boring and 
rebabbiting outfit 1-—Quickway boring 
bar. 1—-Van Norman boring bar. 1—set 
cylinder sleeve knockers 1—Quickway 
hard seat grinder and valve refacer 1 
cam shaft and knockers. 1——piston pin 
hone (Webster), 1— brake bonding ma 
chine 1—cylinder hone complete with 
ly drill 1 pin vise 1-—-piston vise 
1—-portable  cranl haft and regrinder 
1—-par and motor washer (gas fired) 
Box 4 c/o Automotive News, De- 





LOOK! 


Your shop NEEDS the new ATI DUAL WHEEL 
DOLLY. Saves time, temper and backaches 
removing and replacing dual wheels and tires 
on trucks. $20.50 f.0.b. Hatboro, Pa. 


Alexander-Tagg Industries, Inc. 
Dept. F Hatboro, Pa. 





ANTIQU EC ‘ARS FOR SAL E- 


i936 CORD 810 convertible. Completely 
rebuilt at factory. Original interior. This 
one has had care. Price $1,895. Carl 
Frech, 1036 Columbia Ave., Fort Wayne, 
Ind. 


ANTIQUE FOR SALE. 1925 Chevrolet tu- 
dor, black; in good condition. Russ Mil- 
ler Chevrolet, Albion, Mich. PH. 2151. 

1922 ROLLS ROYCE sedan. , Good yd condi- 

tion. Sale or trade. $850 A. Jonas, 

1406 Ave. A, Flint, Mich. 

we MISCELLANEOUS __ 

|FOR SALE or TRADE, 1949 Ventnor 22- 

foot, six passenger speed boat. Like 

new. Equipped with 145 h.p. Chrysler 
marine engine. Price $2,995. Would con- 

sider new 1951 car in trading. Box 5550, 

c/o Automotive News, Detroit 26. 

AUTO CONVERTIBLE TOPS. 

and ready 








Complete 
for quick and easy installa- 
tion. From $24.95. Send for free deal- 
er’s catalog. Original equipment type 
quality up to 50% off. Henry Jacobs and 
Co., 3755 N. Broadway, Chicago, III. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virginia. 








ARE YOU GOING TO FLORIDA THIS YEAR? 

The OCEAN GRANDE APARTMENTS — one, 

two and three room apartments. A full block 

right on the ocean in Hollywood Beach, 

| Florida. Caters to the atu Trade. 

| Write—Wire—Pho 

} OCEAN GRANDE APARTMENTS 

a Harry - J. soma Resident Manager 

‘ale . Surf R Hollywood, Fla. 

_— 9251 








General Manager. | have 
would like to have a place 


If you have any idea of 


2302 Monroe Avenue 





FORD DEALERSHIP WANTED 


| | have been in the Ford business for several years, in 
| the capacity of Used Car Manager, Sales Manager and 


with population of twenty thousand or better. 


| have talked to several Ford District Managers and 
| have factory approval if | can find the right place. 


would appreciate an opportunity of talking with you. 
| would consider buying half interest in a place with 
the right partner. All inquiries will be held strictly con- 
fidential until we make a deal. 


Write or Call 


W. H. MOORE 


Ph. 7-7651 


acquired some money and 
of my own. | prefer a city 


selling your Ford agency, | 


Memphis, Tennessee 








Send Automotive News to Address Below 


for which check is attached [[] or send bill [] 
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y : > : 2 j A Z 
Boy: ‘“‘Gee, you fixed my steering gear good, migter. 
You guys can fix anything, can’t you?” ‘} 


Truck Driver: ‘‘Nope. Even the best of us professional 
drivers can’t fix kids like you if they get hurt." 


Boy:‘‘Whatd’yamean, mister—who’s gonna gethurt?”’ 


Truck Driver: ‘‘Nobody—if they’re careful. That’s one 
reason you want to keep your rig in top shape all the 
time—so you won’t have an accident. See that big 
truck of mine over there?...” 


Boy: ‘Wow, that’s a big one all right!” 


Truck Driver: ‘“‘Sure is. And where I work, the me- 
chanics go over every inch of it before I take it out 
on the road. Keep it just as safe and sound as the 
day it was new.” 


Boy: ‘““Then you take over, huh? Boy, I’ll bet you’re 
a good driver.” 


Truck Driver: ‘““You mean a safe driver, sonny. ..in 
our business they’re the same thing. You know why 
the best drivers alive are safe drivers?...” 


“Thanks, mister-thanks a lot" 





Boy: “No. Why?” 


* Truck’Driver: ‘Because the careless drivers don’t last 


long. Here— your wagon’s all set to roll. Just remem- 
ber to be a safe driver—and I won’t charge you any- 
thing for the overhaul job! Is it a deal?” 


Boy: ‘“‘Sure thing: l’ll be careful, mister. And thanks 
—thanks a lot!” 
ees 

The truck accident rate has dropped more than 20% 
in the last 15 years, while tonnage hauled has in- 
creased almost 200%. The truck drivers of America 
continue to promote safety and courtesy on the high- 
way...to prove that 

SAFETY IS NO ACCIDENT 
For our part, we'll continue to help them raise high- 
way safety standards by building Internationals that 
are more maneuverable, easier to control, safer in 
every way. 


International Harvester Builds McCormick Farm Equipment and Farmall 2 
Tractors... Motor Trucks... Industrial Power... Refrigerators and Freezers 4 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 


This message is published in support of the Safety and Courtesy Campaign of the American 
Trucking Associations, whose annual convention is being held in Chicago, October 22-26. 


INTERNATIONAL “> TRUCKS 





“Standard of the Highway” 
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